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“Custom-tailored. . . 
NewsNet.” 


“I don't see a NewsNet here. ” 

‘NewsNet is the online business 
newsservice ; custom-tailored 
for my needs. ” 

“How well does it wear?" 

“NewsNet is a four-season outfit. ” 


Try NewsNet on for size. 
Subscribe now or call for our brochure. 


24-hours-a-day, 365-days-a-year, NewsNet gives me access to over 300 
business journals, wire services, credit reports, stock quotes, airfares and 
more. Whenever I need business news, I tell NewsNet to SEARCH for 
specific topics, then I can SCAN headlines or READ the articles. Every 
day, I make better business decisions because of NewsNet. 


‘You buy it off the rack...” 

“...And I customize it any way I choose. ” 

The real power of NewsNet is NewsFlash, the electronic 
clipping service that automatically brings me just the news I 
need. NewsFlash tracks the more than 3,000 articles entering 
NewsNet daily, and sets aside the ones I’m interested in. 

Every time I sign on, I get a custom news report. With 
NewsNet, I don’t waste a minute getting the news I need. 


“Will I go from riches to rags?” 

“Not with NewsNet. ” 

NewsNet costs only $15 a month, plus online charges that 
start at $24 an hour. When I realized that the average 
business newsletter costs $200 a year in print, I saw that 
NewsNet was bringing me over $60,000 worth of business 
news. For people who want to stay well-informed, NewsNet 
can’t be beat. 


800 - 345-1301 

(in PA 215-527-8030) 


NewsNet and NewsFlash are registered service marks of NewsNet, Inc. 
Photographed at Saint Laurie Ltd., Broadway at 20th Street, NYC. 
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worth $2,000 
further details 


Reader Service 


it Our Open House And \ 
A $1000 Shopping Spree! 


As a CompuServe subscriber, you are invited to join the fun and excitement of 
Comp-u-storeOnLine’s Open House, Shop with Comp-u-store 

OnLine, the nation’s largest electronic shopping service, and register to win 
special prizes. During our Open House, there are no membershipfeesorconnect 
time charges as you browse through ourdatabase of 250,000 name-brand items. 
And if you choose to purchase, you’ll save up to 50% off the manufacturer’s 
suggested list price. And that's not all! Enter the Open House Drawing and you 
will become eligible to win valuable prizes. 

We’ll award a $1000 shopping spree to our lucky 
Grand Prize Winner, plus other prizes valued at 
over $2000. When you visit our Open House by 

- logging-on to Comp-u-store OnLine, enter the 

~ Open House Drawing to be eligible to win. 

Join us for this special celebration. . . you have 

— nothing to lose and lots to win. 
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One of the hallmarks of an entrepreneur is that he or she is willing to take calcula- 
ted risks and try new things. Little wonder that today’s entrepreneurs have adapted 
themselves to online networking, an environment that seems to be tailor-made for 
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The online world provides a crucial communications element for entrepreneurs: a 
network for sharing ideas and connecting with venture capitalists on a national, even 
global, scale. A valuable connection can make the difference between a new busi- 
ness and a good idea that never leaves the drawing board. 

One such community for entrepreneurs has already sprung up on the CompuServe 
Information Service. It’s the US Entrepreneurs’ Network (USEN). Through USEN, 
entrepreneurs and their consultants can exchange information, connect with venture 
capital businesspeople and consult data libraries on a wide variety of subjects, 
including how to write effective venture capital proposals. 

In this month s cover feature. Online Today takes a look at online entrepreneurs, 
USEN, and a host of other services that cater to business adventurists. On page 1 1 
you’ll find a summary of products and services on CompuServe that are useful to 
upstart and small businesses. 

* * * 

Have you checked into the National Bulletin Board on CompuServe lately? If not, 
you may be pleasantly surprised at the new, easy-to-use structure. Find out more 
about the National Bulletin Board and the many other classified ad services availa- 
ble on CompuServe in this month’s Update section. 
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WONDER WOMAN! 

How Instant Demographics™ and I found 
new banking, mall and health care sites . . . 

over a cup of coffee. 


I got them all of this 
information over 3 cups 
of coffee one day last 
week. That’s when 
“Wonderwoman” be- 
came my name. 


And now, with my next 
cup of coffee or two, I’ll 
work a few more won- 
ders ... a shopping cen- 
ter analysis for my new 
real estate client, some 
demographic analyses 
for my medical client, 
and several new site 
analyses for my fran- 
chising clients. 

I can help all kinds 
of businesses. 


“ You were right! Your market’s out there, and we’ve found it.” 


provements 


I can customize reports 
on investments, sav- 
ings, loans, apparel, 
footwear, sporting 
goods, groceries, drugs, 
dining out, depart- 
ment stores, home inl- 
and auto aftermarket. 



tion experts— my clients are assured 
that the projections I give them are the 
very best available— no matter how 
far away we get from the last census. 


Clients think I’m a “genius consultant”, 
but it’s really CACI’s remarkable infor- 
mation system that makes me so smart 
and so fast. 


My banking client now knows where to 
open two new branches, 
where to locate 26 ATMs, 
and where to push IRAs. 

My health care client 
knows not only what 
areas will need the nurs- 
ing homes he’s building 
but what areas can af- 
ford them. My shopping 
mall client can compare 
sales potential figures 
for 9 types of retail stores 
at 3 potential sites. 


Data for any market size or 
shape. 


I can zero in on specific intersections, 
ZIP codes, census tracts, circles of 
any radius, coffee stains on the map— 


The world’s largest up-to-date 
database of demographic and 
buying power facts and fore- 
casts is on CompuServe! 

The genius is in CACI’s incomparable 
data and their expert Market Specialists 
and Demographers. Together, we can 
manipulate the latest, most accurate 
income, demographic, and sales po- 
tential data— this year’s, as well as 
historic and projected figures. 


markets of any size or shape. Or 
counties, ADI’s, states, you name it. 

I can analyze one site or compare a 
thousand. 

At the tips of my fingers - 
thousands of custom reports. 

I can customize any of more than 40 
available reports— including 16 differ- 
ent retail and 3 financial sales potential 
reports. 


Mine for the asking, yours, too! 


Use CACI’s Instant Demographics ON- 
LINE and Custom Data Services for 
your ongoing market data needs. Just 
call 800-292-2224 and talk to an On- 
Line Representative who can help you 
become a wonder, too. In Virginia, 
703-841-4798. 


CACI/ 


Instant 

Demographics 


Between sips I can search, screen, 
and rank-order information from more 
than 60 million data items. 


Today’s data and tomorrow’s. 

Thanks to CACI’s National Board of 
Demographers— renowned informa- 


Market Intelligence 
for Decision Makers™ 

New York • Washington, D.C. • Los Angeles • London • Amsterdam 

SITELINE and Market Intelligence for Decision Makers 
are service marks of CACI, Inc.-Federal. 
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LETTERS 


Computer Orphans 

As an Apple III owner, I was pleased to 
see a Monitor article on the “orphaned” 
Apple III and Frank Moore, a major con- 
tributor to the Apple III community 
(April 1986). 

I was surprised there was no mention 
of the Apple II/III Forum on 
CompuServe. This forum is an active one 
and has grown tremendously since I 
joined it two years ago. In addition to 
the dynamic message board, it offers a 
large program library and access to the 
major Apple III users groups nationwide. 
Some major hardware/software devel- 
opers also are represented. 

For Apple III users who want to access 
the latest product information, share 
their experiences and get immediate 
help from Apple III experts, the Apple 
II/III Forum on CompuServe is the place. 
Bart Cable 
Alexandria, Va. 

In the article “Who Loves an Or- 
phan?” (April 1986), it says “Even his 
parents, mighty companies like Apple, 
IBM and Tandy refuse to acknowledge 
his existence . . .” 

I don’t think this statement is true 
when applied to Tandy. In the current 
Tandy computer catalog, there are more 
than 40 programs listed for the Model I; 
they range from basic compilers to sys- 
tem programs and games. There also are 
programs for the pocket Computer I. If 
you read the catalog closely, you will 
even see hardware for the MC10 (Has 
anyone even heard of the MC10?). 

I do not have any connection with 
Tandy or Radio Shack; I’m just the own- 
er of a TRS-80 Color Computer. I am 
pleased with the way Tandy is sup- 
porting my machine with new hardware 
and software, and I doubt I would be as 
satisfied with either an Apple or IBM 
computer. 

Marc Salzberg 
Oceanside, N.Y. 

I have been a CompuServe subscriber 
for eight months and I use one of the 
“orphan” computers — the Texas In- 
struments 99/4 A. Although the TI 99/4A 
has been receiving less attention since 
Texas Instruments dropped out of this 
market, there is a strong network of user 
groups in the United States and abroad. 
And there still are some companies man- 
ufacturing hardware and software for us. 

I enjoy reading Online Today and in 
the April issue I noticed a listing of the 
computer forums on CompuServe. I be- 
lieve all were mentioned except the TI 
Forum. I don’t know how large this fo- 


rum is in relation to the others, but we 
need all the attention we can get. If TI 
owners realize they can access 
CompuServe through their computer 
and get help and information, all of us 
will benefit. 

Michael T. Earle 
Metairie, La. 

Editor's note: We assume you are 
referring to the listings of computer fo- 


rums in the Highlights section of the 
April issue. If so, please check the listing 
for the Texas Instruments Forum (GO 
TIFORUM) under the Forum category 
of the subject index and under the T's. 
While we strive to list all services and 
commands (current as of press time) in 
the Highlights Subject Index, we do not 
have sufficient space to include product 
description paragraphs for all services in 
a single issue. 


Encyclopedia 

Electronical 


Grolier’s 
Academic 
American 
Encyclopedia 

online through 
CompuServe. 

The encyclopedia 
that’s fun to use — 
for the whole family. 

The encyclopedia that’s 
always current — updated 
every 13 weeks. 
The electronic encyclopedia that costs 
the same as a computer game, and has 
hundreds more uses — from homework 
to health questions, from trivia to travel 
preparation, from business to back- 
ground on new topics, from special 
speeches to science facts. 
Subscribe Today — GO AAE on CompuServe. 
Unlimited Usage for Only $49.95 per year (Pius connect charges) 

For the price of a 
computer game! 

Also on CompuServe — GO EDU-6 to play 
The Whiz Quiz* ™ trivia game. 

Grolier Electronic Publishing, Inc. 



95 MADISON AVENUE, NEW YORK. NEW YORK 10016 


*The Whiz Quiz Trademark of Grolier Electronic Publishing, Inc. 
GO EBB or circle 4 on the Reader Service Form. 
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MONITOR 


Electronic Brain 
Trusting 

The power of the human brain is to 
business planning what the speed of 
productivity is to business profits. As- 
sembling the best brains into one room 
to solve a problem is the dream of many 
executives. 

Now, “The Electronic Brain Trust” 
can be found in CompuServe’s Public 
Relations and Marketing Forum (GO 
PRSIG). Developed by Ronald Solberg, 
second vice president in charge of cor- 
porate affairs with Continental Illinois 
Bank of Chicago and administrator of 
the forum, “electronic brain trusting” 
involves assembling a team of experts to 
discuss and take action on a particular is- 
sue or problem. 

A pool of skilled, computer-literate 
professionals with a variety of back- 
grounds and interests is maintained in a 
central videotex file. Individuals who 
need the services of the “brain trust” 
access the file, select appropriate partici- 
pants, negotiate fees and conduct an 
online meeting. 

Generally, an electronic brain trust 
would consist of four or five experts 
meeting online for several hours. During 
that time, some may log on to other parts 
of the videotex system to use various re- 
search facilities or log off entirely to 
consult print materials. However, one 
basic tenet of the brain trusting concept 
is that some action will be taken to re- 
solve the problem at the end of the ses- 
sion. 

Solberg’s expectations are high. 

“This is the next logical step in videotex 
applications. The medium is no longer 


Assorted Bits 

Ashton-Tate has recalled 24,000 dBase 
III Plus disks — serial numbers 2500001 
to 2533960. The company, which said 
the problem was an improperly encoded 
access code, will exchange the faulty 
disks at no charge. Single-user versions 
of the program are unaffected. 

Apple Computer has settled out of 
court its bitter suit against former 
chairman/co-founder Steve Jobs. The 
settlement requires that Jobs build a 
product that would not compete directly 
with Apple, and assure Apple officials 
he would not hire any of the company’s 
workers for the next six months. The 
settlement also gives Apple the right to 
inspect any new computers Jobs pro- 
duces to determine whether any of Ap- 
ple’s information or technology was 
used. 



Assembling experts online: Solberg 


the message, but rather what the medi- 
um can do has become the message.” 
He is testing his theories by devel- 
oping a working electronic brain trust in 
the Public Relations and Marketing Fo- 
rum. Initial demonstrations of the con- 
cept will most likely be for a needy pub- 
lic service agency that would not 
otherwise be able to afford assembling 
this kind of creative talent. “Business 
does put an emphasis on time — on 
doing things well but quickly,” says 
Solberg. “By saying we can effectively 
address an issue in just a few hours, we 
are making a strong statement about the 
use of time in business. Videotex is an ef- 
ficient means of transferring informa- 
tion.” 


Microsoft Corp. has made its first cor- 
porate acquisition, purchasing for an 
undisclosed amount a San Francisco- 
based company called Cytation Inc., a 
maker of compact disks for computers. 
As part of the deal, Cytation founder 
Thomas M. Lopez has become a 
Microsoft vice president in charge of its 
new CD-ROM division. 

Hal Lashlee, co-founder of software 
publisher Ashton-Tate, has resigned 
from the A-T board of directors to pur- 
sue other interests. According to the 
company, he will continue to serve the 
firm as a consultant for the next two 
years. 

Lotus Development Corp. has agreed 
to buy rights to a software package 
called iLINK. The program allows per- 
sonal computers to acquire and analyze 
data from mainframes. The product was 
previously marketed by InfoCenter Soft- 


ware of New Paltz, N.Y. Several 
InfoCenter Software product developers 
have joined Lotus Information Services 
Division as part of a newly formed Infor- 
mation Center Group. 

Digital Equipment Corp. earlier this 
year introduced three new 
superminicomputers, including a power- 
ful VAX 8800 that will be the fastest in its 
class. DEC’S new 8800 is about 70 per- 
cent faster than the 8650, the company’s 
previous top-shelf model, and will carry 
a price tag of $650,000. The 8800 is target- 
ed for scientific and engineering applica- 
tions. 

John Sculley, president and CEO of 
Apple Computer Inc. since April 1983, 
was recently named the company’s 
chairman of the board. The position 
was formerly held by company co- 
founder Steve Jobs, who resigned last 
September. 

MicroPro International Corp. has 

started shipping its corporate-oriented 
version of WordStar 2000. The new edi- 
tion, called Release 2, provides a bi- 
directional file conversion utility that al- 
lows users to move files between 
WordStar 2000 and other software using 
IBM’s file format. 

Kaypro Corp. has introduced a $1,895 
hard-disk version of its Kaypro PC, an 
IBM PC-XT-compatible with a 20MB in- 
ternal drive. The machine also features a 
double-density 360K floppy drive and 
256K of internal memory, expandable to 
768K, along with an IBM PC-AT- 
compatible keyboard. 

Compaq Computer Corp. has an- 
nounced record sales for 1985 of $503.9 
million and record net income of $26.6 
million, or 97 cents a share. Compared 
with 1984, the figures mark an increase in 
sales of 53 percent and a net income in- 
crease of 106 percent. 

A 33-year-old Wake Forest, N.C., man 
has been charged with spreading ob- 
scene material through a computer bul- 
letin board. Arthur James Manchester 
stands accused with one count each of 
disseminating obscene material and 
disseminating obscene material to mi- 
nors in connection with a BBS called 
“Gay Teen’s Conference.” 

Former Apple chairman Steve Jobs has 
purchased a controlling interest in Pixar, 
a Palo Alto, Calif., company that is the 
computer graphics division of Lucasfilm 
Ltd. 

Bankrupt computer maker Vector 
Graphic Inc. has stopped making micro- 
computer systems and has disposed of 
most of its assets. 

— John Edwards 


— Cathryn Conroy 
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Working from Home 
in California 

A telecommuting pilot project is 
underway for employees of the Califor- 
nia state government, making the Gold- 
en State the first to officially embark on 
telecommuting. 

California’s Telecommute/Telework Pi- 
lot Project takes its lead from Alvin 
Toffler’s The Third Wave. Toffler was 
one of the first to propose the idea of 
building neighborhood or community 
centers where individuals living in the 
same area but working for different or- 
ganizations use one office building near 
their homes. 

David Fleming, a senior planner with 
the California Office of Facilities 
Planning and Development, theorized 
that telecommuting might solve a num- 
ber of problems the state is facing, 
including limited availability of office 
space. As a member of the Association of 
Electronic Cottagers, Fleming is aware of 
the importance of developing a 
telecommuting plan beneficial to both 
employees and employer. 

Participating employees in the pilot 
project will be volunteers representing all 
levels of government — from clerical po- 
sitions to management. Three satellite — 
or neighborhood — offices are planned, 
and those who have the space and are 
willing may set up home offices. All will 
utilize computers and telecommunica- 
tions to maintain contact with the main 
office. The telecommuters still will be 
considered employees, as opposed to in- 
dependent contractors, and will retain 
all the fringe benefits they currently en- 
joy. Expected additional benefits in- 
clude some reduction in child care ex- 
penses and clothes and transportation 
costs. Such a program also opens up new 
job opportunities for the handicapped, 
home-bound and retired. 

Fleming projects that the state will 
profit in this program, since the benefits 
far outweigh the costs. For instance, the 
Department of Transportation has long 
been looking for ways to reduce the 
rush-hour traffic, save energy and re- 
duce air pollution. “The program is ex- 
pected to yield significant benefits in 
this area,’’ Fleming says. 

A number of state agencies are taking 
an interest in Fleming’s telecommuting 
proposal, including the Energy Commis- 
sion, the Department of Personnel Ad- 
ministration, the Commission on the Sta- 
tus of Women and the Department of 
Finance. 


The pilot project, which will last 18 to 
24 months, is expected to begin this 
summer. 

— Cathryn Conroy 


On the Road Again 

Don’t you just love those magnificent 
land yachts many rock and country 
singers use to travel between gigs? So 
does Phil Kovac, the managing partner 
of Silverlight Express, a Los Angeles 
company that modifies Belgian-built 
coaches for many of America’s hottest 
performers. 

Kovac, whose customers include 
Ozzy Osbourne, David Lee Roth, Tina 
Turner and the ever-popular Twisted 
Sister, says that “everyone wants a com- 
puter now.’’ According to Kovac, video 
games and stereo and video systems re- 
main popular requests, but personal 
computer systems are gaining in populari- 
ty. 


group Van Halen, which had the firm 
design an on-bus office for its manager. 

Kovac notes that the luxury buses are 
more than just a means of transportation 
for their users. “Considering the fact 
that bands are often on the road for 
months at a time, they also have to serve 
as homes and offices.” When viewed in 
that light, says Kovac, the idea of in- 
stalling computers on the buses is quite 
practical. 

But Kovac isn't satisfied with serving 
just a rock clientele. He now has his 
sights on an equally profitable, albeit 
somewhat more staid, market — busi- 
ness executives. 

Kovac claims that luxury coaches are 
an ideal place to hold meetings, confer- 
ences and other business gatherings. He 
notes that a moving bus isn’t likely to be 
interrupted by unwanted intruders, and 
that computers and cellular phones al- 
low users to keep in constant contact 
with the outside world. 

“They’re the limousines of the 
1990s,” he claims. 


The latest Silverlight customer to ask 
for a mobile computer system is the rock 


— John Edwards 


24 HOURS A DAY 


N0W...PERS0NAL 
COMPUTER TRADING 
THROUGH QUICK & REILLY 

With commission savings of up to 70% 



Now, with Quick & Reilly’s easy-to-use 
QUICK WAY service, you can get quotes, 
place buy/sell orders, check your whole 
portfolio, review the latest research — day 
or night — on your own personal computer. 

• The QUICK WAY system is easy to learn 
and use. You can do it in minutes. 

• You can get quotes on any stock, option 
or market index listed in the Wall Street 
Journal. 

• You can place orders in minutes, day or 
night. Reports are sent back on-line, 
followed by written confirmations. 

• You can monitor, on a single screen, 
the prices of up to 18 stocks. (You can 
similarly monitor options.) 

• You can have, any number of trading 
accounts on the system for a single low 
subscription fee. (May be tax-deductible.) 

• A double-password system guarantees 
the privacy of your account(s). 

• QUICK WAY isavailablethrough Compu- 
Serve— the largest computer information 
network- which allows you instant access 
to Standard & Poor’s Reports, Value Line 


Data Base II, and 10 years of market 
data on some 50,000 securities. 
Computer traders, of course, also get all 
the regular customer benefits which have 
made Quick & Reilly the nation’s largest 
independent discount broker, serving over 
275,000 investors. 

For complete information plus an on-line 
demonstration and application for QUICK 
WAY-type GO QWK. Or call us toll free. 

800 - 672-7220 


Securities held in your account . 
are protected up to $2, 500, 000. vlrL 


[Quick & Reilly, Inc. 


Members NYSE 
120 Wall Street, New York, N. Y. 10005 

Please send me your free brochure on 
QUICK WAY computer trading 
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Making the Right 
Connections 

by Kathy Baird 

Not long ago, Tom Zelinski set out to 
establish a computer game business in 
Washington, D.C. To license the 
necessary hardware, he needed to raise 
$20,000, but when he approached the 
banks, his request was repeatedly 
turned down. “I might as well have 
been asking for $20 million,” he recalls. 

In his search for startup funds, several 
questions loomed. If the banks could 
not lend him the money, would he have 
a chance of attracting venture capital? 
Would the Small Business 
Administration be able to help him? 
How detailed should he make his 
business plan and how much of it 
should he keep from the eyes of 
potential investors? 

Zelinski took these questions online, 
to the U.S. Entrepreneurs’ Network 


and received advice from a fellow entre- 
preneur. “Someone in the USEN casual- 
ly mentioned to me: ‘Never overlook 
those around you,’ ” he recalls. That 
bit of advice proved valuable. One day 
while he was traveling with an acquaint- 
ance, Zelinski described his business 
problems and the person offered to loan 
him $10,000 in return for a small percent- 
age of the profits. With $10,000 in hand, 
Zelinski found the banks more receptive 
to his request, and in a few days he ob- 
tained a loan for the remaining $10,000. 

Meanwhile, Zelinski’s business plans 
took a turn. He was planning to license 
hardware from Interplay Inc., but the 
firm approached him with another sug- 
gestion. “They asked me to become part 
of the company and to invest the capital 
in the entire company instead of one site, 
as they had plans for expanding the 
business and installing sites 
nationwide,” he says. Zelinksi agreed to 
the plan and now is vice president in 
charge of development and a member of 
the board of directors of Interplay Inc. 
His firm, which had four sites at the end 
of 1985, had plans for adding nine addi- 
tional sites earlier this year. 

Zelinski will no doubt be back in the 
U.S. Entrepreneurs’ Network, whether 
he needs suggestions on marketing and 
management for his growing business or 
wants to locate a consultant. And he’ll 
probably share his entrepreneurial ex- 
pertise with others who want to know 
how to start a business. 

“It’s a way of learning from others — 
getting ideas from them that will help 
along the way instead of trying to do it 
alone,” says Forum Adminstrator Bruce 
Kullberg as he describes the U.S. En- 
trepreneurs’ Network, an online forum 
sponsored by the Entrepreneurship In- 
stitute in Columbus, Ohio, and offered 
on the CompuServe Information Service. 
Through the USEN, entrepreneurs, 
would-be entrepreneurs and consultants 
who serve them exchange ideas and in- 
formation. The USEN brings together 
two types of business people — those 
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who have money and need information 
on starting a venture and those who 
have business ideas but are in need of 
financing. 

Connections for venture capital fund- 
ing are in high demand especially due to 
a change in the climate for 
entrepreneurial businesses, according to 
William H. Gruber, president of Re- 
search & Planning Inc., a Cambridge, 
Mass., consulting firm. “In the last dec- 
ade, venture capital funds increased 
from $3 billion to $15 billion. However, 
computer-based companies, once the 
primary source of growth for those 
funds, now are suffering,” he says. 
“With the slowdown in the growth of 
venture capital resources, the venture 
capital firms are putting more of their 
funds into the support of their existing 
portfolios.” This, in turn, increases the 
competition for funds among start-up 
companies. 

“Venture capital is very much a net- 
working game. It’s played mostly by 
word-of-mouth, and the typical entre- 
preneur is not well-connected to that net- 
work.” Gruber supports the increased 
communication among entrepreneurs 
through an online information service. 

USEN forum participants can greatly 
enhance their success rate in obtaining 
venture capital, according to Kullberg, 
who notes that only one percent of all 
venture capital proposals in the United 
States are approved for financing. Entre- 
preneurs who participate in the USEN 
learn proposal writing strategies. 
Kullberg says one of the most-accessed 
files in the USEN Data Libraries is a 
sample business plan (in DL 8) contrib- 
uted by the accounting firms Price 
Waterhouse and Arthur Young; mem- 
bers can download and tailor it for their 
own proposals. 

To find out what venture capital firms 
look for in enterprises they finance, more 
than 100 USEN members have ac- 
cessed the article “Venture Capital” in 
DL 5, contributed by Chicago’s Alpha 
Capital Venture Partners. Another 


popular file, contributed by Bank One in 
Columbus, Ohio, summarizes sources of 
financing, guidelines for approaching a 
bank, how to present a loan proposal 
and business plan, and the banker’s 
credit decision. Research and develop- 
ment partnerships, employee stock own- 
ership plans and the Small Business Ad- 
ministration loan program are other 
finance options detailed in the Data Li- 
brary. 


Attracting start-up funds: Zelinski received 
advice from a fellow entrepreneur. 

A new section. Data Library 9, offers 
specific information about economic de- 
velopment programs including The Indi- 
ana Institute for New Business Ventures 
Inc., The Crown Development Corp. of 
Kings County, Calif., Vermont’s Eco- 
nomic Development Dept, and the 
North Carolina Dept, of Commerce’s 
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Making contacts overnight: Kullberg consults online rolodex of entrepreneurs 


Small Business Development Division. 
USEN members can read about require- 
ments and provisions of these programs 
and several others for possible sources 
of financing. 

Other data library files, totaling about 
100, offer advice on everything from 
what to look for in selecting an outside 
consultant to how to prepare and print a 
newsletter. And for those wondering if 
they have what it takes to become an en- 
trepreneur, there are checklists and arti- 
cles detailing what one needs to get 
started. 


A Nucleus of Networkers 

Although many small business own- 
ers’ resources are limited to what’s avail- 
able in their cities, the USEN enables 
them to consult with experts in other cit- 
ies and with their non-competing coun- 
terparts throughout the country. For ex- 
ample, within the forum, a regional 
resource directory lists individuals who 
have served as faculty members in 
Entrepreneurship Institute projects in 20 
cities. For each location, accountants, 
attorneys, bankers and professionals in 
advertising and marketing are listed by 
name, address and phone number for 
easy reference by local entrepreneurs. 

One of the Entrepreneurship Insti- 
tute’s project participants is John W. 
Galbreath, a nationally-known commer- 
cial real-estate developer who started 
his business in the 1920s. Galbreath is 
the former owner of the Pittsburgh Pi- 
rates, chairman of Churchill Downs and 
a builder, owner and manager for the 
headquarters of many of the nation’s 
leading corporations. Another is Leslie 
H. Wexner, founder, president and 
chairman of the board of The Limited 
Inc., a leading women’s apparel specialty 
store and mail-order retailer with more 
than 1,500 specialty stores nationwide. 
Through the USEN’s Data Library, as- 
piring entrepreneurs can read speech 
transcripts by Galbreath, Wexner and 
others to learn how they achieved suc- 
cess. 

In addition, the forum’s membership 
directory, now with nearly 1,000 entries, 
enables USEN members to contact oth- 
ers with a particular type of expertise. 
The file includes a standardized list of 
18 business categories, allowing users to 
add descriptive keywords to their list- 
ings. Members also may record detailed 
profiles of their businesses in the fo- 
rum’s Data Library 1. 

“Entrepreneurs can search the mem- 
bership directory by keywords to iden- 
tify people with similar types of busi- 


nesses and discuss their business 
successes and problems,” says 
Kullberg. “The computerized network 
is a way to make contacts overnight.” 

Despite the technological capabilities 
of the forum, it could not function with- 
out a nucleus of active members. More 
than 3,500 participate in the USEN, and 
that number is increasing by about 100 
per week. Typically, a member who 
faces a crisis will become active in the 
network for several weeks and then may 
check into the forum less frequently — 
until he or she confronts the next major 
business decision. 

Why It Works 

Creative, ambitious entrepreneurs 
tend to gravitate to new technology and 
to associate with those who have similar 
personalities, according to Wes Young, 
M.D., president of Westcom Inc. and a 
member of the USEN. Young’s Hawaii- 
based consulting firm specializes in ad- 
vising cruise lines on medical issues and 
consults on computer technology and 
graphic arts. “The USEN seems to be 


an ideal setting for people who share my 
business and personal interests,” he 
says. 

But what about the theory that entre- 
preneurs are competitive, hard-driving 
visionaries who prefer to work by them- 
selves? Part of this character sketch is 
accurate. “Entrepreneurs are risk- 
takers,” says Kullberg. “They like to be 
their own bosses. They make their own 
decisions, but they make those deci- 
sions based on what they believe is 
good information.” And that informa- 
tion often comes from fellow entrepre- 
neurs. 

“J. Paul Getty says one of his formulas 
for success is to surround yourself with 
people you want to be like and to get your 
information from them,” says Kullberg. 
“That’s a basic networking concept. 
Those people will help lift you up to 
where they are. If you obtain your infor- 
mation from people on the same level as 
yourself, you’ll find that the information 
is about as good as what you already 
have.” 

That’s why, although independent 
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by nature, entrepreneurs are networkers. 
“There’s less of an Tt’s been invented 
here, so it’s mine’ attitude than we have 
in other parts of society,” says Edward 
Moldt, entrepreneur-in-residence at In- 
diana University. Moldt believes entre- 
preneurs are anxious to share informa- 
tion and to interact with others. “They 
have little fear of others stealing their 
ideas. They’re not going to share exactly 
what it is that has made them success- 
ful, but they respect good competitors. 
And often they are not only competitors 
but also friends. 

“Entrepreneurs are concerned that 
fellow innovators succeed,” says Moldt. 
“If you eavesdrop on a conversation be- 
tween someone from Westinghouse and 
someone from General Electric, you may 
not find the dialogue as free and easy as 
it would be between two entrepreneurs 
talking about similar problems.” That 
ease may come from the inherent mental 
security of entrepreneurs, according to 
Moldt. “They’re not fearful of others 


coming in and taking what they have. If 
it happens, they will simply enact anoth- 
er business idea.” Still, Moldt says, 
“The less they are in competition, the 
more they will open up.” 

The Entrepreneurship Institute has 
conducted surveys to identify specific 
characteristics of people who venture 
out and start their own businesses. “En- 
trepreneurs are willing to work long 
hours. They have self-confidence,” 
says Kullberg. “They are masters of 
their own fate and compete against self- 
imposed standards.” Another trait is 
long-term commitment. “They are will- 
ing to put years into the creation of a 
business. Entrepreneurs view problems 
as opportunities rather than barriers to 
success. They regard failure as an oppor- 
tunity to learn, to better understand a 
situation and to avoid a similar problem 
in the future,” adds Kullberg. 

Diverse Interests 

The entrepreneurial mindset unites a 
diversity of interests and backgrounds 


in the online community. USEN member 
George Schroeder, president of Norco 
International Ltd. in Japan, has offered 
to handle Japanese imports and exports 
for other business owners who partici- 
pate in the forum. Although he has not 
yet made the connection he sought, 
Schroeder remains an active forum 
member interested in meeting others 
who think as he does. “By living and 
working in Japan, I’ve begun to get away 
from the entrepreneurial spirit that exists 
in the United States and I’m rekindling 
mine through the USEN,” he says. 

Donald Shelton, owner of Mail-It 
Services, based in Lexington, Ky., used 
the network to locate a firm that is now a 
regular supplier. “We were seeking a reli- 
able, reasonably-priced typesetting 
service we could use for sending typeset- 
ting code by modem, because this 
method costs up to 50 percent less than 
other means,” he recalls. “We asked for 
recommendations through the USEN 
and learned about several companies. 


Online Enclaves for Entrepreneurs 


While the U.S. Entrepreneurs’ Net- 
work (GO USEN) and the Working 
From Home Forum (GO WORK) are two 
major online meeting places for those in- 
terested in starting a business, there are 
other forums and databases on the 
CompuServe Information Service with 
an entrepreneurial flair. 

“We’re trying to provide services that 
will be useful to small businesses,” says 
Marcia Haddox, CompuServe product 
marketing associate. “Gathering similar 
information through other channels 
would be beyond the limited financial 
means of many small businesses.” 

In the Business/Other Interests sec- 
tion of the CompuServe Information 
Service (GO BUSINESS), business 
owners can find a variety of information 
on such topics as aviation, business man- 
agement, data processing, media serv- 
ices, engineering/technology, health 
professions, law, and market quotes and 
highlights. 

Through the Associated Press news 
wires, the Executive News Service (GO 
ENS) keeps business owners up-to-date 
on the latest developments, both in 
their own industries and in national 
events. By specifying state wire codes, 
subject categories, and key phrases, 
users can have news items automatically 
retrieved for them. 

SUPERSITE (GO SUPERSITE) helps 
a business owner select the best location 


for outlets by providing demographic 
and sales potential reports for any area of 
the United States, according to ZIP 
code, county, state, Standard Metropol- 
itan Statistical Area, Arbitron Television 
Market and Nielsen Television Market. 
Users can generate customized reports 
based on topics and locations of interest. 

IQuest (GO IQUEST) makes informa- 
tion retrieval simple by providing access 
to more than 700 databases, making it 
the most comprehensive source of online 
information anywhere. Dialog, BRS and 
NewsNet are among the databases 
searchable through IQuest, and all 
types of information, from business- 
related topics to popular press articles to 
obscure subjects are included. Since 
IQuest has an easy-to-use, menu-driven 
format, you don’t have to be a profes- 
sional researcher to use it for information 
retrieval. 

EdVENT II (GO EDV) lists more than 

100.000 seminars and training programs 
that can help entrepreneurs acquire 
business skills. These events are offered 
all over North America by more than 

5.000 organizations. Searchable by sub- 
ject, state and date, EdVENT II enables 
users to plan more efficiently, thus saving 
time and money. 

Microsearch (GO MSH) provides 
more than 20,000 abstracts on micro- 
computer products — a valuable re- 
source for anyone interested in 


purchasing or expanding a computer sys- 
tem. In addition, numerous hardware 
and software forums on CompuServe of- 
fer usage tips, news, applications pro- 
grams and product support. 

For the “joblorn” who seek advice 
for office and career-related problems, 
DR. JOB (GO DRJ) offers humorous yet 
sensible tips. DR. JOB also features “Ca- 
reer Tips” — more in-depth articles on 
selected topics such as marketing an in- 
vention and careers in consulting, public 
accounting and electronics. 

Online travel services such as the Offi- 
cial Airline Guide (GO OAG) and TWA 
Travelshopper (GO TWA) help business 
travelers determine the most timely, 
least expensive flights available and 
book their tickets online. 

The Money Matters and Markets sec- 
tion (GO MONEY) offers stock market 
quotes, detailed financial information 
about business competitors, tax infor- 
mation, and tips on personal finance and 
insurance. 

In addition to these services, the pro- 
fessional forums also deal with timely in- 
formation. Business people seeking pub- 
lic relations, safety-related or legal 
advice can turn to the PR & Marketing 
Forum (GO PRSIG), SafetyNet (GO 
SAFETY) or the Legal Forum (GO 
LAWSIG) to ask questions and ex- 
change ideas. 
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We made our selection based on that in- 
formation and we’re pleased with the re- 
sults.” 

Although the forum cannot be used 
for commercial advertising, it functions 
as a marketing channel. With the exclu- 
sion of price, users can market their serv- 
ices through the USEN. For example, in 
a notice on the message board, a law 
firm lists its specialty of working with 
high-tech firms, including those seeking 
financial backing. Another notice is from 


a free-lance writer who profiles busi- 
nesses and wants to let USEN members 
know that she may be able to write arti- 
cles about their companies. 

Steve Singer, owner of Micro Format, a 
Chicago-area company that creates 
business forms, uses the USEN as a mar- 
keting tool. In a notice on the message 
board, he informs others of his product 
line that includes continuous letterhead, 
envelopes, labels and specialized busi- 
ness forms. 


Incorporating At Home 

A select group of entrepreneurs — 
those who work at home — exchanges 
information through the Working From 
Home Forum, also on the CompuServe 
Information Service. While more than 
10,000 people have visited the forum 
since it opened three years ago, the cur- 
rent membership numbers about 3,500 
and includes both telecommuters and 
those who seek work-at-home opportu- 
nities. 

“Many businesses start in the kitchen 
and grow into large companies,” says 
Forum Administrator Paul Edwards. 
“The changes in our economy and in the 
nature of our workforce favor the contin- 
uation of this trend.” Telecommuters in 
the forum include women with small 
children, employed people who moon- 
light, and retired and handicapped per- 
sons. Writing, consulting and informa- 
tion analysis are common home-based 
businesses represented. 

Forum participants seek business tips 
and advice on selecting computer hard- 
ware and software, according to 
Edwards, and through these ex- 
changes, friendships and business rela- 
tionships develop. One online business 
connection, for example, resulted in the 
publication of a book. Free-lance writer 
Libby Crowe contacted information 
broker John Everett about writing an ar- 
ticle about his profession. Everett sug- 
gested that to completely answer her 
questions the two should collaborate on 
a book. And they did. Everett, in 
Irving, Texas, and Crowe, in Huntsville, 
Ala., began exchanging files online dur- 
ing the summer of 1984. Everett com- 
piled the information and uploaded it to 
Crowe, who then drafted it in manu- 
script format and returned it to Everett 
for review. The two communicated 
through the conferencing area in the 
Working From Home Forum and used 
the telephone only on occasion. 

Meanwhile, former Texas book pub- 
lisher Norm Goode, who also produces 
Micro Moonlighter Newsletter , con- 
tacted Everett and Crowe through the 
forum with an offer to publish their 
work. In 1985, The Information Broker's 
Handbook: Your Key to Profit in the In- 
formation Age was released without any 
of the three parties meeting face-to-face. 

Whether publishing a book, starting a 
company or marketing their services, en- 
trepreneurs who “network” online have 
discovered one more strategy for making 
the right connections. 

Kathy Baird is a free-lance writer from Columbus . 
Ohio. Her CompuServe User ID number is 
70007,2277. 
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Searching for security. 
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Time Is Money 

Cut on-line time with a 
Tandy® 1200-bps auto-dial modem. 


Save money on long-distance 
telephone service, as well as 
information-network connect time, 
with our high-performance DC- 
2212 Modem. 

Advanced, high-speed 
data communications 

The DC-2212 is easy to use and 
will automatically dial or answer 
telephone calls, receive and trans- 
mit data, and then hang up. Just 
connect the DC-2212 to a modular 
telephone jack for menu-driven. 
Bell 212A-compatible asynchronous 
or synchronous operation. The 


DC -22 12 automatically selects 300 
or 1200 bits-per-second operation 
to match incoming calls. High- 
speed transmission cuts long- 
distance costs to save you money. 
The DC-2212 is fully compatible 
with XENIX® systems and is perfect 
for use with any of our Videotex 
telecommunications packages. 

Priced under $400 

The DC-2212 (26-1176) is just 
$399.95 and includes the features 
you need to save time and money. 
It’s an ideal choice for both busi- 
ness and personal use. And the 
DC -22 12 is compatible with any 


personal computer equipped with 
an RS-232C communications inter- 
face (just add appropriate software 
and cable). 

See it today 

Why spend any longer on the 
phone than you have to? Step up to 
high-speed data communications 
now with a DC-2212. 


Radio /hack 

The Technology Store™ 

A DIVISION OF TANDY CORPORATION 



Send me a new Computer Catalog. 

Mail To: Radio Shack, Dept. 86-A-803 
300 One Tandy Center, Fort Worth, TX 76102 
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Banking on 
Videotex 

VideoFinancial Invests 
Expertise in Home Market 

Automation may be the wave of the 
future, but riding that wave on the cut- 
ting edge of technology often involves 
enormous financial risks. Just check 
with any bank. 

In the early 1970s, a handful of banks 
began offering the use of automated tell- 
er machines. Although some customers 
complained that the machines were im- 
personal or refused to use them because 
of fear of the new technology, it is hard 
to imagine a bank today that does not of- 
fer use of an ATM. 

Fifteen years later, a handful of banks 
again are offering customers a new high- 
tech service: electronic home banking. 
By using a personal computer or terminal 
and modem, individuals can transfer 
funds between accounts, check current 
balances, make loan applications, pay 
bills, display account statements, order 
checks and make stop-payment re- 
quests. 

Like the ATMs, electronic home 
banking is taking a few years to catch on. 
While most consumers are reluctant to 
try it, once they do, they usually are 
hooked on its convenience. 

And, like the ATMs, the first banks 
on the block to offer electronic home 
banking are the ones that bear the risks 
and costs of being on the leading edge of 
technology. 

Although some large banks have the 
financial and technical resources to cre- 
ate their own online system for electronic 
home banking, most find the hurdles 
prohibitive. Enter VideoFinancial Serv- 
ices. 

The firm, based in Dallas, Texas, bills 
itself as a home-delivered banking serv- 
ice. Owned by seven large financial insti- 
tutions with joint assets of $200 billion, 
VideoFinancial serves as a computer 
gateway, offering banks the technical 
expertise and marketing assistance they 
need to start an electronic home banking 
service without having to develop their 
own systems. 

“The company essentially is an elec- 
tronic link between the banks and their 
customers, supplying the computer facil- 
ities and software to process a range of 
home banking activities,” says William 
S. Harris, president of VideoFinancial 
Services. Four banks currently are on 
the VideoFinancial/CompuServe sys- 
tem, and the services of three more will 



Linking banks to customers: Harris 


debut soon. 

The procedure is simple for both the 
bank and its customers: an individual 
accesses CompuServe using a personal 
computer and modem and types the GO 
command for his or her bank. The 
CompuServe mainframe computers in 
Columbus, Ohio, automatically switch 
the user to the VideoFinancial comput- 
ers in Dallas where the user is greeted 
with a security welcome screen. The 
user then conducts personal banking 
business, exits when finished and re- 
turns automatically to the CompuServe 
menus. VideoFinancial relays all trans- 
actions electronically to the user’s bank 
within hours. 

While using the transaction and ac- 
count services of a VideoFinancial bank 
on CompuServe, the regular online 
charge is replaced by a reduced fee of 
$4.50 per hour. (Some, but not all, of the 
banks assess a monthly fee. To deter- 
mine the exact fees, users should 
consult the introductory menu for their 
bank.) 

Harris notes that one exciting aspect of 
electronic home banking is the bank’s 
ability to offer services to anyone, re- 
gardless of location. “With the availa- 
bility of ATM networks for cash with- 
drawals and automated clearinghouse 
systems for payroll deposits, banks can 
offer national banking services without 
physical branch facilities.” 

With 10 percent of U.S. households 
currently owning personal computers, 
Harris foresees a potential market of 
some 8 million customers. The experts, 
however, recognize that the market has 
yet to be tapped fully. 

Joseph Shallow, assistant vice presi- 
dent of electronic banking for PSFS, a 
Philadelphia bank, says that although 
electronic home banking is still in its in- 
fancy, it is affecting the industry posi- 
tively. “People are looking at this service 
[called PC Direct] and realizing that 
banks are making a big effort at automa- 
tion — trying to attract customers and of- 
fer them convenience.” 


Shallow says PSFS is helping to lead 
the way in banking automation. “The 
videotex industry is still new, and by 
being a forerunner we’ll have some say 
as to how the technology is devel- 
oped.” 

Jimmy Froneberger, assistant vice 
president of North Carolina National 
Bank in Charlotte, calls electronic home 
banking a “niche” product. “Because a 
customer must have a computer and a 
modem to access it, the market is limited 
to a degree. The ultimate potential will 
be reached 10 to 20 years from now.” 

But waiting a decade or two for NCNB 
home banking to reach that potential 
doesn’t bother Froneberger. “It is a tre- 
mendous learning experience for us now. 
At some point, electronic home banking 
will be a mass market item, and by being 
involved in it now while the stakes are 
still relatively low, we will be ready 
when the ‘explosion’ comes.” 

One advantage of offering electronic 
home banking now is that customers 
who want this service are ready and 
willing to change banks to get it. “Sure, 
the numbers still are small, but it is new 
money and this is profitable to the 
bank,” adds Froneberger. 

Twenty-five percent of the electronic 
banking accounts opened at the Miami- 
based Southeast Bank have been to 
new customers, according to A1 Drake, 
the bank’s product manager. Still, he is 
concerned about the high cost of the 
service. “It can be expensive for the cus- 
tomer, since he needs a computer and 
modem and has to pay connect charges. 
We need to try to reduce the costs, and 
in a couple of years we’ll be there,” he 
says. Southeast Bank’s home banking 
began in 1983 and soon will be offered to 
interested consumers throughout 
Florida. 

Lowering the cost per customer also 
hinges on convincing more banks to offer 
the service. Froneberger says the key is 
to convince banks to use organizations 
like VideoFinancial Services through a 
major network such as CompuServe. 
“As more banks do this, rather than de- 
veloping systems themselves, we’ll 
share the costs. And when 
VideoFinancial gets more customers, 
the banks’ costs will be reduced. It will 
be a snowball effect,” he says. 

The future seems promising. “In the 
banking industry, it is generally recog- 
nized that this is the way banking will 
go,” says Roderick C. Heasley, assistant 
vice president for marketing of Bank One 
in Columbus, Ohio. “It is a delivery sys- 
tem that will mature and become viable. 
People do not need to walk into a bank to 
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transfer money or pay bills. Although it 
hasn’t caught on as fast as some of the 
optimists predicted, it will happen. It’s 
just a matter of when,” he says. 

Bank One’s electronic home banking 
product, Applause, began in late 1985, 
and Heasley says he is pleased with the 
response of customers. “It is a growing 
product. It wouldn’t surprise me if the 
product we offer a year from now is 50 
percent different than today’s prod- 
uct.” 

VideoFinancial’s Harris says his com- 
pany is committed to the future of elec- 
tronic home banking. “The banking in- 
dustry has to have it. It will be a 
necessity, not a luxury, in the long term. 
If a bank doesn’t offer electronic home 
banking, it won’t be able to compete.” 

Other banks offering electronic home 
banking on CompuServe, although not 
through VideoFinancial Services, are 
Shawmut Corp. of Massachusetts, Unit- 
ed American Bank of Memphis, Tenn., 
and Huntington National Bank of Colum- 
bus, Ohio. 


For More Business Information 

To obtain more information about contact the CompuServe branch sales 

CompuServe Business Information Serv- office nearest you: 
ice products mentioned in Online Today , 


Atlanta, Ga. 
(404) 231-1440 
Boston, Mass. 
(617) 267-2772 
Chicago, 111. 

(312) 782-5409 
Cincinnati, Ohio 
(513) 771-8111 
Cleveland, Ohio 
(216) 241-6818 
Columbus, Ohio 
(614) 224-3113 
Dallas, Texas 
(214) 742-2888 
Dayton, Ohio 
(513) 223-6875 
Denver, Colo. 
(303) 629-5514 
Detroit, Mich. 

(313) 362-1860 


Houston, Texas 

(713) 237-8582 
Indianapolis, Ind. 

(317) 635-9686 
Irvine, Calif. 

(714) 752-7240 
Los Angeles, Calif. 

(213) 216-5867 
Louisville, Ky. 

(502) 585-4016 
Memphis, Tenn. 

(901) 452-8251 
Miami, Fla. 

(305) 264-6094 
Minneapolis, Minn. 
(612) 338-5678 
New York, Commercial 
(212) 486-2440 

New York, Financial 
(212) 668-0471 


Parsippany, N.J. 
(201) 898-1944 
Philadelphia, Pa. 
(215) 563-7607 
Phoenix, Ariz. 

(602) 863-1404 
Pittsburgh, Pa. 

(412) 391-8845 
St. Louis, Mo. 

(314) 241-0700 
San Francisco, Calif. 
(415) 777-2737 
Santa Clara, Calif. 
(408) 727-1468 
Toledo, Ohio 
(419) 243-2600 
Washington, D.C. 
(703) 391-0010 
Westport, Conn. 
(203) 222-1853 


— Cathryn Conroy 


Business Briefs 

Executive Option Subscribers Can Get 
Free Publication 

Subscribers of the CompuServe Infor- 
mation Service Executive Option will re- 
ceive a free subscription to Stocks and 
Commodities magazine if they use cer- 
tain Executive Option services between 
June 1 and September 30, 1986. 

To qualify for the subscription, use $60 
worth of any or all of the services listed 
here. Through a menu option in the Fi- 
nancial area of the CompuServe Informa- 
tion Service you can indicate that you 
wish to receive the complimentary mag- 
azine subscription. The services are: 

• Selected products for downloading se- 
curities data, such as historical prices. 

• Disclosure II, a service including finan- 
cial, management and ownership infor- 
mation on more than 9,000 companies ex- 
tracted from SEC filings and annual 
reports. 

• Earnings projection reports from the In- 
stitutional Brokers Estimate System. 

• Online screening of securities and com- 
pany data. 

If you are not an Executive Option sub- 
scriber, you may find out how to up- 
grade your current subscription by 
typing GO BILLING and selecting menu 
item 6. 


VALUE Adds Features 

Muller Data Corp., a New York City 
firm with a reputation for its assessments 
of institutional securities trade prices, is 
now the data supplier for the VALUE 
database. 

Through Muller, daily price data on 
such items as mutual funds, government 
issues and stocks are included from as 
far back as December 1973. Time series 
facts also provide information on market 
highs and lows, prime rate, rates for 30, 
60 and 90-day T-bills, the Standard & 
Poor’s 500, the Dow Jones 30 indexes 
and more. 

Users can check stock prices, review 
corporate actions such as dividend an- 
nouncements, and assess earnings per 
share based on the previous day’s mar- 
ket activity. 

VSCAN Adds Features 

VSCAN, a screening service allowing 
users of the VALUE database to select 
stock issues based on their own criteria, 
has added several capabilities. 

Users can obtain information on the 
52-week high and low prices of a particu- 
lar issue. They also have direct access to 
the reporting function of VSCAN with- 
out going through the screening process. 

Information on supplemental bond 
type now is available in the primary 


screening. Screenings also can be per- 
formed on date-subscripted price and 
volume fields, helping users identify 
which stocks are likely to be successful 
based on early or recent trading. 

Users now can generate reports on div- 
idends or interest payments between 
two specific dates, track changes in 
closing price for a specified period be- 
fore or after a given closing date, or gen- 
erate price reports between specified 
dates. 

Several new reporting options also are 
available. PRN-style files can be gener- 
ated for use with the Lotus 
spreadsheet. Although closing prices 
once were reported by bid price only, 
they now are available'by asked, aver- 
age and bid prices. Users now can report 
stock prices in three ways: with full ad- 
justment for splits and cash dividends, 
with adjustment for splits only, or with 
no adjustment. 

Other new features include a numeric 
quality rating display that ranks stock is- 
sues from 1 (highest) to 21 (lowest) and 
an enhanced help function allowing 
users to find a particular variable such as 
dividend or date. 

— Kathy Baird 
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BEGINNER’S CORNER 

WITH ALEX K R I S L O V 


Manners, please! 

While most of you know me only as the 
writer of this column, some of you have 
met me under another title: a forum ad- 
ministrator on the CompuServe Informa- 
tion Service. A forum administrator has 
many duties, but one of them is far less 
agreeable than all the others. Often, a 
forum administrator finds himself 
playing censor, deleting unkind 
messages, or even ‘Mocking” a user off 
the forum entirely. 

Why is this necessary? Because out of 
hundreds of thousands of CompuServe 
subscribers, a few get a kick out of - 
flouting the rules. On rare occasions, I 
wander into the forum and find unneces- 
sary obscenity in a message, or, worse ; 
direct personal attacks on another 
member. 

Indeed, only a few months ago, 
someone joined my forum, entered a 
scatalogical word as his name, and 
posted a few brief obscenities as his en- 
tire message. I never did learn what he 
was trying to communicate, if anything. 


BKfeND 

(Brokerage Automated Withdrawal/Deposit) 

If your stockbroker 
hasn’t got it, call Max Ule, 
the computerized 
discount stockbroker 
you can talk to! 


BAWD provides a direct link between 
your bank and brokerage accounts to 
eliminate float. 

For Free Brochure 
On CompuServe, GO TKR 
In the Electronic Mall, GO MU 

Or call Toll-Free 

(800) 223-6642 

In New York call 

(212) 687-0705 

Modem 5:00 PM-9:00AM 
24 Hours Weekends 

(212) 986-1660 

MaxUle& 

Company Inc. 

202 East 39th Street. N.Y., 10016 

GO EBB or circle 8 on the Reader Service Form. 


Another common problem is the ad 
hominem argument. You don’t care for 
what someone else is saying? Well, then, 
attack his ancestry, religion, choice of 
words or even his spelling! Perhaps, you 
even can find an insulting label for his 
beliefs; it is easier than responding to his 
points, right? Some find this kind of at- 
tack satisfying, even though it proves 
absolutely nothing about the argument 
at hand. 


Perhaps, conflicts are inevitable. 

Many subscribers are relating some- 
thing of the utmost importance to them, 
and find it irritating when the replies are 
uncomprehending or flippant. And some 
people come online for a good time. 
They’re enjoying themselves, and do 
not want to take anything seriously, re- 
gardless of how important it may be to 
others. 

There are, though, a variety of rea- 
sons to be the proverbial electronic 
“good neighbor.” Regardless of which 
forum or database you frequent, it is 
more orderly and easier to scan when 
people aren’t spending all their time 
fighting. When a virtual war of words 
erupts, the entertainment value is not 
only small, but brief. In the end, bad 
manners drive more mannered members 
off a forum in disgust — if the forum ad- 
ministrator has not driven the offenders 
off the forum first. 

Additionally, forums can be a fine 
place to make new friends. I have be- 
come acquainted with many 



CompuServe subscribers in person, 
though we initially met electronically. 
That you won’t find friends by insulting 
them goes without saying. 

Finally, bad manners are usually an 
excuse for bad thinking. A thoughtful, 
well-made argument does not require 
venom to strike home. If anything is 
poisoned by such debating abuses, it is 
the points being made with the venom. 

But conflicts are almost unavoidable 
in the excitement of a forum’s give-and- 
take. No matter what your position on 
virtually anything, you’ll eventually meet 
someone with precisely the opposite 
opinion. This can be half the fun of 
joining a forum, as long as all concerned 
keep their tempers on a short leash. 
How, then, should one react to bad 
manners? 

First, let us remember that good man- 
ners beget good manners. A soft answer, 
the saying goes, turns away wrath. If you 
find an exchange is generating hun- 
dreds of degrees of heat but very few 
watts of light, you can usually assume 
that your correspondent is not enjoying 
it any more than you are. Is your pride at 
stake in the exchange? Perhaps, you are 
the one taking it too seriously. 

Keep in mind that you are not just 
reading brightly glowing bits of phos- 
phor. Those words originated with an- 
other human being, just like you, with 
feelings just like yours. 

What if your correspondent does not 
take the hint and calm down? There still 
are strategies to follow. Ignoring such 
abusers often works wonders. If the situ- 
ation remains intolerably hot, remember 
the roll of the forum administrator. He or 
she is there to police the forum; if you 
have a legitimate complaint, the forum 
administrator can be relied upon to warn 
the abuser of the consequences of his 
actions. Lock-outs are rare, but when 
they are unavoidable, a good forum ad- 
ministrator does what is required. 

No matter what you are discussing, be 
it literature, the strategic defense initia- 
tive or religion, remember that the fel- 
low with the opposing point of view is not 
saying things just to annoy you. In most 
cases, he believes in what he is saying as 
sincerely as you believe in what you are 
saying. Honest people can differ greatly 
on the implications of the same set of 
facts. That is what keeps the world in- 
teresting — and the forums’ message 
boards scrolling. 

Alex Krislov is a free-lance writer from Cleveland. 
His CompuServe User ID number is 70007.2130. 
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PSFS Direct Line Banking: 

The freedom to bank 
when, where and how you choose. 



Finally, there's a banking system that 
accommodates your lifestyle as effectively 
as it handles all your money. 

It's Direct Line Banking from PSFS, 
the oldest and largest savings bank in 
America, and the cornerstone of Meritor 
Financial Group, a $16.7 billion financial 
services organization serving over one 
million customers in all 50 states. 

Direct Line makes banking so simple, 
you can do it from almost anywhere. 
Anytime. 

EASY TO DO 

With the PC Direct feature of Direct 
Line Banking and your computer, you 
have immediate visual access to all your 
PSFS accounts. So you pick the time 


when it's convenient for you to bank. 

24 hours a day. 7 days a week. PC Direct 
is also a secure, private data bank that 
can show you every aspect of your 
financial position immediately. 

PC Direct is surprisingly inexpensive. 
You pay a small monthly fee for PC 
Direct and an hourly CompuServe 
charge, plus telephone charges for the 
time you are actually on-line. And if 
you sign up now, we'll waive all PSFS 
charges for the first three months. 

Imagine the convenience of being 
able to pay bills, transfer funds, and 
make balance inquiries without ever 
leaving your home or office. And you 
can use PSFS' other Direct Line banking 


services — Phone Direct and Mail 
Direct — absolutely free. Plus make cash 
withdrawals, balance inquiries, and 
transfer funds at over 10,000 CIRRUS 
and CashStream banking machines 
nationwide. 

EASY TO START 

Get acquainted with the convenience 
of banking when, where, and how 
you want. Call PSFS toll free. Outside 
Pennsylvania, call 1-800-257-8745. 

In Pennsylvania: 1 -800-257-8746. 

At last, there's a banking system for 
people who don't keep bankers' hours. 
Like you. 


jrpsFS 


Member FDIC 
© 1986 PSFS 


Meritor Financial Group 
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Step Up to Stage II 

Two-Level Trivia Game 
from The Multiple Choice 


So you’ve played so many trivia games 
that you are looking for a higher level of 
challenge. Your next stop should be 
Stage II — The Two-Stage Trivia Game. 

Stage II is an authorized electronic 
rendering of the popular Milton Bradley 
game also available in a board version. 
Both versions do more than present 
players with sets of questions. In the 
electronic Stage II (licensed to 
CompuServe through The Multiple 
Choice), one or more players try to an- 
swer all six questions in a set. One point is 
accumulated for every question an- 
swered correctly. 

The initial queries come from diverse 
subject areas. When players can’t come 
up with answers, they can continue 
guessing with no penalty. In fact, the 
program will supply answers when 
players are stymied. Why? Because at 
the heart of Stage II is its second stage, 
in which players seek an association or 
keyword based on the six words or 
phrases in the answer set. 

“Points are based on how quickly you 
identify the common theme,” says Mary 
Vaughn, CompuServe product market- 
ing manager. “In Stage //, you can get the 
answers and maybe not get the theme, 
and you lose,” says Vaughn. Correctly 
identifying the theme adds points to 
your score. 

But there are twists. If you can guess 
the theme after the second question, it is 
worth eight points; seven points if 
identified after the third question. Or, 
once all six answers are on hand (an- 
swered by the players or supplied by 
the program), you can begin to guess the 
theme. An incorrect guess at the theme 
deducts one point from your score. 
There is a maximum possible score of 
8,000 points. 

CompuServe subscriber Rich Winter 
of Flushing, N.Y., discovered Stage II 
almost immediately after it came online 
in January. “The first time I played Stage 
II I got totally hooked, played three 
hours and answered at least 200 ques- 
tions.” Winter’s score of 893 put him at 
the top of the Stage II Spotlight, where 
he could reign for 30 days. 

Winter, an independent computer 
consultant based in New York City, 
spends plenty of time at his terminal 
when on assignment. He also takes time 


to relax online with Stage II during the 
late night or early morning hours. “I’m 
limiting myself to playing 50 questions at 
a time,” he explains. He still scores in 
the 300 to 400 point range. Like so many 
Stage II players. Winter likes testing his 
reasoning ability along with his knowl- 
edge. 

Stage II is the latest innovation from 
the creative geniuses of CompuServe’s 
information providers Jack Wadle and 
Dr. Howard Millman. Wadle works in 
the Washington, D.C., area as a 
CompuServe liaison to the federal gov- 
ernment. Millman, an educator and psy- 
chologist, is an associate professor at the 
University of Maryland, Baltimore 
County campus. They also are the origi- 
nators of The Multiple Choice (GO 
TMC) menu options. 



Taking trivia to a new level: Millman 


In the early days of CompuServe, at 
least five years ago, TMC was one of the 
first items on the main games menu. Mill- 
man, “the creative juices” of TMC, and 
Wadle, the software developer and 
technical expert, approached 
CompuServe with the concept and a de- 
sire to develop an online, interactive 
product. Millman had devised a multi- 
ple choice format for the Miller 
Analogies test — an instrument many 
graduate students take as an admission 
requirement. 

What evolved was a product line 
based on two principles: fun with an ed- 
ucational value, and activities that bring 
people together. The ideas that worked 
had a lighter approach while main- 
taining the educational bent, says 
Wadle. “We wanted to get the ‘comput- 
er widow’ (analogous to the television 
football widow) and other family mem- 
bers involved and interested in a new 
level of communication.” 


The synergy of Wadle and Millman 
has been perfect. “Howard has no com- 
puter expertise at all,” says Wadle. 
“He’s a thinker, a psychologist, who 
doesn’t relate well to technology. Yet, 
he saw the computer as a vehicle for 
getting information across to the users.” 
So Millman comes up with ideas and 
bounces them off Wadle, who knows if 
it is possible to create the necessary algo- 
rithms. 

“My goal was to get some game con- 
cepts onto the computer,” says Millman. 
“I wanted to combine education and 
technology.” The resulting group of 
games tests comparative thought proc- 
esses in a way that’s painless and fun. 

Often, the process of developing TMC 
games has come from brainstorming ses- 
sions that include Wadle, Millman, their 
wives, children and friends. Another 
service, the Touch-Type Tutor , joined 
TMC because an educator/friend with 
computer experience had designed the 
program and wanted to try it out. 

“We have an underlying agreement: 
this is something we do for fun,” says 
Wadle. “We have other sources of in- 
come, and if it ceases to be fun, we’ll 
stop. We don’t want to force ourselves 
into schedules or deadlines that aren’t 
comfortable.” 

However, Wadle, Millman & Co. have 
done anything but stop. The result of 
their efforts has been TMC Analogies , 
Trivia Unlimited , Silly Fill-ins , several 
different trivia games, tests and games 
for adults and children, the typing tutor, 
and, of course, Stage II. 

But getting Stage II from board game 
to an electronic version offered the TMC 
creators a new challenge. After securing 
the rights from Milton Bradley, Wadle 
and Millman (and their entourage) had 
to take existing questions (created by 
MB but not on the board version) and 
adapt them for the electronic version. 
All the experience gleaned from other 
TMC games helped them in the selec- 
tion and structuring process. Their goal 
was to make Stage II appeal to various 
age groups, people from many back- 
grounds, those who might do well with 
trivia games and those seeking a novel 
challenge. 

Stage II “is very specific and de- 
tailed,” says Vaughn. “You need 
knowledge plus intuitive ability to deci- 
pher a theme from the answers.” This 
gives Stage II a broad appeal and a re- 
freshing approach. 

Are you ready for the new generation 
of trivia? 

— Yvonne H. Burry 
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Pa per Chase 

the user-friendly computer program that gives you 
instant, easy access to the most up-to-date medical 
information available. 


GOPCH... 

to access MEDLINE, the National Library of 
Medicine’s index to biomedical literature . . . 
3,400 journals are indexed and abstracted . . . 
over 2.8 million references on 



• Drugs 

• Diagnosis 

• Surgery 

• Treatment Programs 

• And More 

Available around the clock . . .via your 
terminal or personal computer for a 
surcharge of only $ 24/hour. . . no 
registration fee or monthly minimum. 


...a little help 
from a friend 


Pa per Chase 

Beth Israel Hospital 
330 Brookline Avenue 
Boston, MA 02215 

(617) 735-2253 or 76703,2003 on EasvPlex 
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Shop for Summer 
at the Mall 

Summer is just around the corner, and 
with it comes poolside, lakeside and 
sea-side fun. For all the wild, wonderful 
water sports that this season brings, 
shop The Electronic Mall. From 
swimwear to inflatable pool toys to 
scuba gear to water skis. The Mall has 
what you are looking for. 

At Rin Robyn Pool & Patio (GO RR), 
you will find everything for the pool, 
beach or spa. Choose from inflatable 
toys like the Aqua-Puss, an octopus with 
enough arms to hold cool drinks for a 
crowd — and an ice bucket on its head. 
How about floating backgammon, 
chess, cards or checkers? Or maybe 
water polo, volleyball or basketball? 
Skinny Dip Clips, swimwear floatation 
devices with bright yellow floats, are a 
must for nature lovers. Rin Robyn also 
has the Floating Fone by Webcor, the 
telephone you can toss into the pool or 
take into the shower. 

Berry Scuba (GO BS) is the place to go 
for all your diving needs. Berry has been 
involved in all phases of recreational and 
professional diving for more than 40 
years, and they can supply all the equip- 
ment that you’ll need to get involved 
yourself. Berry Scuba carries brand- 
name scuba gear by Poseidon, Tabata, 
Tekna and Waterlung; wet suits and 
sahorties by Henderson, Parkway, 
Seatec and Seasuits; Ikelite divers’ 
lights; Nikon underwater cameras; spear 
guns and knives; snorkels; masks and 
fins and more. You also can order Berry 
Scuba’s free print sales catalog online. 

For equipment and accessories for 
sports fitness and competition in 
swimming, triathlons and other events, 
try Barracuda Sports Products (GO BP). 
They have a selection of swim goggles, 
including racing and children’s goggles, 
and offer savings on men’s and women’s 
swimsuits. Also online, you’ll find infor- 
mation on triathlon wear and prescrip- 
tion swim goggles, and you can order a 
free catalog. 

Sears Roebuck and Company (GO SR) 
is starting the summer with their sale on 
water skiing equipment (in their 10 Top 
Values section for June). Their buoya- 
ncy vests are 50 percent off the regular 
price, and you can save $60 on a pair of 
water skis. They also offer a free 
Specialog, “Boating and Fishing.” 

So go jump in the lake, go to Surf City, 
hang out at the pool or hang out your 
“Gone Fishin’ ” sign this summer. Do it 
all with The Electronic Mall. 


APPAREL/ACCESSORIES 

ATH Athlete’s Outfitter 

APC Apparel Concepts 

BF Birkenstock Footwear 

RF International Fur Wholesalers 

FP Just for Fun T-Shirts 

LNX Lenox of Fairfield 

MJ Milkins Jewelers 


AUTO 

AMS AMS/Oil Dealer 
ATB American Tire Buyers 
BU Buick 


BOOKS 

BB 

Bantam Books 

Dll 

Christian Book Store 

MH 

McGraw-Hill, Inc. 

MER 

Mercury House 

WB 

Waldenbooks Co., Inc. 


CAREER/SELF-HELP 

TDG 

Teledata*Guide 

WS 

Wayside Systems 


COMPUTING 

CPG 

Compu-Game 

CE 

Computer Express 

HTH 

The Heath Company 

DSK 

1-800-Floppys 

MM 

Marymac Industries Inc. 

MO 

Misco Computer Supplies 

SR 

Sears, Roebuck & Co. 

SDA 

Software Discounters of America 


FINANCIAL 

CN 

Colonial National Bank 

EL 

Equitable Life 

MU 

Max Ule Discount Brokerage 

SLG 

Sun Life Group 


GIFTS/GOURMET 

FTH 

Fifth Avenue Shopper 

FFS 

Florida Fruit Shippers 

SDG 

The Grower’s Store 

HH 

Hobbit Hole/Wyandotte Wines 

SEA 

Lobster Market 

NUT 

Morrow’s Nut House 

SIM 

Simon David 

TG 

Topgar Tobacco 


HOME/LEISURE 


CC 

Cosmic Concepts 

GG 

The Game Getters, Inc. 

MAO 

Music Alley Online 

RR 

Rin Robyn Pool & Patio 

MERCHANDISE/ELECTRONICS 

AXM 

American Express 

KO 

Eastman Kodak Co. 

EE 

Electronic Experts 

EGS 

Electronic Gadget Store 

ELM 

Electronics Mart 

NCS 

Nationwide Catalog Shopper 

SR 

Sears, Roebuck & Co. 

SUN 

Sunland Camera 

XDM 

Xerox Direct Marketing 

ONLINE SERVICES 

EF 

EF Hutton 

GLO 

Globalink 

NN 

NewsNet 

OA 

Official Airline Guides 

VL 

Videolog Electronics 

PERIODICALS 

cw 

CW Communications 

DJ 

Dow Jones & Co. 

ME 

EBSCO Magazine Entree 

ECO 

ECOPRESS 

US 

USA Today 

PREMIUM MERCHANTS 

BL 

Bloomingdale’s By Mail 

TIF 

Tiffany & Co. 

RECORDS/MOVIES 

CF 

CBS/Fox Video 

EMC 

Express Music CDs 

FF 

French Films on Video 

MV 

Magic Castle Video 

RC 

RCA Direct Marketing 

RW 

Record World 


SPORTS/HEALTH 

BP 

Barracuda Sports 

BS 

Berry Scuba Co. 

HF 

Carolina Health & Fitness 

VM 

VitaMenagerie 


TRAVEL 

AF 

Air France 

AA 

American Airlines 

WL 

Worldwide Property Guide 
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Get all the facts as fast as 
the experts do. 

More and more individual investors are mak- 
ing their investment decisions the same way 
Wall Street’s most prestigious firms do With 
CompuServe — the fastest, most reliable source 
of comprehensive financial data available 
And they’re finding out how easy it is! In a 
matter of seconds you can check out a tip or 
find a money-making lead Investigate any area 
of interest Or scan CompuServe’s financial 
news highlights to find new areas to investigate 
CompuServe does it all! With information as 
current as the big board Including: 
Continuously updated quotes on over 10,000 
issues 

MicroQuote II — 12 years of daily historical 
prices, along with dividends, splits, distribu- 
tions and interest payments on more than 
90,000 stocks, bonds, mutual funds, options, 
foreign exchange rates and hundreds of 
market indexes 

Graph trends quickly and online Review your 
portfolio performance, investigate returns in 
bull and bear markets Screen for stocks to buy 
or transfer prices and dividends to your micro- 
computer for detailed analysis 


Standard & Poores descriptive information on 
over 3,000 companies 
Value Line Data Base II — extensive, funda- 
mental data for analyzing the performances of 
over 1,800 major corporations 
Disclosure II — descriptive and financial infor- 
mation from the SEC filings and annual reports 
of over 8,500 companies 
Institutional Broker's Estimate System 
(I/B/E/S) — earnings projections from top 
research analysts on over 3,000 widely followed 
companies 

The World of Lotus is full of useful and timely 
information about Lotus-related products such 
as 1-2-3, Symphony and Jazz. Maintained 
by Lotus 

You can also research technical market trends, 
review economic projections and high- 
powered market analyses Get expert advice 
on retirement, financial planning, managed 
accounts, taxes and insurance Evaluate your 
own portfolio, even connect to a variety of at 
home banking and brokerage services 
And all this comes with CompuServe’s base of 
news, weather, travel, electronic mail, special 
interest and entertainment services 
Compare CompuServe’s rates to the cost of 
expensive floppy-based sources Compare our 
up-to-the-minute delivery to time-consuming 


publication research. Compare the depth and 
breadth of CompuServe’s virtually infinite 
databases to any other source of investment 
informatioa 

Then see your nearest computer dealer for a 
CompuServe Subscription Kit or order direct 
Suggested retail price is only $39 95 and 
includes $25 of free online time And if you use 
CompuServe to manage your investments, the 
entire subscription cost may be tax deductible 
For more information or to order direct, call 
or write: 

l l 

I Name I 

I Address I 


State Zip | 

CompuServe*! 

I 

Information Service, RO. Box 20212, 

5000 Arlington Centre Blvd., Columbus, OH 43220 

800-848-8199 I 

In Ohio, call 614-457-0802 
An H&R Block Company 


Lotus, 1-2-3, Symphony and Jazz are trademarks of Lotus Development Corp. 


GO EBB or circle 11 on the Reader Service Form. 
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Wanted: You Name It 

Subscribers Buy, Sell Through Online Classifieds 


In every community, there are people 
who need inexpensive ways to reach 
their fellow citizens. They may want to 
buy, sell or trade personal property; noti- 
fy the community of an event; find an 
employer or employee; or simply get in 
touch with others who share their inter- 
ests. 

The ways people communicate these 
kinds of information range from relying 
on word of mouth to using the classified 
sections of newspapers or special- 
interest magazines. The community of 
CompuServe Information Service sub- 
scribers has the population of a good- 
sized city, so it is natural that its mem- 
bers turn to “classifieds” to make 
announcements. 

CompuServe offers a number of differ- 
ent “classified sections.” The National 
Bulletin Board corresponds most closely 
to the classified section of a newspaper. 
This is the place to post messages for the 
Information Service’s “general public.” 
Any CompuServe subscriber can get 
there by typing GO BULLETIN — con- 
siderably easier than finding the classi- 
fied ads in a large city’s Sunday paper. 

On an average day, there are about 
1,000 bulletins on the National Bulletin 
Board, an online service divided into 
three sections devoted to different types 
of bulletins: for sale, wanted and notice. 

As expected, many of the bulletins 
advertise hardware and software. 

Coins, stamps and other collectors’ sta- 
ples also are well represented. The varie- 
ty and individuality of community mem- 
bers are reflected in the Board 
messages, too. For instance, the sale sec- 
tion recently included messages offering 
two Lincoln Continentals, a 3-acre plot of 
Idaho land and a 155-gallon fish tank. 
On the same day, various community 
members wanted to buy a show pony, 
toy trains and general liability insurance 
for an amusement park. The notices in- 
cluded rewards offered for missing per- 
sons, some “good news” about salva- 
tion from the Gospel of St. John, and the 
proclamation that a new hero was availa- 
ble for daring rescue operations and oth- 
er epic feats. 

The National Bulletin Board was com- 
pletely revamped a few months ago. The 
new version allows you to choose from 
several modes of operation. If you are a 
novice, there is the step-by-step gui- 


dance offered by menus. As you be- 
come more experienced, you can view 
prompts listing many of the available ac- 
tions. When you achieve expert status, 
you can do everything with a few simple 
commands. 

If you want to post a bulletin, you have 
the choice of two text editor programs. 
One, called LINE, automatically begins 
each line with a sequential number to 
aid in checking and editing. The other 
program, NOLINE, is more difficult but 
allows you to edit more quickly. 

When you have finished entering and 
editing your bulletin, the Board prompts 
you to specify a section (sale, wanted or 
notice) and a topic keyword. The 
keyword can be any combination of up 
to 10 characters that will help others de- 
termine the bulletin’s content. The pro- 
gram posts the bulletin automatically, 
leaving it on the Board for 14 days. 

If you want to read bulletins, you also 
have several options. You can browse 
through a section message by message. 
Or you can scan message headers and 
read only the bulletins with keywords of 
interest. Or you can browse by 
keyword, limiting the display to 
messages with a specified keyword. 

The flexibility and control, plus the 
fact that the area is especially designed 
for its purpose, make the National Bulle- 
tin Board a popular place for classified 
advertising. 

In other areas of the Information Serv- 
ice, you can read and post more special- 
ized classifieds. 

One such area is the College Press 
Service, whose purpose is to keep Amer- 
ican higher education professionals and 
students informed of campus events and 
trends. You can reach the online version 
of the College Press Service by typing 
GO CPS at any prompt. 

On the menu, you’ll find a choice for 
Campus Classifieds. The next menu lists 
the available topics, including both tra- 
ditional and trendy areas of interest to 
students and educators, such as em- 
ployment; books, classroom supplies, 
computers and software; special semi- 
nars, convocations, meetings and rallies; 
housing; music; transportation; T-shirts 
and posters; and the popular catchalls of 
“personal,” “general” and “other.” 

The processes of posting and reading 
bulletins are completely menu-driven. If 


you select the “read” option, you will 
get a menu of topics. By choosing a topic, 
you will see all the bulletins for that 
topic, and then return automatically to 
the topic menu. 

Selecting the “post” option takes you 
to instructions for identifying your topic 
and composing your bulletin. You then 
are given the choice of entering a bulle- 
tin or returning to the previous menu. 
When you indicate that you are fin- 
ished, the service prompts you for a 
topic code and then automatically posts 
the bulletin. 

Like the National Bulletin Board, the 
National Campus Classifieds is a free 
service (except for connect-time charges) 
that anyone can use. But any ads placed 
there should be directed to its limited 
and often bargain-conscious audience. 

A more upscale service is the 
Worldwide Exchange (GO WWX), 
where real estate, vacation facilities, 
yachts and recreational vehicles are 
listed for sale, rent, charter or exchange. 
You also can use this service to post want 
ads for similar items. 

The Worldwide Exchange charges 
for its listings, but the fees are quite low 
considering the length of time each list- 
ing is carried (two months or longer, de- 
pending on the listing type) and the 
space allowed (up to 60 words). 

A sample of the Exchange’s listings is 
the stuff of which vacation and retire- 
ment dreams are made. There are 
timeshare properties at Kaanapali Beach 
on Maui starting at $6,750 and a luxury 
waterfront house in the French West In- 
dies for sale at $850,000. For example, 
someone with a condo in New 
Hampshire would like to exchange it on 
a short-term basis for similar accommo- 
dations in Italy, Greece, Australia, the 
Orient or any world-famous ski resort. 
And a signora with a small home near 
the piazza on Capri is open for exchange 
ideas. 

Reviewing these exotic offerings is 
free, and you may find one that fits both 
your desires and your pocketbook. 
There is a section devoted to bed-and- 
breakfast accommodations that usually 
range from $40 to $100 per night. 

Like the College Press Service, the 
Worldwide Exchange is menu-driven, 
arranged by type of offering and then by 
location (state or country) so you can de- 
termine what you will be reading about 
and where it is before you actually 
display any listing. Composing an ad is a 
simple matter of filling out an electronic 
form. 

— Tom Rauch 
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ANY OTHER AIRLINE RESERVATION 
SYSTEM YOU CAN USE. 


Book flights on hundreds of airlines, to thousands of destinations, 
at the lowest possible fares... with Travelshopperr 


Look up at your computer screen. . . 
it's the lowest fare, it's the best 
flight. . .it must be Travelshopper! 

The service that turns your ordinary 
computer into the most powerful 
airline information and booking 
system around. 

More money-saving power... the 
lowest fares to almost anywhere. 
Covering flights on virtually every 
airline, Travelshopper gives you 
access to over 7 million up-to-date 
fares. And its MONEY $aver sm dis- 
play pinpoints the lowest fares— 
to help you fly through the skies at 
the best price. 

More decision-making power. . . 
the most extensive 
flight information available. 

Travelshopper speeds you toward 
any flight schedules you need— a total 
of 5 million in all. Plus , it gives you 
elapsed flying times, number of stops 


and booking and ticketing rules— 
so you can always make smart 
booking decisions. 

More booking power. . . 
the most convenient way 
to reserve flights ever. 

No other system beats Travel- 
shopper on flexibility and conve- 
nience. You can use it to book flights 
24 hours a day— and relay your choices 
to any travel agent for automatic 
ticketing. So when you're ready to 
fly, your tickets will be ready, too. 

Arid you can change your reserva- 
tions at a moment's notice, right 
at your terminal. 

Become eligible for 
free travel. 

Because Travelshopper is a prod- 
uct of TWA, when you enroll in 
Travelshopper you'll become a mem- 
ber of TWA's Frequent Flight Bonus 5 " 1 
program . Then your flights on TWA 


and other participating airlines could 
add up to free travel. . .even a free trip 
around the world! 

You'll also receive 3,000 bonus 
miles toward free travel when you 
become a Frequent Flight Bonus 
member. Use Travelshopper to 
make TWA reservations, and you'll 
earn 500 bonus miles for each 
TWA flight you take within 90 days 
after enrolling. 

And remember. . .you can book 
flights through Travelshopper 
on almost any airline in the world. . . 
to almost any destination. 

Enroll in Travelshopper today. 

To enroll in this state-of-the-art reser- 
vation system, just enter “GO TWA'’ 
on your home computer, or “R TWA'' 
on your business computer. Then 
you'll be all set to tap the tremendous 
power of Travelshopper! 
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NEN 

Changes in Commodore Forums 

With the opening of the Commodore 
Users Network, there have been some 
changes in the existing Commodore fo- 
rums. The Commodore Users Network 
is for users of all types of Commodore 
computers ranging from the PET to the 
Amiga. The Commodore 
Music/Graphics Forum, the Commo- 
dore Education/Entertainment Forum 
and the Commodore Programming Fo- 
rum have been replaced by new forums 
designed to better serve the needs of 
Commodore users on CompuServe. 

The Commodore Arts and Games Fo- 
rum (GO CBMART) includes sections on 
music, graphics and games for all Com- 
modore 8-bit computers. The Commo- 
dore Communications Forum (GO 
CBMCOM) includes suggestions on how 
to effectively communicate with other 
computer systems. The Commodore 
Programming Forum (GO CBMPRG) has 
retained its name but is directed to pro- 
grammers and developers of Commo- 
dore 8-bit machines and offers help to 
anyone interested in the technical side 
of programming. GO CBMNET 

SafetyNet Forum Now Open 

FireNet and the Industrial Hygiene 
Forum recently merged to form 

SafetyNet, an information resource for 
anyone interested in hazardous chemic- 
als, fire safety, emergency services, safe- 
ty engineering and other safety-related 
issues. Regular features from both fo- 
rums have been retained and their data 
libraries now are combined. SafetyNet 
provides public files, including fire sim- 
ulation adventure games used for fire 
training, industrial hygiene professional 
papers and hazard alerts. All 
CompuServe subscribers may join the 
forum and ask questions about toxic 
chemicals and other problems. GO 
SAFETY 

Sky Guide Contains Schedules 

American Express now offers applica- 
tions for its Sky Guide through the 
CompuServe Information Service. This 
pocket directory contains accurate 
monthly schedules of 35,000 airline 
flights for North America and informa- 
tion on major international destinations. 
For more information, refer to the travel 
section of American Express AD- 
VANCE. GO AXP 

M0IIC1S 

Amex Billing Option Available 

The American Express billing option 
is now available to all CompuServe Infor- 
mation Service subscribers. As in the 
case of VISA and MasterCard, there is 
no CompuServe monthly minimum or 
charge for using or changing to this bill- 
ing option. You can learn more about any 
of the CompuServe billing options or 
change your billing method online. GO 
BILLING 

Worldwide Exchange Expands 

The Worldwide Exchange offers 
vacation and leisure property for sale, 
rent, charter, exchange, trade or 
timesharing. If you’re looking for less ex- 
pensive and different types of travel ac- 
commodations, check the Worldwide 
Vacation Leisure Guide’s new vacation 
exchange listings for the United States 
and abroad. The Bed-and-Breakfast 
section also has expanded its listings. 
GO WWX 

Answers From 
Customer Service 

Q: Can I use my current checking ac- 
count from which I write paper checks and 
add the option of electronic banking? 

A: Yes, you can use your current 
checking account, as long as the account 
is with one of the banks offering home 
banking. You can write paper checks or 
send the payment electronically, all from 
one account. 

Q: Which banks currently are available 
on CompuServe’s home banking service, 
and what are the rates? 

A: The participating banks in our 
home banking service are: 

• Huntington National Bank — Ohio 

• Shawmut Bank of Boston — Boston, 
Mass. 

• United American Bank of Memphis — 
Memphis, Tenn. 

• Bank One — Ohio 

• NCNB National Bank — North 
Carolina 

. PSFS — Philadelphia, Pa. 

• Southeast Bank — Miami, Fla. 

Some banks offer some services at 
$4.25 per hour, regardless of baud rate 

or the time of day you access them. Oth- 
er services are offered at standard rates. 

Q: Can I select CompuServe as a payee 
and pay my CompuServe bill using my 
online banking services? 

A: If you use the home banking serv- 
ice to pay your bills, you are, in fact, 
electronically “writing a check” directly 
to the merchant or service. CompuServe 
does not offer a direct billing option to 
our individual subscribers so you would 
not be able to pay your CompuServe bill 
through our home banking service. 

Q: How can I become a home banking 
subscriber? 

A: You access the home banking area 
by typing GO BANK at any prompt. At 
this point, you will be given a list of 
banks that participate in the home 
banking program. Once you have cho- 
sen the bank you are interested in, you 
can get the address and phone number 
to contact the bank for sign-up informa- 
tion. In some cases, you have the option 
of sending your request for sign-up 
electronically through EasyPlex or 
through the bank’s own Feedback sys- 
tem. 

Q: What services are available through 
home banking? 

A: Services vary from bank to bank, 
but some services include the ability to: 

• Access complete account balance infor- 
mation 

• Transfer funds between your accounts 

• Pay your bills electronically from any- 
where in the United States 

• See which checks have cleared 

• Apply for consumer loans 

• Obtain information on current interest 
rates and general economic conditions 

• Communicate directly with your bank. 

In essence, CompuServe’s at-home 
banking services provide you with the 
ability to open an electronic branch of 
your bank right in your home, without 
the restrictions of “banker’s hours.” 

Q: Does it matter which bank I use to do 
my online banking? 

A: CompuServe offers a number of 
banking institutions with each one offer- 
ing a number of features. Your personal 
needs will best determine which bank 
to use. Type GO BANK at any prompt to 
obtain individual bank names and fea- 
tures. Features and costs are explained 
in the online introductory materials for 
each bank. 
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HIGHLIGHTS 


HIGHLIGHTS 

BRIEF DESCRIPTIONS OF MANY SERVICES AVAILABLE 
ON THE COMPUSERVE INFORMATION SERVICE INCLUDING 

A COMPLETE SUBJECT INDEX. 


COMMANDS 


Contained in this volume of Highlights 
is information current as of May 1986 

Highlights, published by Online Today 
magazine, is your handy digest of 
CompuServe Information Service products 
and services. 

Highlights contains the complete 
CompuServe Information Service subject in- 
dex, including the “GO” page locations to 
find online items easily. 

Also included are brief descriptions of 
many subjects and services available on 
CompuServe. Different subject items and 
services will be featured in each issue, so we 
suggest you keep successive issues of High- 
lights as handy references. 


F — FORWARD 

this will take you FORWARD one page. It dis- 
plays the next page in a series of pages. Press- 
ing the (ENTER) or CARRIAGE RETURN key 
once will also display the next screen of infor- 
mation. 

G — GO 

the GO command will take you directly to a 
page specified by an information provider 
code and page number, for example, GO 
TRS-1. By typing GO, and the information 
provider code (no page number), you will be 
taken to the first page of the information pro- 
vider area. 

H — HELP 


your current topic choice. If you chose topic 5 
on the most recent menu, then NEXT will 
display topic 6. 

OFF 

this command will disconnect you from 
CompuServe immediately after it is typed in 
and followed by an (ENTER) or CARRIAGE 
RETURN. 

P — PREVIOUS 

this command will take you to the PREVI- 
OUS topic listed on the menu located before 
the one you chose to read. If you chose topic 
5 on the most recent menu, then PREVIOUS 
will display topic 4. 


The following is a list of commands for using 
the CompuServe Information Service. Simply 
type the letter or letters preceding the defini- 
tions shown here and then press the (ENTER) 
or CARRIAGE RETURN key. 


you will receive instructions after typing in 
HELP and pressing the (ENTER) or CAR- 
RIAGE RETURN key. 

M — MENU 

this means previous MENU. This command 
will take you to the menu page which di- 
rected you to the page you are currently read- 
ing. 


S — SCROLL 

this command will allow you to continuously 
print pages to your screen until the last page in 
a series is displayed. If you are at a menu page, 
typing S followed by the number which cor- 
responds with the menu topic, will continu- 
ously print the pages related to that topic to 
your screen. 

T — TOP 


B — BACKWARD 

this command will back you up and redisplay 
the page preceding the one you are reading. 


N — NEXT 

this command will take you to the NEXT 
topic listed on the menu on which you made 


the TOP menu page. This takes you directly 
to the first page of the CompuServe database 
(TOP). 


USER INFORMATION 


GO HELP 


Billing: Your Charges, Rates Options, 
Making Changes 

provides you with information about your 
current and past charges for purchases and 
services used, displays the current rates for 
using the CompuServe Information Service, 
and allows you to change the existing infor- 
mation about your current credit card, or to 
enter another credit card choice. 

GO BILLING 

Change Terminal Settings 

shows you how to specify terminal type, 
length of line, width of line, point of entry at 


log on, EasyPlex waiting notice at log on, etc. 
You can make the default settings permanent 
or temporary to that session. 

GO TERMINAL 

Change Your Password 

prompts you for your current password and 
then asks for your new choice of password. 
You are immediately notified when the pass- 
word is changed successfully. 

GO PASSWORD 

Command Summary and Usage Tips 

displays a brief description of the commands 
which can be used in the Videotex area. 

GO COMMAND 


Feedback to CompuServe 

briefly describes how to use the Feedback 
service and then allows you to send com- 
ments, suggestions or questions to the Cus- 
tomer Service staff, etc. Your Feedback is 
read and responded to via EasyPlex to the 
same User ID which entered the message. 
Feedback responses are usually made within 
48 hours after receipt by Customer Service. 
Your connect time is free while using this 
service, in the form of a credit given for the 
time you use Feedback. It is recommended 
that you use Feedback to communicate with 
the CompuServe Information Service. 

GO FEEDBACK 
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Electronic Bounce Back 

makes it easy for you to request free informa- 
tion from advertisers in Online Today maga- 
zine. Insert your name, address and names of 
any advertisers from whom you’d like infor- 
mation. 

GO EBB 


Log on Instructions & Numbers 

searches and displays the most up-to-date 
list of telephone access numbers by the state 
or area code you select. Pending and recent 


changes are available as well as a complete list 
by baud rate. 

GO LOGON 


Online Today Electronic Edition 

an electronic extension of Online Today maga- 
zine. Contains daily : updated computer and 
videotex industry news; reviews of hard- 
ware, software and books; new product an- 
nouncements; and a direct link to Online To- 
day advertisers. 

GO ONLINE 


What's New 

offers weekly announcements of new and en- 
hanced features available from the Compu- 
Serve Information Service. 

GO NEW 

Subject Index 

displays the entire Subject Index or searches 
and displays features by key word entry. It 
also lists the IP code/page reference for each 
item so you can use the G (GO) command to 
directly access the item of your choice. 

GO INDEX 


SUBJECT INDEX 


The CompuServe Information Serv- 
ice subject index is updated constantly. 
For the most recent list of subjects and 
services, type GO INDEX. 

This subject index is current as of 
May 1986. 


ABC Hotels GO HOTELS 

AAMSI Communications 

GO AAMSI 

AAMSI Newsletter GO AAM 

ADCIS Forum GO ADCIS 

AOPA Forum GO AOPA 

AP Datastream GOSPD-1005 

AP Videotex, Business . . . GO APV 
AP Videotex, Entertain . . . GO APV 

AP Videotex, Politics GO APV 

AP Videotex, Weather .... GO APV 
AP Videotex, World News . GO APV 
ASI Flight Operations . . GO ASI-11 

ASI Monitor GOASI-IO 

ASI Service Difficulty. . . GO ASI-12 
Academic Amer. Ency .... GO AAE 

Access Phone Nos GO PHONE 

Adult Education: 

EdVENT II GOEDVENT 

The College Board GO TCB 

Advertisers, Online Today: 

Electronic Bounce Back GO EBB 

Advertising: 

Natl. Bulletin Board GO BULLET 

The Electronic Mall GO MALL 

Advice: 

Dr. Job GO DRJ 

Government Publications. . . GO GPO 
Human Sexuality GO HSX 

Advisories, Travel: 

Department of State GO STATE 

Agri-Commodities GO ACI 

Airplanes (see Aviation) 

American Express (R) ADVANCE . . . 

GO AXP 

Annual Reports: 

Disclosure lid) GO DIS 

Value Line Financials GOVLINE 

Amiga Forum . . GO AMIGAFORUM 

Antic Magazine GO ANTIC 

Apple II & III Forum ... GO APPLEII, 
GO APPLEIII 
Apple Macintosh Users' Forum .... 

GO MACUS 

Apple Macintosh Developers' 

Forum GO MACDEV 

Apples Online GO AOL 

Ashton Tate Forum 

GO ASHFORUM 

Ashton Tate Support Library 

GO ASHTON 
Ask Mr. Fed Forum. . . . GO MMS-20 

Astrology GO ASTROLOGY 

Astronomy: 

Naked Eye Astronomy GO NIA 

Atari 8-Bit Forum GO ATARI8 

Atari 16-Bit Forum GO ATARI16 

Atari Developers Forum 

GO ATARIDEV 


Atlases: 

TravelVision GO TRV 

Attorneys: 

Legal Forum GO LAWSIG 

Autos, Buying: 

New Car Showroom GO ATO 

Aviation: 

AOPA Forum GO AOPA 

Aviation Forum GO AVSIG 

Aviation Safety Institute GO ASI 

EMI Flight Plans GO EMI 

EMI Radar Map GO EMI-8 

Flight Operations GO ASI-11 

Flight Planning/Briefings .... GO EMI 

Model Aviation GO MODELNET 

Official Airline Guide GO OAG 

Service Difficulty Reports . GO ASI-12 
VIDTEX Weather Maps ... GO MAPS 
Weather Reports/Forecasts. GO AWX 


Baffle Word Game .... GO BAFFLE 

Banking Services GO BANK 

PSFS Business Banking Direct 

GO BBD 

Banks: 

Bank One GO BOC 

Huntington National Bank . . GO HNB 

NCNB National Bank GO NCB 

PSFS - Philadelphia GO PSFS 

PSFS Business Banking GO BBD 

Shawmut Bank of Boston . . GO SHW 

Southeast Bank. Miami GO SEB 

United American Bank, Memphis .... 

GO UAB 

Billing: 

Monthly Charges GO BILLING 

Biorhythms GO BIORHYTHMS 

BlackDragon . . GO BLACKDRAGON 

Blackjack GO MPBLACK 

Bonds (see Investments) 

Borland International Forum 

GO BORIOO 

Borland International 

GO BORLAND 

Broadcasting: 

Broadcast Professional Forum 

GO BPFORUM 
Incue GO INCUE 

Brokerage: 

Max Ule's Tickerscreen GO TKR 

Quick & Reilly GO QWK 

Rapaport Diamond Broker. . . GO RDC 
Unified Management GO UMC 

Bulletin Board, Natl ... GO BULLET 
Business Banking Direct. . GO BBD 
Business News: 

AP Videotex, Business GO APV 

Executive News Service .... GO ENS 

The Business Wire GO TBW 

Wash. Post, Business ... GO TWP-12 


CB Interest Group SIG . . . GO CBIG 

CB Society GO CUP 

CP/M Users Group SIG GO CPMSIG 
Cars: 

Auto Racing Forum GO RIS 


New Car Showroom GO ATO 

CastleQuest GO CQUEST 

Castle Telengard GO CASTLE 

Changing Password 

GO PASSWORD 

Changing Terminal Type 

GO PROFILE 

Charges-to-Date: 

Monthly Charges GO BILLING 

Children's Games GO TMC-27 

Citizen's Band Simulator .GO CB-10 

Classic Quotes GO TMC-7 

Clipping GO ENS 

College Planning: 

The College Board GO TCB 

College Press Service GO CPS 

Color Computer Forum. . GO COCO 

Color Graphics GO CIS-91 

Color Mail Exchange Forum 

GO HALLMARK 

Comic Book Forum GO SCI-4 

Command Decision . . GO COMDEC 
Command Level: 

Personal File Area GO FILES 

Command Summary 

GO COMMAND 
Commodities . . GO COMMODITIES 
Commodity Markets: 

Agri Commodities GO ACI 

Futures Focus Stock Index Plus 

GOFFP 

News-A-Tron GO NAT 

Quotes GO CPRICE 

Symbol lookup GO CSYMBOL 

Commodore Users Network 

GO CBMNET 

Commodore Communications 

Forum GO CBMCOM 

Commodore Arts and Games 

Forum GO CBMART 

Commodore Newsletter. . GO CBM 
Commodore Programming Forum . 

GO CBMPRG 

Commodore Service Forum 

GO CBM-2000 

Comp-u-store GO CUS 

Company Forecasts: 

l/B/E/S Earnings Estimates © GO IBES 

Standard & Poor's GO S&P 

Value Line Projections GO EARNINGS 
Company Information: 

Disclosure II © GO DIS 

Screening © GO SCREEN 

Standard & Poor's GO S&P 

Ticker Retrieval © GO TICKER 

Value Line GOVLINE 

Comparison Shopping, Autos: 

New Car Showroom GO ATO 

CompuServe Account Balance: 

Monthly Charges GO BILLING 

CompuServe Rates GO BILLING 

CompuServe Logon Inst. . GO LOG 
CompuServe's softex. . GO SOFTEX 

Computer Art SIG GO ARTSIG 

Computer Club Forum . . GO CLUB 
Computer Lang. Magazine GO CLM 

Computer Language Forum 

GO CLMFORUM 


Computer Reference: Microsearch . 

GO MSH 

Computer Sports World . . GO CSW 
Computing Tutorials . . GO PCS-121 

Consumer Electronics Forum 

GO CEFORUM 

Cooking: 

Cooks Online GO COOK 

Electronic Gourmet GO HMS 

Cupcake's Column: 

CB Society GO CUP 

Current Quotes GO CQUOTE 


Daily Comment Newsletter. GO DC 
DataPac Logon Instruct GO LOG-41 

DEC PC Forum GO DECPC 

DEFALT Parameters: 

Changing Terminal Type. GO PROFILE 

Department of State GO STATE 

Diamonds: 

Rapaport Diamond Broker. . . GO RDC 

Digital Research Forum 

GO DRFORUM 

Digital Research Inc GO DRI 

Directory of Public Officials 

GO DPO 

Directory of Users: 

User Directory GO DIRECTORY 

Disabilities Forum. . GO DISFORUM 

Disclosure II © GO DIS 

DISCOVER ORLANDO 

GO ORLANDO 

Disk Area: 

Personal File Area GO FILES 

Documentation Ordering: 

Product Ordering GO ORDER 

Donoghue Organization . . GO DON 

Download Company Data 

GO IQINT 

Download Pricing Data . GO MQINT 

Dr. Dobb's Journal GO DDJ 

Dr. Dobb's Journal Forum 

GO DDJFORUM 
Dr. Job GO DRJ 


EMI Flight Planning GO EMI 

EPIE Database GO EPIE 

EPIE Forum GO EPIEFORUM 

Earnings Estimates (see Company 
Forecasts) 

EasyPlex GO EASY 

Economic Outlooks: 

Money Market Services. . . . GO MMS 

MMS/Daily Comment GO DC 

MMS/Fedwatch GO FW 

Editorials: 

Wash. Post, Editorials GO TWP 

Educators' Forum GO HOM-137 

Educ. Research Forum. GO HOM-28 
Education: 

ADCIS Forum GO ADCIS 

Academic Amer. Ency GO AAE 

College Press Service GO CPS 

Disabilities Forum . . . GO DISFORUM 
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EPIE Database GO EPIE 

Educators' Forum GO HOM-137 

Educational Travel Connection 

GO ETC 

Foreign Lang. Educ. Forum 

GO FLEFO 

Handicapped Users' Database 

GO HANDICAPPED 

Logo Forum GO LOGOFORUM 

Science/Math Educ. Forum 

GO EDU-13 

Students' Forum GO STUFO 

The College Board GO TCB 

The Multiple Choice GO TMC 

The Whiz Quiz GO WHIZ 

Educ. Research Forum. GO HOM-28 

EdVENTII GO EDV 

Electronic Bounce Back . . . GO EBB 

Electronic Gourmet GO HMS 

Electronic Mail: 

EasyPlex GO EASY 

Encyclopedia: 

Academic Amer. Ency GO AAE 

Entertainment: 

Comic Book Forum GO SCI-4 

Hollywood Hotline GO HHL 

Movie Reviewettes GO MOVIES 

Music Forum .... GO MUSICFORUM 
National Tourism Citilog. . . GO CITIES 

RockNet GO ROCK 

Science Fiction GO SCI-FI 

Showbizquiz GO SHOWBIZ 

Soap Opera Summaries GO SOS 

The National Satirist GO KCS 

The Whiz Quiz GO WHIZ 

WITSIG GO WITSIG 

Entertainment News: 

AP Videotex. Entertain GO APV 

Hollywood Hotline GO HHL 

EpsOnLine Forum GO EPSON 

Executive News Service <D GO ENS 


Family Computing Magazine 

GOFAM 

Family Computing Forum 

GO FAMFORUM 
Federal Gov't News: 

Wash. Post, Gov't News ... GO TWP 

Federal Reserve: 

Ask Mr. Fed Forum GO MMS-20 

Fedwatch Newsletter GO FW 

Feedback to CompuServe GO FEED 
Financial News (see Business News) 
Financial Statements: 

Disclosure II © GO DIS 

Value Line GO VLINE 

Firefighters: SafetyNet .GO SAFETY 
Flight Planning: 

EMI Flight Plans/Briefings. . . GO EMI 
Weather Reports/Forecasts. GO AWX 

Florida Forum GO FLORIDA 

Flying (see Aviation) 

Football GO FOOTBALL 

Forecasts, Company 

GO COMPANY 

Forecasts, Economic 

GO ECONOMIC 

Forecasts, Weather: 

NOAA Weather Wire GO WEA 

Foreign Exchange Rates (see 
Investments) 

Foreign Lang. Educ. Forum 

GO FLEFO 

Forth Forum/Creative Solutions 

GO FORTH 

Forums: 

ADCIS Forum GO ADCIS 

AOPA Forum GO AOPA 

Amiga Forum .... GO AMIGAFORUM 
Apple II & III User Group GO APPLEII, 
GO APPLEIII 

Apple Macintosh Users' Forum 

GO MACUS 

Apple Macintosh Developers' Forum . 

GO MACDEV 
AshtonTate Forum . GO ASHFORUM 

Atari 8-Bit Forum GO ATARI8 

Atari 16-Bit Forum GO ATARI16 

Atari Developers Forum 

GO ATARIDEV 

Auto Racing Forum GO RIS 

Aviation Forum (AVSIG) ... GO AVSIG 


Bacchus Wine Forum. 

GO WINEFORUM 

Borland International Forum 

GO BORIOO 

Broadcast Professional Forum 

GO BPFORUM 
CB Interest Group SIG. ... GO CBSIG 

CP/M Users Group Forum 

GO CPMSIG 

Color Computer Forum ... GO COCO 

Color Mail Exchange Forum 

GO HALLMARK 

Comic Book Forum GO SCI-4 

Commodore Arts and Games Forum . 

GO CBMART 
Commodore Communications Forum. 

GO CBMCOM 

Commodore Service Forum 

GO CBM-2000 
Commodore Programming Forum. . . . 

GO CBMPRG 

Computer Art SIG GO ARTSIG 

Computer Club Forum GO CLUB 

Computer Language Forum 

GO CLMFORUM 

Consumer Electronics Forum 

GO CEFORUM 

DEC PC Forum GO DECPC 

Digital Research Forum 

GO DRFORUM 
Disabilities Forum ... GO DISFORUM 

Dr. Dobb's Journal Forum 

GO DDJFORUM 

EPIE Forum GO EPIEFORUM 

Educators' Forum GO HOM-137 

Educ. Research Forum. . GO HOM-28 

EpsOnLine Forum GO EPSON 

Family Computing Forum 

GO FAMFORUM 

Florida Forum GO FLORIDA 

Foreign Lang. Educ. Forum 

GO FLEFO 

Forth Forum/Creative Solutions 

GO FORTH 

Gamers' Forum GO GAMERS 

Good Earth Forum . GO GOODEARTH 

HamNet Forum GO HAMNET 

Health Forum GO HCM-660 

Heath User Group SIG 

GO HEATHUSERS PCS-48 

Hewlett-Packard Forum GO HP 

Human Sexuality GO HUMAN 

IBM Communications Forum 

GO IBMCOM 
IBM Hardware Forum . . GO IBMHW 

IBM Junior Forum GO IBMJR 

IBM Software Forum .... GO IBMSW 

Investors' Forum GO MMM-18 

Jazz Forum GO LOTUS 

Journalism Forum GOJFORUM 

Kaypro Users Forum. ... GO KAYPRO 

LDOS/TRS-DOS GO LDOS 

Legal Forum GO LAWSIG 

Literary Forum GO LITFORUM 

Lotus 1-2-3 Forum GO LOTUS 

MEDSIG GO MEDSIG 

MUSUSSIG GOMUSUS 

MicroPro Forum .... GO MICROPRO 

Microsoft SIG GO MSOFT 

Military Veterans Services. . . GO VET 

Model Aviation Forum 

GO MODELNET 

Multi-Player Games Forum 

GO MPGAMES 
Music Forum .... GO MUSICFORUM 

Natl. Issues Forum 

GO ISSUESFORUM 

OB-GYN Forum GO OBG-426 

OP-NET SIG GOOPNET 

Orch-90 SIG GO ORCH-90 

Outdoor Forum 

GO OUTDOORFORUM 

PDP-11 Forum GO PDP1 1 

PR and Marketing Forum . GO PRSIG 

Pascal Forum GO MUSUS 

Political Forum GO POLITICS 

Programmer's SIG .... GO PROGSIG 

Religion Forum GO RELIGION 

RockNet GO ROCK 

SafetyNet GO SAFETY 

Science/Math Educ. Forum 

GO EDU-13 

SCI-FI Forum GO SCI-FI 

Space SIG GO SPACEFORUM 


Sports Forum GOHOM-IIO 

Students' Forum GO STUFO 

Symphony Forum GO LOTUS 

TRS-80 Color Computer Forum 

GO COCO 

TRS-80 Prof. Forum . . GO TRS80PRO 
TRS-80 Model 100 SIG . GO M100SIG 
TeleComm Forum . . GO TELECOMM 

Texas Instruments Forum 

GOTIFORUM 

Travel SIG GO TRAVSIG 

U.S. Entrepreneurs' Network 

GO USEN 

VAX SIG GO VAXSIG 

Whole Earth Software SIG . GO WEC 

WITSIG GO WITSIG 

Work-From-Home Forum. . GO WORK 

The World of Lotus GO LOTUS 

Writers and Editors SIG . . GO WESIG 
Funds, Mutual: 

No Load Directory GO NOLOAD 

Prices/Performance (see 
Investments) 

Futures Focus Stock Index Plus 

GO FFP 


Games: 

Astrology Calculator 

GO ASTROLOGY 

Baffle Word Game GO BAFFLE 

Biorhythms GO BIORHYTHMS 

BlackDragon. ... GO BLACKDRAGON 

Blackjack GO MPBLACK 

CastleQuest GO CQUEST 

Children's Games GO TMC-27 

Classic Quotes GO TMC-7 

Command Decision ... GO COMDEC 

Football GO FOOTBALL 

Golf GO GOLF 

Hangman GO HANGMAN 

House of Banshi GO BANSHI 

Island of Kesmai GO ISLAND 

MegaWars I GO MEGAI 

MegaWars III GO MEGAIII 

New Adventure 

GO NEWADVENTURE 

Original Adventure 

GOORADVENTURE 
Scott Adams' Games .... GO ADAMS 

Scramble GO SCRAMBLE 

SeaWAR GO SEAWAR 

Showbizquiz GO SHOWBIZ 

SpaceWar GO SPACEWAR 

State Capital Quiz GO TMC-44 

Trivia Test GO TMC 

The Whiz Quiz GO WHIZ 

You Guessed It! GO YGI 

Gamers' Forum GO GAMERS 

Golf GO GOLF 

Good Earth Forum 

GO GOODEARTH 
Government Publications. GO GPO 
Graphics: 

CB Pictures GO CB-58 

Color Graphics GO CIS-91 

EMI Radar Map GO EMI-8 

FBI 10 Most Wanted GO FBI 

Price/Volume Securities Graphs 

GO TREND 

Hollywood Hotline Art GO HHA 

VIDTEX Weather Maps ... GO MAPS 

Guides: 

Incorporating Guide GO INC 

Pan Am Travel Guide .... GO PANAM 

Product Ordering GO ORDER 


Hallmark Color Mail 

GO COLORMAIL 

HamNet Forum GO HAMNET 

Handicapped Users' Database 

GO HANDICAPPED 

Hangman GO HANGMAN 

Healthcom GO HCM 

HealthNet GO HNT 

Heath User Group Forum 

GO HEATHUSERS PCS-48 

Help: 

Command Summary .GO COMMAND 

Hewlett-Packard Forum GO HP 

Historical Pricing 

GO INVESTMENTS 


Hollywood Hotline 

GO HOLLYWOOD 

Home Shopping: 

Comp-u-store GO CUS 

New Car Showroom GO ATO 

The Electronic Mall GO MALL 

House of Banshi GO BANSHI 

Human Sexuality GO HUMAN 

Humor: 

The National Satirist GO KCS 

WITSIG GO WITSIG 

Huntington National Bank GO HNB 


l/B/E/S Earnings Estimates © 

GO EARNINGS 

IBM Communications Forum 

GO IBMCOM 
IBM Hardware Forum . GO IBMHW 

IBM Junior Forum GO IBMJR 

IBM NEW Users Forum 

GO IBMNEW 
IBM Software Forum . . GO IBMSW 
IBM Users Network ... GO IBMNET 

IIAA GOINS 

InCue GO INCUE 

Incorporating Guide GO INC 

Index GOIND 

Index Oscillators: 

News-A-Tron GO NAT 

Stock Index Plus GO FFP 

Indices (see Investments) 

Ind. Hygiene: 

SafetyNet GO SAFETY 

Insurance, Home-Auto: 

IIAA GO INS 

Intelligence Test GO TMC-32 

Internal Revenue Service . . GO IRS 
Investments: 

Agri Commodities Analysis . . . GO ACI 

Analysis Tools GO ANALYSIS 

Bond Interest GO DIVIDENDS 

Bonds Listing GO BONDS 

Commodities ... GO COMMODITIES 
Company Screening © GO COSCREEN 
Current Day Quotes ... GO QQUOTE 

Detailed Issue Examination 

GO EXAMIN 

Disclosure II GO DIS 

Dividends GO DIVIDENDS 

Donoghue Organization .... GO DON 

Downloading GO INTERFACE 

Expert User GO MQUOTE 

Financial File Transfer. . . . GO FILTRN 
Historical Pricing . . . GO SECURITIES 
Historical Quote Sheet. . GO QSHEET 

Index Symbols GO INDICATORS 

Institutional Brokers Estimate System 
GO IBES 

Issue Pricing Summary . GO PRISUM 

Issue Screening GO SCREEN 

Market Highlights GO MARKET 

Max Ule's Tickerscreen GO TKR 

MicroQuote II GO MQUOTE 

Mutual Fund Distributions 

GO DIVIDENDS 
News-A-Tron Market Reports .GO NAT 

Options Profile GO OPRICE 

Portfolio Valuation GO PORT 

Price/Volume Graph GO TREND 

Pricing History - 1 issue. . GO PRICES 

Quick Quote GO QQUOTE 

Quick Way Brokerage GO QWK 

Return Analysis GO RETURN 

Software Interface - Pricing 

GO MQINT 

Software Interface - Fkundamentals . . 

GO IQINT 

Standard & Poor's GO S&P 

Stock Splits GO DIVIDENDS 

Surcharges GO MMM-23 

Ticker Retrieval © GO TICKER 

Ticker Symbol Lookup .GO SYMBOLS 

Unified Management GO UMC 

Value Line GO VLINE 

World-Wide Investment Sys . GO WIS 

Investors' Forum GO MMM-18 

IQINT Fundamentals Interface 

GO IQINT 

IQuest GO IQUEST 

Island of Kesmai GO ISLAND 

Issues, Legal: 

Legal Forum GO LAWSIG 
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Journalism Forum 


GO JFORUM 



LDOS 6 Forum/TRS-DOS GO LDOS 
Legal: 

Incorporating Guide GO INC 

Legal Forum GO LAWSIG 

Liquid Green GO UMC 

Literary Forum GO LITFORUM 

Loan Amortization GO HOM-80 

Logging On: 

CompuServe Logon Inst .... GO LOG 
DataPac Logon Instruct . . GO LOG-41 
TYMNET Logon Instruct . GO LOG-11 
Telenet Logon Instruct . . . GO LOG-20 

Logicial Systems SIG. . . GO PCS-49 

Logo Forum GO LOGOFORUM 

Lotus Forum GO LOTUS 


MAUG: 

Apple II & III Forum .... GO APPLEII, 
GO APPLEIII 

Apple Macintosh Users' Forum 

GO MACUS 

Apple Macintosh Developers' Forum 
GO MAC DEV 

MEDSIG GO MEDSIG 

MUSUS SIG GO MUSUS 

Magazines: 

Antic GO ANTIC 

Computer Language GO CLM 

Family Computing GO FAM 

Online Today GO OLT 

Online Visions GO SCI-FI 

Macintosh Developers Forum 

GO MACDEV 

Macintosh Users Forum 

GO MACUS 

Manuals: 

Product Ordering GO ORDER 

Maps: 

EMI Radar Map GO EMI-8 

VIDTEX Weather Maps . . . GO MAPS 

Market Highlights... GO MARKET 

Max Ule's Tickerscreen GO TKR 

Meal Planning: 

Electronic Gourmet. . . GO GOURMET 

Medical: 

AAMSI Communications ... GO AAM 

Healthcom GO HCM 

HealthNet GO HNT 

MEDSIG GO MEDSIG 

NORD Services/Rare Diseases 

GO RDB 

PaperChase (Medline) GO PCH 

MegaWars I GO MEGAI 

MegaWars III GO MEGAIII 

Mergers 

Max Ule's Mergersource. . . . GO TKR 

Micro-MD Network GO MDN 

MicroPro Forum . . . GO MICROPRO 

MicroQuote II GO MQUOTE 

Microsearch GO MSH 

Microsoft Forum GO MSOFT 

Military Veterans Services. GO VET 
Money Market Services . GO MMS 

Monthly Charges GO BILLING 

Movie Reviewettes .... GO MOVIES 
MQINT Securities Pricing Interface. 

GO MQINT 

Multi-Player Games Forum 

GO MPGAMES 

Multi-Player Games: 

Blackjack GO MPBLACK 

Island of Kesmai GO ISLAND 

MegaWars I GO MEGAI 

MegaWars III GO MEGAIII 

SeaWAR GO SEAWAR 

SpaceWar GO SPACE WAR 

Music Forum . . GO MUSICFORUM 

MUSUS Forum GO MUSUS 

Mutual Funds: 

Donoghue Organization .... GO DON 

Liquid Green GO UMC 

No Load Directory GO NOLOAD 


Prices/Performance (see 
Investments) 


NCNB National Bank GO NCB 

NO A A Weather Wire GO WEA 

NWS Aviation Weather . . . GO AWX 
Naked Eye Astromony .... GO NIA 
Natl. Bulletin Board ... GO BULLET 

Natl. Issues Forum 

GO ISSUESFORUM 

National Satirist, The GO KCS 

National Tourism Citilog GO CITIES 
New Adventure . . GO NEWADVENT 

New Car Showroom GO ATO 

New Services: 

What's New GO NEW 

News: 

AP Datastream GO SPD-1005 

AP Videotex, Business GO APV 

AP Videotex, Entertain GO APV 

AP Videotex, Politics GO APV 

AP Videotex, Weather GO APV 

AP Videotex, World News. . . GO APV 

College Press Service GO CPS 

Executive News Service (D. . GO ENS 
Government Publications. . . GO GPO 
Hollywood Hotline. GO HOLLYWOOD 

Online Today GO OLT 

Sports News GO SPORTS 

The Business Wire GO TBW 

Weather GO WEA 

News-A-Tron GO NAT 

Newsletters: 

AAMSI Communications ... GO AAM 

Agri Commodities GO ACI 

Aviation Safety Institute GO ASI 

Commodore GO CBM 

Daily Comment GO DC 

Digital Research Inc GO DRI 

Fedwatch Newsletter GO MMS 

Stock Index Plus GO FFP 

Newspapers GO NWS 

StL Post-Disp GO SPD 

Wash. Post GOTWP 

Node Abbreviations . . . GO NODES 

NORD Services/Rare Diseases 

GO RDB 


OB-GYN Services GO SFP-12 

OCC Forum GO RADIO 

OP-NET SIG GO OPNET 

Official Airline Guide GO OAG 

Online Computer Report 

GO RADIO 

Online Index GO INDEX 

Online Today GO OLT 

Options (see Investments) 

Orch-90 Forum GO ORCH-90 

Original Adventure. GO ORADVENT 

OS9 Forum GO OS9 

Outdoor Forum 

GO OUTDOORFORUM 


PDP-11 Forum GOPDP11 

PR and Marketing Forum GO PRSIG 
Pan Am Travel Guide. . GO PANAM 
PaperChase (MEDLINE). ... GO PCH 
Pascal: 

MUSUS SIG GO MUSUS 

Password, Changing: 

Changing Password . GO PASSWORD 

Personal Computing GO PCS 

Personal File Area GO FILES 

Personal Finance: 

Home Management .... GO HOM-80 

Personal Menu GO MENU 

Personality Profile GOTMC-17 

Political News: 

Wash. Post, Politics GOTWP-15 

AP Videotex, Politics GO APV 

Political Forum GO POLITICS 

Portfolio Valuation GO PORT 

Price/Volume Securities Graphing. . 

GO TREND 

Problems: 

Feedback to CompuServe. . GO FEED 

Product Ordering GO ORDER 

Programmer's SIG . . GO PROGSIG 


PSFS Business Banking Direct 

GO BBD 

PSFS Direct Line Banking GO PSFS 
Publications: 

Government Publications. . . GO GPO 


Questions: 

Feedback to CompuServe. . GO FEED 

Quick Quote GO QQUOTE 

Quick Reference List . . . GO QUICK 

Quick & Reilly GO QWK 

Quick Way Brokerage GO QWK 

Quips: 

The National Satirist GO KCS 

Quotes (see Investments) 


Radar: 

EMI Radar Map GO EMI-8 

NWS Radar Reports GO AWX 

VIDTEX Weather Maps ... GO MAPS 

Rapaport Diamond Broker. GO RDC 
Rates: 

CompuServe Rates GO RATES 

Ratios: 

Value Line Financials GOVLINE 

Real Estate: 

World-Wide Investment Sys . GO WIS 
Worldwide Property Guide . GO WWX 

Recipes: 

Cooks Online GO COOK 

Electronic Gourmet. . . GO GOURMET 

Recreation: 

Worldwide Property Guide . GO WWX 

Reference: 

Academic Am. Ency GO AAE 

Directory of Public Officials . GO DPO 

Information USA GO IUS 

IQuest GO IQUEST 

Microsearch GO MSH 

U.S. Govt. Pub GO GPO 

Religion Forum GO RELIGION 

Research: 

Educ. Research Forum. . GO HOM-28 
Government Publications. . . GO GPO 
IQuest GO IQUEST 

Return Analysis GO RETURN 

Road Maps: 

TravelVision GO TRV 

RockNet GO ROCK 

SafetyNet GO SAFETY 


Satire: 

The National Satirist GO KCS 

Science/Math Educ. Forum 

GO EDU-13 

SCI-FI Forum GO SCI-FI 

Scott Adams' Games. . GO ADAMS 

Scramble GO SCRAMBLE 

Screening, Companies 

GO COSCREEN 
Screening, Securities. . GO SCREEN 

SeaWAR GO SEAWAR 

Services for Handicapped: 

Handicapped Users' Database 

GO HANDICAPPED 
Disabilities Forum ... GO DISFORUM 

Shareholders Freebies GO FRE 

Shawmut Bank of Boston GO SHW 
Shop-at-Home: 

Comp-u-store GO CUS 

The Electronic Mall GO MALL 

New Car Showroom GO ATO 

Shop-at-Home GO SHOP 

Showbizquiz GO SHOWBIZ 

Soap Opera Summaries . . GO SOS 

Social Security Admin GO SSA 

Southeast Bank GO SEB 

Space Games: 

GO MEGAI 

GOMEGA3 

GO SPACEFORUM 
... GO SPACEWAR 


MegaWars I. 

MegaWars III. 

Space Forum 
SpaceWar . . . 

Sports: 

Auto Racing Forum GO RACING 

Computer Sports World. ... GO CSW 

Sports Forum GO HOM-110 

Sports News GO SPORTS 

Sports Weather Forecasts. . GO WEA 


Sports News: 

AP Datastream GO SPD-1005 

Computer Sports World. .. . GO CSW 
Wash. Post, Sports GOTWP 

Sports Forum GO HOM-110 

StL Post-Disp GO SPD 

Standard & Poor's GO S&P 

State Capital Quiz GO TMC-44 

Stevens Business Reports . GO SBR 
Stocks (see Investments) 

Students' Forum GO STUFO 

Suggestions: 

Feedback to CompuServe. . GO FEED 

Sun and Sand Vacations . GO SNS 


Tandy Corp./Radio Shack: 

Tandy Newsletter GO TANDY 

Color Computer SIG GO COCO 

TRS-80 Prof. Forum . GO TRS80PRO 

TRS-80 Model 100 SIG 

GO M100SIG 

TYMNET Logon Instruct 

GO LOG-11 

Tax Laws: 

Internal Revenue Service GO IRS 

Social Security Administration 

GO SSA 

Stevens Business Reports . . GO SBR 

Teachers: 

Educators' Forum GO HOM-137 

Technical Writers and Editors 

Forum GO WESIG 

Telecommunications Forum 

GO TELECOMM 
Telenet Logon Instruct . GO LOG-20 
Telephone Access Numbers: 

Access Phone Numbers . GO PHONE 

Terminal Software GO PCS-20 

Terminal Parameters, Changing: 
Changing Terminal Type. GO PROFILE 

Texas Instruments Forum 

GO TIFORUM 

Texas Instruments News 

GO TINEWS 

Text Editors GO PCS-20 

The Business Wire GO TBW 

The College Board GO TCB 

The Electronic Gamer (tm) 

GO EGAMER 

The Electronic Mall GO MALL 

The Handicapped Users' Database . 

GO HANDICAPPED 

The Multiple Choice GO TMC 

Ticker Retrieval (D GO TICKER 

Tickerscreen GO TKR 

Touch-Type Tutor GO TMC 

Travel : 

ABC Hotels GO HOTELS 

American Express (R) ADVANCE 

GOAXP 

Discover Orlando GO ORLANDO 

Educational Travel Connection 

GO ETC 

National Tourism Citilog. . . GO CITIES 

Official Airline Guide GO OAG 

Pan Am Travel Guide GO PANAM 

Travelshopper GO TWA 

TravelVision GO TRV 

Vermont Tourism GO VERMONT 

West Coast Travel . . GO WESTCOAST 
Worldwide Property Guide . GO WWX 

Travel Fax GO ESC 

Travel SIG GO TRAVSIG 

Travel Abroad: 

Department of State GO STATE 

VISA Advisors GO VISA 

Travelshopper GO TWA 

TravelVision GO TRV 

Trivia: 

Showbizquiz GO SBQ 

Soap Opera Summaries GO SOS 

Trivia Tests GO TMC 

The Whiz Quiz GO WHIZ 

TRS-80 Prof. Forum . GO TRS80PRO 


U.S. Entrepreneurs' Network 

GO USEN 

U.S. News: 

Executive News Service (D. . GO ENS 
Fed. Register/ Highlights . . GO GPO 
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Wash. Post, U.S. News .... GO TWP 

Unified Management GO UMC 

United Amer. Bank GO UAB 

Unit Trusts: 

Max Ule's Tickerscreen GO TKR 

User Directory .... GO DIRECTORY 

Vax Forum GO VAXSIG 

VIDTEX Information GO VID 

VIDTEX Weather Maps . . GO MAPS 
Vacations * 

Discover Orlando GO ORLANDO 

Sun and Sand Vacations .... GO SNS 
Worldwide Property Guide . GO WWX 

Value Line Financials GO VLINE 


Value Line Projections 

GO EARNINGS 
Vermont Tourism . . GO VERMONT 

Veterans Services GO VET 

VISA Advisors GO VISA 

Wanted: 

Bulletin Board GO BULLET 

War Games/Simulations: 

Command Decision . . . GO COMDEC 
SeaWAR GO SEAWAR 

Wash. Post, Business. . GO TWP-12 

Wash. Post, Editorials GO TWP 

Wash. Post, Financial GO TWP 

Wash. Post, Gov't News . . GO TWP 
Wash. Post, Politics . . . GO TWP-15 


Wash. Post, Sports GO TWP 

Wash. Post, U.S. News ... GO TWP 
Wash. Post, World News . GO TWP 
Weather: 

AP Videotex Weather GO APV 

Aviation Weather GO AWX 

EMI Radar Map GO EMI-8 

Flight Planning GO EMI 

NWS Weather Reports/Forecasts .... 

GO WEA 

VIDTEX Weather Maps ... GO MAPS 

West Coast Travel GO WESTCOAST 

What's New GO NEW 

The Whiz Quiz GO WHIZ 

Whole Earth Software Forum 

GO WEC 

Wine Forum GO WINEFORUM 


WITSIG GOWITSIG 

Work-From-Home Forum 

GO WORK 

World of Lotus GO LOTUS 

World News: 

AP Videotex, World News. . . GO APV 
Wash. Post, World News . . GO TWP 

Worldwide Property Guide 

GO WWX 

World-Wide Invest. Sys. . . . GO WIS 

Writers and Editors Forum 

GO WESIG 


You Guessed It! GO YGI 


COMMUNICATIONS 


Communications GO COMMUNICATE 


CB Simulator 

a 36-channel CB Simulator that allows any 
number of users to converse via their individ- 
ual terminals in open, private or encoded 
modes. Users can tune to any of the 36 chan- 
nels and monitor several channels at once. 
GO CB 

CB Society 

a frequently updated social interest publica- 
tion featuring new CB Simulator users, in- 


depth personal interviews with noteworthy 
subscribers, CB party reports and social 
news items about CB users. 

GO CUPCAKE 


EasyPlex 

an electronic mail service which enables 
users to correspond with other users using a 
message transfer program to address and 
send letters to other users. 

GO EASYPLEX 


National Bulletin Board 

this program is for posting public notices and 
personal classified advertisements. The user 
can search through the bulletins by catego- 
ry. 

GO BULLETIN 

User Directory 

a list of subscribers who have chosen to leave 
their name and user number as well as other 
personal information such as terminal type, 
city of residence and personal interests. 

GO USERS 


REFERENCE/EDUCATION 


GO REFERENCE 


Grolier's Academic American 
Encyclopedia 

the electronic edition of the printed encyclo- 
pedia. Grolier’s provides a searchable 
21 -volume, 9-million word database of more 
than 28,000 subject entries. Written and 
formatted for videoscreens, Grolier’s also 
provides a customer Feedback and product 
ordering section. The encyclopedia is now 
available as a subscription service. 

GO ENCYCLOPEDIA 

Directory of Public Officials 

information about how to contact government 
and public officials. 

GO DPO 

U.S. Government Publications 

a repository of useful information, this offering 
categorizes the various booklets available 
from the U.S. Government on such topics as 
personal finance, health and fitness and ener- 
gy conservation. Also featured is current in- 
formation on the FBI’s Ten-Most-Wanted list. 
GO GPO 


Education GO EDUCATION 


Foreign Language Education Forum 

is of interest to teachers, students, translators 
and other subscribers. Provides aids for cur- 
riculum and lesson planning, resource listings, 
tutorials for students, calendar of events, job 


listings and legislative updates. Covers a vari- 
ety of languages including French, Spanish, 
German, Russian, Latin and English as a Sec- 
ond Language. 

GO FLEFO 


Educational Travel Connection 

is a menu-driven database of information 
about working, studying and living abroad. 
Includes material for teachers, listings of pro- 
grams for various age groups, information on 
working abroad and tips on hosting foreign 
exchange students. A travel trivia contest 
takes place each week. 

GO ETC 


Disabilities Forum 

is for those with handicapping conditions 
and their families as well as those who assist, 
train, educate and employ the disabled. In- 
cludes information on handicaps, issues 
relating to legislation, education and family 
life. 

GO DISFORUM 

Students' Forum 

enables students to interact electronically, in 
conference or on an individual basis, on 
topics of mutual interest. Teachers of junior 
high students also may exchange ideas on 
using the forum to enhance their classroom 
preparation. 

GO STUFO 


Logo Forum 

gives educators, students and interested oth- 
ers the chance to exchange ideas about the 
Logo programming language, computers and 
technology. The Logo Forum includes Logo 
procedures, suggestions, questions and an- 
swers about Logo, and regular online confer- 
ences. Public domain software, a comprehen- 
sive resource guide and Logo tutorials are also 
available. 

GO LOGOFORUM 

Grolier's Academic American 
Encyclopedia 

the electronic edition of the printed encyclo- 
pedia. Grolier’s provides a searchable 
21 -volume, 9-million word database of more 
than 28,000 subject entries. Written and 
formatted for videoscreens, Grolier’s also 
provides a Customer Feedback and Product 
Ordering section. The encyclopedia is now 
available as a subscription service. 

GO ENCYCLOPEDIA 

The College Board 

provides information on all aspects of the col- 
lege selection process, plus information on col- 
lege planning, adult education and financial 
aid. A bibliography of College Board publi- 
cations on these and other college-related 
topics is also included. A financial aid pro- 
gram can help you determine your eligibility 
for college aid. 

GO TCB 
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HIGHLIGHTS 


MONEY MATTERS AND MARKETS 


Market Quotes/Highlights GO MONEY 


MicroQuote II 

provides historical market information for 
more than 50,000 stocks, bonds, market indi- 
ces, mutual funds, government issues and op- 
tions traded on U.S. and Canadian ex- 
changes. Historical prices and volumes are 
available for most stocks back to 1/1/1974, 
and historical dividends are available back 
to 1/1/1968. MicroQuote II and its features 
listed below can be found by typing 
GO QUOTES 

Quick Quote 

provides current-day quotes for 9,000 stocks. 
Quotes include the high, low, closing, volume 
and net change figures for the NYSE, AMEX 
and many OTC securities. Advanced features 
include a search by company name if the 
ticker symbol is not known, and the capabili- 
ty of reading in a file to check multiple securi- 
ties. 

GO QQUOTE 

Prices (PRICE) 

provides price quotations for any specified 
time period for a specified security. Price in- 
formation includes the date, volume (in 100s), 
high/ask, low/bid and close. 

GO SECURITIES 

Multiple Price Quotes (QUOTES) 

provides a price quote for a specified day for 
one or more securities (maximum of 500 secu- 
rities). A quote would include ticker symbol, 
volume, high/ask, low/bid, close/avg and 
CUSIP number. 

GO QUOTES 

Dividends, Bond Interest Payments, 
and Splits (DIVI) 

offers dividend or distribution information 
and includes the ex-date, record date, pay- 
ment date, distribution type and rate. 

GO SECURITIES 

Summary Statistics (STATS) 

provides descriptive statistics for an issue 
over a specified time period. The high, low, 
close, high close, low close, volume, mean 
and standard deviation are reported. 

GO QUOTES 

Examine an Issue in Detail (EXAMINE) 

displays descriptive information for a 
specified issue (i.e.. Standard & Poor’s rat- 
ing, shares outstanding, beta factor, latest 
bid, pricing and dividend history, Moody’s 
rating, bond coupon rate, yield, maturity 
date or open interest). 

GO EXAMINE 

Bonds Listing 

lists all the bonds for any company you 
choose, and lists Yield to Maturity, coupon 
rate, current price. 

GO BONDS 


Options Profile 

lists all options outstanding for any company 
you choose. It lists the day end closing prices 
for all options trading on that company. 

GO SECURITIES 

Search for CUSIPs and Ticker Symbols 
(CUSIP) 

searches and lists specified security issues by 
company name. Also lists all the issues for a 
given issuer. 

GO SYMBOLS 

Market Reports (MKTHIGH) 

provides up to 19 daily market reports, such 
as stocks up three, four or five days in a row, 
volume leaders, 20 most active stocks, 20 
largest gains/losses, etc. 

GO QUOTES 

Securities Screening 

(available in the Executive Service). Enter 
your own investment criterion and see which 
securities meet your test. You can select all 
Stocks, Bonds, Options, or Mutual Funds 
which satisfy your criterion. Search on items 
including latest price, exchange, beta, earn- 
ings, or SIC code. Useful whether you are 
buying into, or selling short. Great for picking 
bonds with specific maturity dates and yield 
targets. 

GO SCREEN 

Return Analysis 

(available in the Executive Service). What is 
the “Holding Period Return’’ on your portfo- 
lio? What is the annualized rate of return? 
What has been the performance during com- 
parable historical time periods of holdings 
which you are considering to buy? This pro- 
gram calculates both the holding period and 
annualized rate of return on the stocks you 
choose to analyze. You can include or ex- 
clude dividends from the return calculation. 
Excellent for comparing performance relative 
to a market index. 

GO RETURN 

Portfolio Summary (PORT) 

produces a valuation report on a portfolio, 
displaying current values and gains or losses. 
GO ANALYSIS 

Commodity Quotes 

historical and same-day price, volume and 
open interest information. 

GO COMMODITIES 


Corporate Reports GO COMPANY 


Ticker Retrieval 

(available in the Executive Service). Allows 
you to select a company first (the object) and 
then you can select which analysis you wish 
to see on that company. This order keeps you 
from having to enter a ticker symbol over 
again for each analysis you’d like to run. 

GO TICKER 


Disclosure II 

all publicly-owned companies file 10K Re- 
ports with the Securities and Exchange Com- 
mission. The Disclosure II database, com- 
piled from those reports and updated 
weekly, includes financial, product line and 
management data for more than 9,500 firms. 
GO DISCLOSURE 

Standard & Poor's (S&P) 

provides up-to-date descriptive and financial 
information on more than 3,000 companies. 
Information is presented in categories such as 
Business Summary, New Product Develop- 
ments, Net Income, Product/Service Line 
Breakdown, Net Sales Figures, Three-year 
EPS Data and Five-year EPS Growth Rate. 
GO S&P 

Value Line Data Base IB 

provides current and historical fundamental 
financial data that allows you to analyze the 
performance of more than 1 ,700 companies 
which collectively represent 95 percent of the 
dollar value of stocks traded on major U.S. 
exchanges. This information is available 
back to 1969. 

GO VLINE 


GO BROKERAGE 


Quick Way 

is provided by Quick & Reilly, the nation’s 
third largest discount brokerage firm. It of- 
fers online purchase and sale of securities 24 
hours a day, current stock and option prices, 
portfolio management and automatic tax 
record-keeping. 

GO QWK 

Tickerscreen 

is a financial information service of the dis- 
count brokerage Max Ule & Co. It offers 
closing NYSE prices commission compari- 
sons, and direct order entry of buy and sell 
orders for Max Ule clients. 

GO TKR 

Home Banking 

allows you to pay your bills, transfer funds 
and check your account balances from the 
comfort of your home. Convenient and inno- 
vative banking services are available to cus- 
tomers of Huntington National Bank of Co- 
lumbus, Shawmut Bank of Boston and 
United American Bank of Memphis and oth- 
ers. 

GO BANK 

Unified Management Corporation's 
Liquid Green Trust 

includes access to a money market fund offer- 
ing high yields, free checking and safety of 
principal. Authorized Liquid Green Trust 
customers can check their account balances 
and initiate ACH cash transfers to and from 
their local banks. 

GO UMC 
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HIGHLIGHTS 


ENTERTAINMENT/GAMES 


Games GO GAMES 


Adventure 

is actually two games — Original Adventure 
and New Adventure. The latter game is sim- 
ply a larger version of the former; it allows you 
to score more points (751 points as opposed to 
350 points). Original Adventure is also the 
Adventure game from which all other ver- 
sions, both micro and mainframe, evolved. 
Both games are tests of your courage and im- 
agination. They require you to journey 
through the Colossal Cave, to find treasures, 
and to store them safely. But beware: some of 
those who enter the cave never return from its 
eery, eery depths! 

GO NEWADVENTURE, GO ORADVENTURE 

Astrology Calculator 

calculates everything you’ll need to know 
about planetary formations based on your 
birth date, time, birthplace and time zone. 
The calculator is easy to use and provides in- 
formation that might otherwise remain forev- 
er a mystery. 

GO ASTROLOGY 

Baffle 

is the name of the game if you want to test your 
vocabulary, learn new words, or both. The 
object of the game seems easy — you must 
form words using adjacent letters that appear 
on a 4x4" display. However, the trick is to find 
as many words as possible in three minutes. 
It’s not as simple as you may think. As a mat- 
ter of fact, it’s downright baffling. 

GO BAFFLE 

BlackDragon 

enter a multilevel maze labyrinth filled with 
treasures, traps, pits and deadly creatures to 
conquer. This fantasy role-playing game lets 
you accumulate gold treasures which, when 
converted to “experience points,” add to the 
strength you need to conquer the evil Arch 
Demon . . . and thus win the game. 

GO BLACKDRAGON 


CastleQuest 

is a game of adventure, suspense and mystery. 
Players venture through a castle, attempt to 
kill the master and collect treasures and 
points. 

GO CQUEST 

Golf 

join the “CompuServe Country Club” and 
play golf on our championship 18-hole simu- 
lation layout. An online commentator explains 
the course and your position as you play. 

GO GOLF 

MegaWars III 

enter a galaxy filled with strife and destruc- 
tion, one in which you must have wealth and 
power in order to survive. To obtain power 
and ensure your survival in the New Empire, 
you need to learn the skills of planetary man- 
agement — working and communicating with 
others, building, arming, and manning your 
spaceship, navigating the galaxy, colonizing 
planets, fighting your enemies, and 
manipulating economies and populations of 
the planets you have colonized. MegaWars 
III is surely a game that is a world within it- 
self. 

GO MEGAIII 

Multi-Player Blackjack 

puts your luck and skill against other players 
as you try to get a card hand that adds up as 
closely as possible to 21 without going over 
that amount. It’s an ideal game for avid gam- 
blers; they can practice and increase their 
gambling savvy without losing any actual 
money. On the other hand, they don’t win 
any money either. What they do win is a 
chance to meet, play with, and send and re- 
ceive messages from other CompuServe sub- 
scribers who play the game. 

GO MPBLACK 

Scott Adams Adventure Series 

offers an adventurous way to introduce your- 
self to online adventure games: The games in 


the series vary in difficulty, and generally, the 
higher the number of the game, the more dif- 
ficult it is. You may venture from the forests of 
Adventureland to the streets of Ghost Town, 
but regardless of where you go or what game 
you play, you are searching for valuable treas- 
ures or trying to perform a specific task. If you 
grow weary of searching, you can “save” your 
place in the game and return to it later. But 
you’ll probably want to keep on playing until 
you’ve tried all the games in the series! 

GO ADAMS 

Scramble 

if you can understand the preceding sen- 
tence, you will understand the nature of this 
game: Your computer presents you with a 
scrambled word, and you try to unscramble 
it. And if you want to see if your 
“unscrambling” abilities are better than 
those of another person, invite a friend to play 
with you at the same terminal. Remember, 
however, that the ultimate foe is the comput- 
er. 

GO SCRAMBLE 

SeaWar 

Adventure on the high seas . . . You’re the 
commander of your ship as you try to protect 
it on an enemy-infested ocean, scoring points 
as you destroy enemy commanders. This 
multi-player war game combines the elements 
of war-room strategy and battleship strength, 
making it simple enough for novice game 
players and challenging enough for experi- 
enced game users. 

GO SEAWAR 

SpaceWar 

a fast-action, multi-player war game where 
only the quickest, most accurate fighting 
ships survive. You’re pitted against all other 
players; points are awarded for each ship 
that you hit. Points are subtracted, however, 
if you should fire and miss. 

GO SPACEWAR 


BUSINESS/OTHER INTERESTS 


Aviation Services GO AVIATION 


Aviation Safety Institute 

provides information on a variety of safety- 
related topics. Topics include Service Diffi- 
culty Reports and Hazard Reports, along 
with articles on flight operations, human fac- 
tors and safety tips. The information in this 
electronic newsletter is updated twice a 
month. 

GO AS I 

Aviation Forum (AVSIG) 

a discussion forum for members of the avia- 
tion community. Currently has more than 
3,000 members who can leave and retrieve 
messages under 10 different topics including 
air traffic control, home/experimental aircraft 
and meteorology. Also included are data- 


bases of software programs to run on home 
computers and lists of National Weather Serv- 
ice word abbreviations. 

GO AVSIG 

VIDTEX Weather Maps 

display U.S. weather data using terminal 
graphics modes. A terminal with high or me- 
dium resolution graphics and a CompuServe 
VIDTEX executive program are required. 

GO AWX-4 

Aviation Weather 

includes hourly reports, terminal forecasts, 
previous hourly reports, winds aloft fore- 
casts, NOTAMS, PIREPS, SIGMETS, 
AIRMETS, area forecasts and radar summa- 
ries. Reports are updated continuously as in- 
formation is received from the National 


Weather Service. 

GO AWX 

Flight Planning 

is available in several sophisticated programs 
from EMI Aerodata. Wind-corrected flight 
plans between any two points in the continen- 
tal United States can be requested by using 
RNAV direct routing, VOR to VOR, or by any 
user-specified route using NAVAIDS, inter- 
sections and airways. Database includes 
6,000 airports and NAVAIDS. All flight plans 
provide accurate estimates of trip time and 
fuel burn, based on your particular aircraft 
performance and include a complete weather 
briefing. EMI also provides a variety of 
weather briefing products and a text-format 
radar map. 

GO EMI 
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HIGHLIGHTS 


T R A V E L 


GO TRAVEL 


American Express” Advance 

provides financial management programs for 
individuals and businesses. Offers informa- 
tion on tours and vacation spots around the 
world. Shopping services also available. 

GO AXP 

Discover Orlando 

sponsored by Educational Media Services, 
offers all the information you need to plan a 
Central Florida trip. Information is included 
on such world-famous attractions as Disney 
World, Sea World, the Kennedy Space Cen- 
ter, Weeki Wachee and Busch Gardens. 

GO ORLANDO 

ABC Hotels 

an extensive listing of more than 30,000 hotels 
worldwide with detailed information regard- 
ing rates, location, facilities and features. This 
database is searchable by price, location, 
features or specific hotel name. 

GO HOTELS 

National Tourism Citilog 

currently contains information for 20 major cit- 
ies in the United States including places of in- 
terest, museums, entertainment, sporting 
events and special events. Information is up- 
to-date and new cities will be added on a reg- 
ular basis. 

GO CITIES 

Sun and Sand Vacations 

contains information on tours, cruises and ho- 
tel packages for Florida, the Bahamas, 
Mexico and the Caribbean. Packages can be 
reserved online and there is an inquiries sec- 
tion online. 

GO SNS 

Florida Forum 

for users who share an interest in Florida. 
Can talk to other users who have been to 


Florida or area residents to find out more 
about the state, whether for business trips or 
vacations. 

GO FLORIDA 

TWA Travelshopper 

an innovative program that allows consumers 
direct access to the TWA Pars reservation 
system. This is the first program that pro- 
vides reservation capabilities directly to the 
consumer. With Travelshopper, you can ac- 
cess all fares for all carriers, select the date 
and time that is most convenient for you, and 
make your reservations. 

GO TWA 

TravelVision 

a travel service for CompuServe subscribers 
planning vacations by automobile. Travel- 
Vision provides city, regional and state maps 
of the U.S., Mexico and Canada, as well as a 
72-page TravelVision Travel Atlas. Also, auto- 
cassette tours for specific areas . Plan your own 
path, or let the TravelVision Routing Service 
recommend the best way to reach your desti- 
nation. 

GO TRV 

Official Airline Guide 
Electronic Edition 

contains all the commercial airline flight 
schedules operating throughout the world. 
Also included is detailed fare information for 
flights operating within North America. The 
schedule information is revised weekly while 
the fare information is updated daily. 

GO OAG 

Pan Am Travel Guide 

The electronic edition of the Pan Am Immi- 
gration Guide, Pan Am Travel Guide contains 
the immigration and health requirements for 
U.S. citizens traveling to Eastern Europe, the 
Mid-East, Asia, the Pacific, Latin America 
and parts of Africa. The guide also contains 


the World Health Organization’s classified 
disease infected areas. Information on Pan 
Am’s Frequent Traveler’s WorldPass and Pan 
Am Specials are also available. 

GO PANAM 

U.S. Department of State Travel 
Advisories 

a catalog of all worldwide travel advisories 
and hazardous situations in countries which 
may affect American citizens. 

GO STATE 

VISA Advisors 

Visa and passport information for Americans 
traveling abroad. Visa and passport require- 
ments are listed for each country, in alpha- 
betical order. Documents may be ordered 
online and can be processed by VISA Advis- 
ors for a small fee. 

GO VISA 

Vermont Tourism 

offers tourist information for the state of 
Vermont including accommodations, i.e., 
bed and breakfast inns, cottages, resorts, 
hotels/motels and condominiums. Also 
places to dine, both casual and elegant, 
places to visit, i.e., historical sites, museums, 
and activities, i.e., local events, arts and 
crafts shows, fall foliage tours, skiing, fishing 
and other sports. 

GO VERMONT 

Worldwide Property Guide 

a clearinghouse for exchange, rent and char- 
ter of yachts, RVs, condos, vacation homes, 
private aircraft, powerboats, and bed and 
breakfast inns throughout the world. 

GO WWX 

West Coast Travel 

a guide for vacationers on the west coast pro- 
viding detailed information on attractions, 
restaurants, lodgings and related features. 

GO WESTCOAST 


NEWS/WEATHER/SPORTS 


GO NEWS 


Associated Press Viewdata Wire 

a continuously updated news wire service re- 
porting on world, national and regional events 
in all sectors of activity. 

GO APV 


Executive News Service 

Executive News Service is the unique elec- 
tronic clipping service which monitors every 
Associated Press state and national news wire 
for stories of interest to you. Stories containing 
words or phrases you specify are clipped as 
they come across the wires and held in elec- 
tronic folders for you to review at your con- 
venience. 

GO ENS 


NOAA Weather Wire 

a continuously updated weather reporting 
wire service providing aviation, marine and 
public weather conditions in each state of the 
country. 

GO WEATHER 


The Washington Post Electronic 
Newsletter 

is a daily newsletter keying in on the political 
and governmental scene on Capitol Hill. Regu- 
lar features include The Federal Report, Mike 
Causey’s Federal Diary and the listings of 
committee hearings on the Hill. The Elec- 
tronic Post also includes a regular national po- 
litical report. 

GO TWP 


Online Today Electronic Edition 

an electronic extension of Online Today maga- 
zine. Contains daily-updated computer and 
videotex industry news; reviews of hard- 
ware, software and books; new product an- 
nouncements; and a direct link to Online To- 
day advertisers. 

GO ONLINE 


Hollywood Hotline 

a news and information service of noteworthy 
events in motion pictures, television programs 
and music recordings. Also included are rat- 
ings of movies, television shows, record al- 
bums and videocassettes. Short news items 
highlight television shows, describe legal 
battles and profile personalities. 

GO HOLLYWOOD 
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Hallmark Color Mainour chance to send all 
your friends and acquaintances on CompuServe 
the kinds of outrageously embellished greetings 
they deserve... and would’ve sent you first if they 
could’ve! Greetings you can assemble and send 
with sounds, animated graphics, full color, 
performing words — for any occasion you like. 

GO EBB or circle 13 on the Reader Service Form. 


So get serious about having big fun when you 
communicate — and GO COLORMAIL right now. 
We’ve got a section on CompuServe that TELLS 
ALL! And remember, a picture is worth a thousand 
words but with Color Mail you also get flying 
bananas and the William Tell Overture. 

Available for Commodore 64.128 © and Apple II © Series of Computers 
Color Mail © 1986 Hallmark Cards, Inc. All rights reserved. 



Maxi-Switch 

Replacement 

Keyboard 

A Pleasant Surprise 

The Maxi-Switch Co. 

9697 E. River Rd. 

Minneapolis, MN 55433 
6 12/755- 7660 

Computers: IBM PC, PC-XT and 
PC-AT; other computers using key- 
boards considered plug-compatible 
with the IBM models (check compat- 
ibility with supplier). 

Features: Plug compatible with IBM 
keyboards; switch-selectable PC-XT 
or PC-AT operation; conductive 
elastomer switches rated at 50 million 
operations; “full-strike” surfaces; 
relocatable Escape key; 12-cps (PC- 
XT) or programmable (PC-AT) key re- 
peat; 6-foot coiled cord; adjustable 
keyboard angle; meets DIN low- 
profile ergonomic standards. 

Options: 10-foot coiled cord; special 
configurations for hard-wired PC-AT 
operation, hard-wired PC-XT opera- 
tion, Dvorak layout, IBM-PC or 
ASCII scan codes, etc. 

Model Tested: Model 218600201 key- 
board with switch-selectable PC- 
AT/PC-XT operation and Escape key 
relocation; used as a plug-in replace- 
ment for standard keyboard of 
Compaq Deskpro. 

List Price: $125 

Reviewed by Ernest E. Mau 

The Maxi-Switch AT replacement 
keyboard was such a pleasure to test 
that I’d gladly use it to replace my stan- 
dard PC-like keyboard. The key layout, 
patterned after the IBM PC-AT, is far 
more comfortable than a conventional 
PC or Deskpro layout, and the keyboard 
is extremely responsive. 

The most noticeable thing is this key- 
board’s full-surface Tab, Control, Shift, 
Alt, Caps Lock and Return keys. The 
Return key is a 1 Vi by VA inch backward 
“L” that’s especially easy to strike. No 
more ridiculously sculpted keytops 
here, and no more miskeying as a result 
of missing raised portions of PC-style 
keys. 

A few keys have been relocated from 
their PC positions to eliminate common 
typing errors. The tilde/accent is in the 
top row instead of next to the Return key. 
The vertical-bar/backslash is at the 
right of the top row, away from the Shift 
key. The PrtSc/asterisk is right of the nu- 
meric pad, well away from the Return 


and Shift keys. The Escape key can be 
interchanged with the tilde/accent key 
at the left or right side of the keyboard 
by changing a switch and moving the 
keytops. Most helpful of all, a separating 
space has been added between the 
alphanumeric keyboard and the cursor- 
control cluster. 

Three green indicators for Caps Lock, 
Num Lock and Scroll Lock functions are 
in the upper right corner and are clearly 
labeled. They’re easier to see and far 
more noticeable than the red indicators 
placed within keytops of conventional 
keyboards and again help reduce keying 
errors. Keys are marked with the sym- 
bols of conventional IBM PC keys, but 
the words “Shift” and “Return” ac- 
company the symbols on the respective 
keys. 

The keyboard has two DIP switches 
on its underside. One relocates the Es- 
cape key as already mentioned. The 
other selects between PC-AT and PC- 
XT operation. In PC-XT mode, the Sys 
Req key at the extreme upper right func- 
tions as another Shift key. 

Two-position legs can be closed for a 
flat keyboard or opened for an elevated 
keyboard. There are no intermediate 
positions, however. The 6-foot coiled 
cord allows easy keyboard positioning, 
even when it is to the side of the comput- 
er as on my system. 

Performance was outstanding. In fact, 
my tests surprised the supplier. Over the 
phone, the supplier stated that the key- 
board should not work with a Compaq 
Deskpro. But it does! The only discrep- 
ancy is that a “301” error is reported on 
screen after booting or rebooting. That’s 
the same error seen when booting with 
no keyboard attached. I’m told that 
Deskpro expects a keyboard self- 
diagnostic test to be reported sooner 
than the 107 milliseconds needed by 
this unit. Without getting that response 
in time, the Deskpro assumes no key- 


board is present. However, the “301” 
error is harmless and can be disre- 
garded, after which the keyboard is 
completely usable. 

Typing on the Maxi-Switch keyboard 
is delightful. The keys have a pleasant 
touch, although they lack physical click 
stops. Audible feedback is available on 
computers capable of generating key- 
board “beeps.” Both light- and heavy- 
handed typists should like this unit be- 
cause keys are neither too soft nor too 
stiff. Key response was absolute and 
completely reliable. Unlike my original 
Deskpro keyboard, there was no tend- 
ency for keys to miss or to “bounce” (im- 
properly repeat). My typing speed in- 
creased by about 30 percent. 

Unlike some replacement keyboards 
I’ve tried, there were no problems with 
scan codes, and the keyboard worked 
perfectly with every software package I 
have. 

Many, but not all, function-key tem- 
plates furnished with software packages 
fit this keyboard, unlike my standard 
Deskpro keyboard. 

The only thing I can fault is the cable 
connector. A plastic collar around the 
metal barrel is about 1/16 inch too close 
to the end. The Deskpro front panel has 
a detent that contacts the collar and 
keeps the connection from being as se- 
cure as I’d like. It doesn’t interfere with 
electrical contacts, but lets the connect- 
or slip free too easily if any strain is ap- 
plied to the coiled cord. 

I like the Maxi-Switch keyboard. I 
like its layout, its feel and its perform- 
ance. I wish it had been the original key- 
board on my computer, so I’m not at all 
hesitant about recommending it as a re- 
placement. 

Ernest E. Mau , a full-time free-lance writer and 
Online Today reviews editor , is based in Aurora . 
Colo. He is the author of several books and nearly 
300 articles on microcomputer products and applica- 
tions. 

GO EBB or circle 14 on the Reader Service Form. 
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NOW CITIBANK 

ACCESS 

MAKES IT 
THIS EASY 

TO MANAGE 

YOUR IRA. 


The only PC Banking Service to give you 
up-to-the-minute control of your IRA and 
brokerage investments. 

With Direct Access, managing your 
Citibank IRA and Citicorp Brokerage in- 
vestments is as easy as the touch of a button 
on your PC. You’ll know instantly how 
much money you have invested and where it 
is. With Direct Access, you can invest your 
IRAs in CDs, Money Market Accounts, 
even earn potentially higher returns with a 
Citibank Portfolio IRA: stock and bond 
funds managed by Citicorp financial 
specialists. 

Direct Access gives you on-line control 
over your Citibank IRA and Citicorp 
Brokerage investments. Start funding your 
1986 Citibank IRA through Direct Access 
now, and by moving your other IRA 
accounts to Citibank you’ll have every- 
thing you need to know at your fingertips. 

Direct Access— the most versatile, 
complete PC banking service around. 

On-line control of your IRA and bro- 
kerage accounts is just the start of what 
Direct Access can do. With Direct Access 
and a Citibank checking account you can 
pay bills to anyone at the touch of a but- 
ton. You can transfer money between 
accounts and open new accounts. 


% 
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You’ll also get a Citicard so you can get cash 
at hundreds of Citicard Banking Centers. 
Direct Access is compatible with more 

than forty of the most pop- 
ular personal computers. 
And best of all, you 
can even download your 
banking transactions into 
programs like Lotus and Dollars and Sense 
in order to manage your finances without 
hours of manual input. 

Save $100 or $50 on a Hayes® Modem 
Get a terrific rebate on your choice of six 
Hayes Modems right now by signing up for 
Direct Access. And you get Direct Access 
free for the first two months— no risk, no 
obligation. Just call 1-800-633-3386, Ext. 
5504 for more information on all the fea- 
tures Direct Access offers you. And put con- 
trol of your financial life at your fingertips. 

IT'S YOUR CITI ™ 

CITIBANKS 

A CITICORP COMPANY 

©Citibank N A 1986 Member FDIC 


Modem rebate offer expires June 30, 1986. Direct Access is a Service mark of 
Citicorp. Hayes is a registered trademark of Hayes Microcomputer Products, Inc. 
To get Direct Access you must open a Citibank checking account. The Portfolio 
IRA is a fiduciary service offered under our Collective Investment Trust for 
Citibank IRAs. Citicorp Brokerage is a division of Citicorp Financial Services, 

I Inc., members NASD/SIPC. All trades are cleared by arrangement with 
| Newbridge Securities Inc. , a subsidiary of Citicorp Financial Services, Inc. 

1 ~ Citibank N.A. 1986 Member FDIC. 
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Just Write 

Word Processor is Two Steps 
from Perfection 

Multimate International Corp. 

52 Oakland Ave. N. 

East Hartford, CT 06108 
203/5 22-2116 

Computers: IBM PC, PC-XT, PCjr 
and compatibles. 

Operating Systems: PC-DOS and 
MS-DOS 2.0 and later. 

Media: Supplied on one double- 
sided diskette. 

Copy Protection: None. 

Other Requirements: Minimum 
128K of RAM. 

Optional Items: Color monitor rec- 
ommended. 

System used for test: 704K Heathkit 
PC- 150 computer with high- 
resolution color monitor, two double- 
sided diskette drives and 20MB 
hard disk; running MS-DOS 2.13 
List Price: $145 

Reviewed by Hardin Brothers 

Just Write is a new entry in the over- 
crowded market of low- and medium- 
priced word processors. Even so, it 
could easily become one of the most suc- 
cessful, except for two serious design 
flaws that severely limit its usefulness. 

Just Write is intended as a first word 
processor for someone unfamiliar with 
computers. Both the documentation 
and the program design seem ideal for 
such a person. 

The spiral-bound users manual starts 
with the most fundamental concepts of 
computer use. It skillfully combines an 
introduction to computers and word 
processing with a complete lack of the 
condescending attitude I’ve noticed in 
many introductory manuals. For most 
examples, it uses a Mark Twain quotation 
about the difficulty of learning to use a 
typewriter — an example of Multimate’s 
attitude that the reader is an intelligent 
human being who happens to be a com- 
puter neophyte. 

The manual gently leads the reader 
through most important Just Write func- 
tions: moving the cursor, changing from 
insert to overstrike mode, copying 
blocks of text, underlining and changing 
line spacing. The tutorial is followed by 
an intelligently organized reference sec- 
tion that clearly explains some of the 
more unusual features of Just Write. 

The program is just as well designed 
as the manual. Except for double- or 
triple-spacing, the screen always shows 
exactly what the text will look like when 


it is printed. The screen also shows 
whether the Caps-Lock key is on or off; 
whether you are in insert or strikeover 
mode; and the current page, line, and 
column location of the cursor. 

You can move through a document by 
single-stepping the cursor, or by jumping 
a word, sentence, paragraph, screen or 
document page either forward or back- 
ward. Text that will be printed in under- 
lined, bold or highlighted type is 
shown in contrasting colors. A help 
screen that clearly summarizes all Just 
Write key commands is always available 
by pressing [Alt-H]. 

It is particularly easy to format text 
with Just Write. A “format bar” at the 
top of the screen graphically shows the 
current line length and tab positions. 
You can change tab positions and line 
length whenever you want, and then 
watch your text being reformatted on 
the screen. You also can add a new for- 
mat bar anywhere in a document, with 
each new format bar controlling all text 
between it and the next format bar. 

Simple commands center a line of text, 
perform individual or global search and 
replace functions, indent blocks of text 
and add automatic numbering to each 
page. Just Write can place footnotes auto- 
matically at the bottom of a page, and it 
can automatically insert multi-word and 
multi-line phrases into your text, which 
are two features usually found only in 
much more expensive programs. 

Just Write also contains a 50, 000-word 
spelling dictionary that can be expand- 
ed up to the limit of your disk space. At 
any time, you can check the spelling of a 
single word or have Just Write proofread 
an entire page of text. 


With all these features. Just Write is 
nearly an ideal word processor. It is a lit- 
tle slow proofreading text and screen up- 
dates take longer than I’d like, but those 
are minor criticisms. Slow screen 
updating really is no problem because 
Just Write gives your typing priority over 
its display routines. 

Unfortunately, Just Write supports 
only a limited number of printers. 
There’s no way to add special printer 
codes to a document or configure Just 
Write for an unusual printer. 

More important. Just Write does not 
store its text in standard ASCII files nor 
can it read or print to such files. There- 
fore, you cannot use it to prepare text to 
upload to CompuServe or other telecom- 
munication services. 

Worst of all, Just Write depends on 
the user to insert breaks between pages. 
Every other word processor I’ve used is 
capable of counting lines and leaving ap- 
propriate margins at the top and bottom 
of each page. Just Write allows you to in- 
sert and remove page breaks as you wish 
and even specify the physical length of 
each page, but if you forget to insert the 
proper page breaks into a document, Just 
Write is incapable of adding them for 
you. 

How serious these shortcomings are 
depends on your needs and your pa- 
tience. For me, they destroy the utility of 
a fine program that I otherwise would be 
happy to use regularly. 

Hardin Brothers is an associate editor of 80 Micro 
and a frequent contributor to several other maga- 
zines. His CompuServe User ID number is 
70007.1150. 
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Super Disk' 

Diskettes 

Now... Diskettes you can 
swear by, not swear at. 

Lucky for you, the diskette buyer, there are many diskette 
brands to choose from. Some brands are good, some not 
as good, and some you wouldn’t think of trusting with even 
one byte of your valuable data Sadly, some manufacturers 
have put their profit motive ahead of creating quality 
products. This has resulted in an abundance of low quality 
but rather expensive diskettes in the marketplace. 

A NEW COMPANY WAS NEEDED AND STARTED 

Fortunately, other people in the diskette industry recognized 
that making ultra-high quality diskettes required the best and 
newest manufacturing equipment as well as the best people 
to operate this equipment. Since most manufacturers seemed 
satisfied to give you only the everyday quality now available, 
an assemblage of quality conscious individuals decided to 
start a new company to give you a new and better diskette. 
They called this product the Super Disk diskette, and you’re 
going to love them. Now you have a product you can swear by, 
not swear at. 

HOWTHEY MADE THE BEST DISKETTES EVEN BETTER 

The management of Super Disk diskettes then hired all the 
top brains in the diskette industry to make the Super Disk 
product. Then these top bananas (sometimes called floppy 
freaks) created a new standard of diskette quality and 
reliability. To learn the “manufacturing secrets” of the top 
diskette makers, they've also hired the remaining “magnetic 
media moguls” from competitors around the world. Then all 
these world class, top-dollar engineers, physicists, research 
scientists and production experts (if they've missed you, send 
in your resume to Super Disk) were given one directive.. .to 
pool all their manufacturing know-how and create a new, 
better diskette. 

HOW SUPER DISK DISKETTES ARE MANUFACTURED 

The Super Disk crew then assembled the newest, totally 
quality monitored, automated production line in the industry. 
Since the manufacturing equipment at Super Disk is new, it’s 
easy for Super Disk to consistently make better diskettes. 
You can always be assured of ultra-tight tolerances and 
superb dependability when you use Super Disk diskettes. If 
all this manufacturing mumbo-jumbo doesn’t impress you, 
we’re sure that at least one of these other benefits from using 
Super Disk diskettes will: 

1 . TOTAL SURFACE TESTING * For maximum reliability, and to lessen the likelihood of 
disk errors, all diskettes must be totally surface tested. At Super Disk, each diskette is 
1 00% surface tested. Super Disk is so picky in their testing, they even test the tracks that 
are in between the regular tracks. 

2. COMPLETE LINE OF PRODUCTS - For a diskette to be useful to you and your 
computer, it must be compatable physically. Super Disk has an entire line of S’A-inch 
and 3Vj-inch diskettes for your computer. 

3. SPECIALLY LUBRICATED DISK - Super Disk uses a special oxide lubricant which is 
added to the base media in the production of their diskettes. This gives you a better disk 
drive head to media contact and longer head and disk life. 

4. HIGH TEMPERATURE/LOW-MARRING JACKET - A unique high temperature and 
low-marring vinyl jacket allows use of their product where other diskettes won’t work. This 
special iacket is more rigid than other diskettes and helps eliminate dust on the jacket. 

5. REINFORCED HUB RINGS - Standard on all 48 TPI Super Disk mini-disks, to 
strengthen the center hub hole. This increases the life of the disk to save you money and 
increase overall diskette reliability. 

6. DISK DURABILITY - Super Disk diskettes will beat all industry standards for reliability 
since they will give you more than 75% of the original signal amplitude remaining even 
after an average (Weibul B-50) of 30 million passes. They are compatible with all industry 
specifications as established by ANSI, ECMA, ISO. IBM and J IS. 

7. CUSTOMER ORIENTED PACKAGING - All Super Disk disks are packaged 10 disks to 
a carton and 1 0 cartons to a case. The economy bulk pack is packaged 1 00 disks to a case 
without envelopes or labels. 

8. LIFETIME WARRANTY - If all else fails, remember, all disks made by Super Disk Inc., 
have a lifetime warranty. If any Super Disk diskette fails to meet factory specifications. 
Super Disk Inc. will replace them under the terms of the Super Disk warranty. 

9. SUPERB VALUE - With Super Disk’s automated production line, high-quality, error- 
free disks are yours without the high cost. 

Order toll free 800-USA-DISK 


NOW... NAME BRAND QUALITY AT SUPER CE PRICES 

Now. you can buy Super Disk brand diskettes directly from Communi- 
cations Electronics at prices less than •’unbranded" generic diskettes. 
Your data is valuable, so why take chances using a diskette that could 
be so unreliable that the manufacturer refuses to put their name on it. 
To save you even more, we also offer Super Disk bulk product where 
1 00 diskettes are packed in the same box without envelopes or labels. 
Since we save packaging costs, these savings are passed on to you. 
Diskette envelopes are also availablefrom us. These super strong and 
tear resistant envelopes are only $ 1 0.00 per pack of 1 00. Use order # 
CV-5 for a 100 pack of 5 V 4 " diskette envelopes. 

390 per disk 
Quantity One 

Our diskettes are packed 1 0 disks to a carton and 1 0 cartons to a case. 
The economy bulk pack is packaged 100 disks to a case without 
envelopes or labels. For best value, you should order in increments of 
100 diskettes. Almost all diskettes are immediately available from 
Super Disk. With our efficient warehouse facilities, your order is 
normally shipped in less than a day. 


SAVE ON SUPER DISK' DISKETTES 
Product Description 

Part # 

Super Disk 
price 

per disc ($) 

5V4'' SSSD Soft Sector w/Hub Ring 

6431 -CA 

0.54 

5 V 4 " Same as above, but bulk pack w/o envelope 

6437-CA 

0.39 

5 V 4 ” SSDD Soft Sector w/Hub Ring 

6481 -CA 

0.58 

5 V 4 " Same as above, but bulk pack w/o envelope 

6487-CA 

0.43 

5'/*" DSDD Soft Sector w/Hub Ring 

6491 -CA 

0.64 

5 V 4 " Same as above, but bulk pack w/o envelope 

6497-CA 

0 49 

5 1 /." DSQD Soft Sector (96 TPI) 

6501 -CA 

0.99 

5 V 4 " Same as above, but bulk pack w/o envelope 

6507-CA 

0.84 

5 V 4 " DSHD for IBM PC/AT - bulk pack 

8667-CA 

2.07 

3 V 2 " SSDD (135 TPI) - bulk pack 

6317-CA 

1.67 

3 V 2 '' DSDD (135 TPI) - bulk pack 

6327-CA 

1.99 


SSSD = Single Sided Single Density; SSDD = Single Sided Double Density; 
DSDD = Double Sided Double Density; DSQD= Double Sided Quad Density. 
DSHD = Double Sided High Density; TPI = Tracks per inch. 


BUY YOUR DISKETTES FROM CE WITH CONFIDENCE 

To get the fastest delivery of your diskettes, phone your order directly to our 
order desk and charge it to your credit card. Written purchase orders are 
accepted from approved government agencies and most well rated firms at 
a 1 0% surcharge for net 1 0 billing. For maximum savings, your order should 
be prepaid. All sales are subject to availability, acceptance and verification. 
All sales are final. All prices are in U.S. dollars. Prices, terms and speci- 
fications are subject to change without notice. Out of stock items may be 
placed on backorder or substituted for equivalent product unless we are 
instructed differently. A $5.00 additional handling fee will be charged for all 
orders with a merchandise total under $50.00. All shipments are F.O.B. CE 
warehouse in Ann Arbor, Michigan. COD terms are available, in U.S. UPS 
areas for $5.00 extra, and are payable with cash or certified check. Michigan 
residents add 4% sales tax. 

For shipping charges add $6.00 per 1 00 diskettes and/or any fraction of 
1 005V4-inch or3V2-inch diskettes for U. P S. ground shipping and handling in 
the continental U.S. For 1 ,000 or more disks shipped to the continental U.S.. 
shipping charges are $4.00 per hundred diskettes. UPS 2nd day air rates 
are three times continental U.S. rates. For Canada, Puerto Rico, Hawaii. 
Alaska, or APO/FPO delivery, shipping is three times the continental U.S. rate. 

Mail orders to: Communications Electronics Inc., Box 
1 045, Ann Arbor, Michigan 48106-1045 U.S. A. If you have a 
Visa or Master Card, you may call and place a credit card 
order. Order toll-free in the U.S. Dial 800-USA-DISK. In 
Canada, order toll-free by calling 800-CA1 -DISK. If you are 
outside the U.S. or in Michigan dial 313-973-8888. Telex 
anytime 81 0-223-2422. Orderyour Super Disk diskettes now. 

Copyright© 1 986 Communications Electronics Inc. Ad #030186-CA 

Now 
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SOFTWARE REVIEW 


AutoCAD 

Provides High-Performance 
Computer-Aided Design 

Autodesk Inc. 

2320 Marinship Way 

Sausalito, CA 94965 

4 15/331-0356 or 415/332-2344 

Computers: IBM PC, PC-XT, PC-AT 
and true compatibles; IBM 3270 
PC/G/GX; Apricot; DEC Rainbow; 
Data General One; Hewlett-Packard 
150 Touchscreen MAX; NCR DMV; 
NEC APC and APC III; Tandy 2000; 
TI Professional; Victor 9000; Wang 
PC/PIC; Zenith 100. 

Operating Systems: PC-DOS or MS- 
DOS version 2.0 or higher. 

Media: Requires two double-sided 
diskette drives or a hard disk. 

Copy Protection: None; may be 
copied to, installed on. 

Required Peripherals: Graphics- 
capable monochrome or color video 
display with 21 video cards support- 
ed, including IBM’s CGA and EGA, 
Hercules Graphics Card, Quadram’s 
Quadscreen, Tecmar Graphics Mas- 
ter, and others (enhanced color 
graphics capability is recommended). 
Other Requirements: 512K RAM 
suggested: IBM 3270 PC version re- 
quires 512K RAM, 3270 G version re- 
quires 576K and 3270 GX version re- 
quires 640K. 

Optional Items: Additional diskette 
drives or hard disk (hard disk 
strongly recommended); graphics- 
capable printer (6 brands supported); 
plotter (17 brands supported); 
digitizing device (29 mice, tablets, 
pens and others supported); 8087 
math co-processor recommended. 
System used for test: 640K Compaq 
Deskpro Model 2 with 8mHz 8087-2 
math co-processor, two diskette 
drives, 20MB IOMEGA Alpha- 10 
Cartridge Drive Subsystem 
(Bernoulli Box), Amdek Color 700 
RGB monitor driven by standard 
Compaq graphics card (CGA compat- 
ible), Amdek Color 722 monitor driv- 
en by STB Systems’ EGA Plus card in 
high-resolution color mode, Epson 
FX-85 printer, and 2MB Maynard 
Electronics’ Accent Expanded Mem- 
ory Card having Maynard Mouse 
emulating Microsoft Mouse; running 
IBM PC-DOS 2.10. 

List Prices: $1,000 for basic 
AutoCAD; $2,000 with ADE-2 (Ad- 
vanced Drafting Extension); $2,500 
with ADE-2 and ADE-3. 


Reviewed by Ernest E. Mau 


AutoCAD is a high-powered 
computer-aided design package for pro- 
fessionals involved in the drafting and il- 
lustration of things as diverse as me- 
chanical parts, electrical components, 
architectural plans and automotive de- 
signs. The range of applications is virtu- 
ally unlimited and brackets civil, chem- 
ical, electrical, mechanical and 
structural engineering plus facilities 
planning, general drafting and others. 

AutoCAD claims to have mainframe 
CAD capability at 5 percent of the price. 
Not having run mainframe programs, I 
can’t compare them, but AutoCAD has 
tremendous and impressive drawing 
and design capabilities. 

I’ve been using AutoCAD version 
2.17k with ADE-2 and ADE-3 Ad- 
vanced Drafting Extensions. The basic 
package provides planar drawing, 
ADE-2 adds isometric drawing and 
ADE-3 adds three-dimensional draw- 
ing. With ADE-3, solid objects and 
their spatial relationships can be han- 
dled, albeit without vanishing points for 
true perspective. 

In a limited-length review, it’s impos- 
sible to touch on all the features of this 
package. It does too many things and 
does them well. For example, it can han- 
dle numerous color-keyed drawing lay- 
ers for separating elements of an overall 
design. An office plan could have walls, 
windows and doors in one layer, a tele- 
phone system in another, the electrical 
system in a third, a sprinkler system in a 
fourth, furnishings in a fifth, and so on. 
For manufacturing plans, parts could be 
drawn on one layer, dimensions on an- 
other, centerlines on a third and notes 
on a fourth. 

Users designing mechanical parts will 
appreciate functions like automatic cor- 
ner filleting (rounding) to defined radii 
or automatic chamfering (cutting) to de- 
fined distances. Mirroring reflects an 
object or drawing element through a 
plane to do things like changing an in- 
ward swinging door to an outward 
swinging one without redrawing. Ob- 
jects and drawing elements can be 
added, deleted, moved and copied 
with little effort. 

AutoCAD lets three-dimensional ob- 
jects be drawn as entities and added to 
master drawings as needed. An office 
layout sample has defined elements for 
typewriters, telephones, chairs and oth- 
er objects. With the office drawing dis- 
played, an object can be moved into po- 
sition with AutoCAD automatically 
scaling it to fit, so the office can be fur- 
nished or redesigned with the fewest 
possible keystrokes. 



ComjdJ: VSLIOE 
Slid- file: 24 
Coesand: | 



Ccawtd: VSIIDE 
Slide file: 25 
C:wr d: | 


Naturally, various zooming and 
panning operations can examine overall 
views or concentrate on details. Slides or 
views can be captured, saved to disk 
and replayed later. But the most im- 
pressive capability is changing view- 
points. Three-dimensional drawings can 
be viewed from any desired point, and 
the viewpoint can be changed at will. An 
on-screen aid can preview and set X, Y 
and Z axes for any angle, elevation or ro- 
tation. AutoCAD even lets the user 
switch between three-dimensional and 
plan views. 

AutoCAD uses “wireframe” draw- 
ings, so three-dimensional objects are 
seen as though constructed of pipe 
cleaners. The user sees right through 
them, with all edges and outlines in plain 
view. When that isn’t acceptable for fin- 
ished drawings, AutoCAD can “hide” 
surfaces for on-screen viewing or print- 
ing. That function analyzes a drawing 
and removes surfaces or lines behind 
other solid surfaces when seen from the 
chosen viewpoint. The resulting draw- 
ing looks like it’s made of real, physical 
objects. 

In addition, there’s a full complement 
of line, arc, circle and similar drawing 
commands plus “traces” or solid lines of 
specified widths, filling, selectable text 
fonts and styles, selectable line types, 
rubber-band drawing and windowing 
functions, “undo” operations, automat- 
ic object replication, arrays, curve fit- 
ting, freehand sketching, automatic di- 
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mensioning with leaders and arrows, 
line breaking, and a host of other useful 
or essential features. A special entity 
called a “polyline” treats connected line 
and arc segments as a single entity with 
special properties that prove extremely 
valuable. 

AutoCAD offers tremendous versatili- 
ty and flexibility but isn’t easy to learn, 
especially since it lacks a coherent tutori- 
al. Features are presented in order from 
simple to complex in the manual, but the 
piecemeal approach has little apparent 
flow or coordinated progression from 
one function to the next. Of course, 
AutoCAD isn’t for casual users or any 
one type of user, so creating a tutorial 
that bridges all disciplines would be im- 
practical. 

Prospective users may need to up- 
grade their hardware. A hard disk is al- 
most a necessity; running AutoCAD on 
floppies is too slow and inconvenient to 
be practical. An 8087 math co-processor 
should be considered a necessity and 
greatly accelerates time-consuming func- 
tions like hiding lines and surfaces in 
complex drawings. A digitizer is a defi- 
nite advantage; at least a mouse should 
be provided, but a quality digitizing 
tablet Would be preferable. 

An enhanced color graphics display 
(EGA card or equivalent) is a tremen- 
dous advai ge in handling color layer- 
ing, visually separating drawing ele- 
ments, examining fine details and 
speeding screen drawing operations. 

The differences I saw between CGA- 
compatible and EGA-compatible 
displays were amazing, and enhanced 
color displays certainly were the most 
useful. 

Support for screen displays and 
adapters is excellent, but support for 
plotters and printers is limited. 
AutoCAD doesn’t support my Amdek 
DXY-100 printer, so I use a printer. But, 
AutoCAD’s Epson setting works only 
with FX-series printers, not the ever- 
popular MX-series. The program has no 
provision for printing or plotting to disk 
files, nor does it have complete facilities 
to export drawings to other programs or 
import drawings from them. A de- 
scribed method of moving drawings to 
and from AutoCAD requires a program- 
mer to implement. 

Finally, prospective users should be 
prepared to move into a new world of 
products and applications supported 
with its own publication called 
“CADalyst” and peppered with expen- 
sive and inexpensive AutoCAD support 
programs and products. For example, 
software exists to provide plumbing fix- 


ture symbols, alternative text fonts, new 
interactive commands, electronic sche- 
matic symbols and architectural tem- 
plates. 

There’s no doubt that AutoCAD is 
powerful. It performs beautifully and 
should meet the needs of demanding 
professionals. Prices from $1,000 to 
$2,500 might seem high for microcom- 
puter software, but they’re not out of line 


for such a capable package. I’ve had 
technical documentation projects that 
sorely needed a package like this, and I 
highly recommend it for people seeking 
a heavy-duty CAD system. 

Ernest E. Miiu, a full-time free-lance writer and 
Online Today reviews editor, is based in Aurora, 
Colo. His CompuServe User ID number is 
70007,1255. 
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SOFTWARE REVIEW 

The Professional Plan 
& Autoplan: 

Two Lotus 1-2-3 Utilities 

The Professional Plan: 

Blankenship & Co. 

P.O. Box 690106 
Houston, TX 77269 
713/370-0006 
Autoplan: 

Texas Microware Corp. 

3256 Dothan Lane 
Dallas, TX 75229 

Computers: IBM PC, PC-XT and 
compatibles. 

Operating Systems: PC-DOS and 
MS-DOS (version 2.0 or later for The 
Professional Plan). 

Media: At least two disk drives (Pro- 
fessional Plan is available in a special 
hard-disk version). 

Copy Protection: None; either pro- 
gram may be run from backup copies 
or hard disk with no restrictions. 
Required Peripherals: None. 

Other Requirements: Lotus 1-2-3 re- 
quired; Professional Plan requires a 
minimum 320K RAM for 1-2-3 release 
1 or 384K for 1-2-3 release 2); 
Autoplan requires a minimum of 192K 
RAM with 256K recommended. 
Optional Items: Printer recom- 
mended. 

System used for test: 640K IBM PC- 
XT with two disk drives, 20MB hard 
disk and Okidata Microline 84 print- 
er; running PC-DOS 2.1. 

List Prices: $99.95 for The Profes- 
sional Plan; $95 for Autoplan. 

Reviewed by William J. Lynott 

Most buyers of Lotus 1-2-3 use only a 
fraction of its power, which becomes ev- 
ident when it’s seen in various business 
environments that push it beyond its 
casual or obvious applications. At the 
core of 1-2-3’s extraordinary potential is 
its macro capability. Macros are a type of 
programming language that allows a 
skilled user to build business templates 
capable of almost any function involving 
number manipulation. 

The trouble is that learning to make 
full use of macros requires considerable 
time and effort — an investment many 
business users aren’t willing to make. 
That situation has led to the develop- 
ment of a secondary market for business 
"templates” designed by expert 1-2-3 
users. Thus, a business user with aver- 
age knowledge of 1-2-3 can purchase 
complex templates for specific applica- 
tions. This review examines two such of- 
ferings. 

Each of the templates described here 
can be copied freely to other disks, so 
you may experiment to your heart’s con- 
tent without fear of damaging the origi- 
nals. 

The Professional Plan 

The Professional Plan is for profession- 
als such as financial planners, CPAs and 
others who work with financial goals, 
taxes and cash flow analyses. 

This package is as sophisticated a use 
of 1-2-3 as any I’ve seen. It is contained 
on two diskettes and provides for the 
preparation of net worth statements, 
cash flow analyses, current rates of re- 
turn on assets, estate plans and tax com- 
putations, and retirement plans. As with 
all such templates, the user must enter 
known information in specified cells, 
and the balance of the model then is 
filled in by the application program. 

To use Professional Plan, you first 
place disk B in drive B and then load 
1-2-3 in drive A. Once 1-2-3 is loaded, 
the other Professional Plan disk is 
placed in drive A, and you’re ready to 
go. 

The menu capability of 1-2-3 has been 
used to develop a menu-driven applica- 
tion that guides you through the prepa- 
ration of any reports you want to pro- 
duce. Of course, familiarity with the 
1-2-3 command structure is assumed. 

One of the most useful and sophisti- 
cated components of the Professional 
Plan series is the return-on-inVestment 
analysis. This model estimates the 
weighted average returns on all of a cli- 
ent’s investments, both before and after 
taxes. 

Professional Plan’s authors have put 
together a financial analysis package that 
does much of what would normally re- 
quire a high-level programming lan- 
guage. In doing so, they also provided 
an excellent demonstration of the ex- 
traordinary capabilities of Lotus 1-2-3. 

Autoplan 

Planning and budgeting for cash flow, 
profit and loss, and balance sheets are 
among the things spreadsheets do best. 
Sharp pencils and those old green-lined 
manual spreadsheets are no competition 
for 1-2-3. Single-purpose templates such 
as budgets are easy for even a beginner 
to do. 

The problems come when attempting 
to tie a complete set of financial models 
into a single template. Most beginners get 
caught in what are called circular refer- 
ences where input cells are fed by other 
cells that themselves require data from 
the input cells. That situation creates an 

infinite number of iterations that can 
never produce a final answer. Autoplan’s 
author has done a fine job of avoiding 
this problem in his template that com- 
bines profit and loss, balance sheet and 
cash flow projections into a single model 
completely free of circular references. 

Autoplan provides accountants or oth- 
er business users a means of projecting fi- 
nancial performance and cash needs for 
a company over any 12-month period. 
By using the menu capability of 1-2-3 
macros, the author has come up with a 
package that can be used by anyone 
with a basic knowledge of 1-2-3. 

To use Autoplan, enter such assump- 
tions as projected sales and assumed op- 
erating ratios like cost of sales or payroll 
percentages. The program assumes an in- 
ventory turnover of 4.0; however that, as 
well as any other parameter, easily can 
be changed to suit the profile of the 
company. Autoplan will furnish about 
760 calculations from an input of only 
about 40 to 50 basic assumptions. 

Autoplan has no printed users manual. 
You must print out the documentation 
from a file on the program disk. Howev- 
er, instructions for use and modification 
of the template are easy to follow. 

William J. Lynott is president of W.J. Lynott Associ- 
ates, a management consulting firm in suburban 
Philadelphia. His CompuServe User ID number is 
70007,420. 
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PC Sweep Manages 
PC Disks 

Koch Software Industries 
11 W. College Dr., Bldg. G 
Arlington Heights, IL 60004 
312/398-5440 

Computers: IBM PC, PC-XT and 
compatibles. 

Operating Systems: PC-DOS and 
MS-DOS. 

Media: One diskette drive required. 

Copy Protection: None. 

Required Peripherals: None. 

Other Requirements: Minimum 55K 
RAM. 

Optional Items: None. 

System used for test: 640K IBM PC 
with 20MB hard disk, one double- 
sided, double-density diskette drive 
and Epson FX-80 + printer; running 
PC-DOS 2.1. 

List Price: $79.95 

Reviewed by James Moran 

Both floppy and hard disk users 
quickly discover how much trouble it is 
to keep track of files. Keeping them up to 
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date is so time consuming that many 
users don’t even try to and end up leav- 
ing disks littered with obsolete or mis- 
placed files. A good software manage- 
ment system soon becomes a virtual 
necessity. 

PC Sweep (version 1 .5) is an enhanced 
version of the Sweep CP/M program. It 
combines several features in a menu- 
driven program that allows mass execu- 
tions of delete, display, copy and other 
functions. Particularly handy is the abil- 
ity to display all or a portion of a file be- 
fore performing other PC Sweep opera- 
tions on it. Should you mistakenly erase 
a needed file, an unerase capability al- 
lows file recovery. A “tag” facility can 
mark files individually for later use in 
backup operations or other functions al- 
ready mentioned. 

Installation is simple, and PC Sweep 
can run either from a diskette or hard 
disk. Minor annoyances involve the 
speed of screen paging operations, 
where PgDn or PgUp keys move only 16 
lines. Even then, instead of paging 16 
lines at once, lines roll off the screen one 
at a time. This scrolling takes too long 
when examining hard disk directories 
or more than the first few records of 
files. 

On the plus side, PC Sweep has a log 
file function that tracks previous file op- 
erations. When you can’t figure out what 
happened to a file, a quick look at the log 
tells you if your nimble fingers deleted or 
renamed the file in a previous session. In 
general, PC Sweep operates smoothly; I 
like it well enough to keep it permanently 
installed on my system. 

James Moran is a free-lance writer and frequent con- 
tributor to Online Today. His CompuServe User ID 
number is 70007,2253. 
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Form Manager 2.1 

A Database File Manager 

BIT Software Inc. 

1048 Nicklaus Ave. 

P.O. Box 619 
Milpitas, CA 95035 
408/262-1054 


Computers: IBM PC, PC-XT or com- 
patibles. 

Operating Systems: PC-DOS or MS- 
DOS. 

Media: Requires two double-sided 
disk drives or one drive and hard 
disk. 

Copy Protection: None. 

Required Peripherals: None. 

Other Requirements: Minimum 
128K RAM ( 192K with DOS 2.0 or 
higher). 

Optional Item: Printer. 

System used for test : 640K IBM PC- 
XT with two disk drives, 20MB hard 
disk and Okidata Microline 84 print- 
er; running PC-DOS 2.1. 

List Price: $195 


Reviewed by William J. Lynott 

Form Manager is a data file manager 
with a difference. Besides the basic file 
management functions common to most 
non-relational database managers, Form 
Manager also features a mode that al- 
lows you to draw lines and boxes around 
fields in a record. This feature and a lit- 
tle imagination lets you design your own 
business forms such as invoices and 
sales orders. 

Creating a form is easy. Position the 
cursor where you want the line to begin, 
and press the Mark key [F3]. Move the 
cursor to where you want the line to end 
and press the EndMark key [F4]. Repeat 
this process wherever you want horizon- 
tal or vertical lines, define your fields, 
type in the captions, and you have your 
form. Once you’ve created a new form, it 
becomes the input screen for your data- 


INVEST BY 
COMPUTER 



Central Asset Account 
National Network 
FREE On-Line Access 

Harness your computer’s power 
with UNI SAVE 

• Deep Discount Brokerage Rates 
e Money Market Sweep Account 
e Unlimited Check Writing 
e Portfolio Accounting 
e Open with only $1 ,OQO 


Many FREE Computer Services ) 
FREE Access to View Account 
FREE Access to View Positions 
FREE Entry of Brokerage Orders 
NO Application Fee 
NO Minimum Monthly Charge 
NO Software Purchase Required 
, On-Line Investment Research i 


Data for over 40,000 securities 
Quotes - Stock Performance Ratings 
Research Fees based on connect time 


Discount Stock Commissions 

Up to 240 Shares . 

. . $30.00 

241 to 799 Shares.. 

. . 1 2 V 2 C per sh 

800 to 1 099 Shares . 

.10 C per sh 

1 1 00 to 2099 Shares . 

. 8 C per sh 

2100 to 3099 Shares . 

. . 7 c per sh 

3100 Shares or More . 

. . 5 C per sh 


Call 1-800-UMC- SAVE 

Unified Management 
Corporation 

Guaranty Building • Indianapolis IN 46204 

MEMBER Midwest Stock Exchange. NASD SIPC 
GO EBB or circle 22 on the Reader Service Form. 


You’ll find dozens of new software 
reviews in the Electronic Edition of 
Online Today. GO OLT and choose 
“Product Reviews” from the main 
menu. 


ONLINE 

TODAY 

f L l C T * O N l C EDITION 


base. 

But that’s only one feature in this nice- 
ly executed program. Form Manager is a 
flexible file manager that will sort and 
search on any of three “key” fields you 
designate, do mathematical computa- 
tions in a style similar to spreadsheets 
and print out your forms. Formulas may 
be entered in scientific notation, and 
search routines can use tests for equality 
or other conditional statements such as 
AND and OR. 


out forms incorporating the lines and 
boxes you designed. 

I found the disk tutorial included in 
the package well organized and effec- 
tive. 

William J. Lynott is president ofW.J. Lynott Associ- 
ates, a management consulting firm in suburban 
Philadelphia. His CompuServe User ID number is 
70007,420. 


If you have an IBM Graphics Printer 
or compatible. Form Manager will print 
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CALL TOLL FREE 1-8 

5E 

-382-2242 




88 Ryders Lane, Stratford, Connecticut 06497 (See Below) 


WE WILL BEAT 


■ Tap our unmatched selection and inventory of 
software/hardware for the IBM PC and Commodore 
Amiga (as well as the Mac and Apple). 

■ School and corporate purchase orders are wel- 
comed. CALL 1-800-874-1108. 

■ Special/rush orders. If something you need is not 
listed, hard to find, or needed in a hurry, CALL 
1-800-874-1108. 

■ Order Status. CALL (203) 375-3860. 

■ Ask for System Sales when ordering a complete 
system. 

■ FREQUENT PURCHASER PROGRAM. Any repeat 
customer will automatically receive $1 off any 
order he or she places with us. Please mention 
to your operator that you are a repeat customer. 
We value your continuing business. Send in 
$1,000 worth of invoices (representing previous 
purchases) and you will receive a coupon worth 
1% off any future purchase. With $5,000 worth 
of invoices, receive a coupon worth 5% off any 
future purchase. 

■ No additional charges for credit card orders. 

■ Convenient hours. 7 days/week: 9AM-11 PM EST. 

■ FREE AIR EXPRESS SHIPPING. Purchase $150 or 
more of software and for no additional charge 
we will ship your products by air courier. Mention 
this to your operator as you place your order. 

■ FURTHER DISCOUNTS BY MAIL. Circle the items 
in our ad you want, send the aid in with the 
coupon below and receive $ .50 off each item! 

Cut out a competitor's ad with a lower price and 
we will give you $1 off his price (subject to the 
conditions below). 


Send coupon and list of items desired to • 

° a DISCOUNT BY MAIL DEPARTMENT 

Northeastern Software, 88 Ryders Lane, Strotford, CT 06497 

To be eligible for the $1.00 per item discount you must: 

1. Fill out all items. 2. Send in our ad with the items you desire circled. 


Address 

{Include Company 

City Stal 

Phone No. at above address 

Check form of payment 

Visa MasterCard C.O.D 
Certified Check Money Order 


Computer Model 


Zip 


Exp. Date 


Personal and company checks ollow 3 weeks to deor. For faster delivery, send cashier's check, 
certified check, or money order. Shipping-Software ($3.00 minimum). Shipping-Hardware 
(please coll 203-375-3860). (00-Add an addition $2.00. Alaska, Hawaii, (onado, P0, AP0, 
and FPO $5.00 minumum. Foreign orders— $15.00 minimum and 15% of all orders over 
$100. Mastercord and Visa (please include cord no. and expirotion dote). Connecticut residents 
add 7.5% sales tax. Prices subject to change without notice. All returns must have a return 
authorization number, (all 203-375-3860 to obtoin one before returning goods for replace- 
ment. Defective merchandise reploced with same item only. We do not guarantee compatibility. 
All sales are final. "Comparable advertised price" does not include typographical errors on the 
part of other vendors or prices that do not reflect higher shipping costs, credit card charges, or 
membership fees. The $1 off offer only applies to items where Northeastern's price is not 
olready the lowest. Final judgment remoins with the manager on duty. 


SPECIALS 


ARCHIVE 


60MB Cart Backup (Internal) .... 

. 695.00 

66 MB Cart Backup (External . . . 

AST 

Six Pack Plus 384K W/Sidekick . . 

. 750.00 

. 235.00 

AMDEK 

Video 310A 

CENTRAL POINT 

. 142.00 

His" 

.. 18.50 

Smortmodem 1200 

. 350.00 

IBM 

PC/XT/AC (All configurations) 

...CALL 

20MB Hard Card 

JUKI 

. 595.00 

6100 

. 332.00 

MERIDIAN TECHNOLOGY 

Carbon Copy 

. 135.00 

MICROPROSE 

Silent Service 

MULTIMATE INTERNATIONAL 

. 19.50 

Mulfimote Advantage 

NEC 

Multisync 

PETER NORTON 

245.00 

520.00 

Norton Utilities 3.1 

. 48.00 

PANASONIC 

PANASONIC 1091 

ROSE SOFT 

227.00 

Pro Key 

SOFTSTYLE 

. 68.75 

Printworks 

SPECTRUM HOLOBYTE 

. 35.00 

Goto 

. 21.00 

TRANSEC 

Module A, B, or C 

VERBATIM 

. 35.00 

Verbatim DS/DD 

. 17.25 

ACCESSORIES 


CURTIS 

Diamond Surge Suppressor 

. 28.00 

Ruby Surge Suppressor 

. 53.00 

Emerald Surge Suppressor 

. 35.00 

Sapphire Surge Suppressor 

PC Pedestal II 

. 46.00 
. 29.00 

DCA 

Irmo Boord 

785.00 

Irmaline Remote 

DATASHIELD 

850.00 

PC-200 Power Backup 

227.00 

XT-300 Power Backup 

340.00 

AT-500 Power Backup 

527.00 

AT-800 Power Backup 

595.00 

HAYES, CH 

Mach II Joystick 

. 26.00 

Moch III Joystick 

. 32.50 

Gome Port Cord for IBM 

. 33.00 

INNOVATIVE CONCEPTS 

Flip N File 50 

INTEL 

. 11.00 

Intel 8087 Moth Co-Processor 

. . CALL 

Intel 8087-2 Math Co-Processor . . . 

.. CALL 

Intel 80287 Moth Co-Processor AT . 

IMSI 

. . CALL 

Mouse Sys. Mouse W/Dr. Holo II . . 

105.00 

Logi Mouse W/Dr. Halo II 

104.00 

Imsi Mouse W/Dr. Holo 

KENSINGTON 

105.00 

Masterpiece 

. 84.00 

Masterpiece Plus 

113.00 

Universol Printer Stand 

KEYTRONICS 

. 15.00 

KB-5151 PC Jr 

165.00 

KB 5151 Deluxe Keyboard 

165.00 

KB-5153 Keyboard W/fouch Tablet . 

PERFECT DATA 

287.00 

Head Cleaning Kit 

STEDIWATT 

. 13.00 

4 Outlets 

. 35.00 

6 Outlets 

. 40.00 

8 Outlets 

. 45.00 

EDUCATIONAL 


SOFTWARE 


ATI 

Skill Builder Programs 

. 24.00 

Training Power Programs 

. 43.00 


BARRONS 


Computer SAT 

. 53.00 

BIBLE RESEARCH 

The Word 1.0 (KJV or NIV) 

CBS SOFTWARE 

145.00 

Goren's Bridge 

. 43.00 

Mastering the SAT 

CDEX 

. 54.00 

All Programs 

CHANG LABS 

. 40.00 

Rags to Riches Series 

DLM 

48.00 

Alien Addition or Minus Mission . . . 

. 21.00 

Bobbies Greatest Word Chose 

. 17.00 

Demolition Division 

. 21.00 

Meteor Multiplication 

. 20.00 

Spelling Whiz 

. 20.00 

Verb Viper 

DAVIDSON AND ASSOCIATES 

. 20.00 

Moth Bloster 

. 28.00 

Speed Reader 

. 38.00 

Spell It or Word Attack 

DESIGNWARE 

. 28.00 

Body Transparent 

. 26.00 

European Nations and Locations . . . 

. 26.00 

Grammar Exominei 

. 26.00 

Math Maze or Speilograph 

DIGITAL RESEARCH 

. 23.00 

Dr. Logo 

EDUWARE 

. 81.00 

Albegra 1, II or III 

. 21.00 

HARCOURT, BRACE JOVANOVICH 

Computer SAT or GRE 

. 45.00 

HUMAN EDGE 

Mind Prober 

. 26.00 

INDIVIDUAL SOFTWARE 

Professor Dos 

. 33.00 

Professor Pixel 

. 33.00 

The Instructor II 

. 26.00 

Tutorial Set 

. 49.00 

Typing Instructor 

KOALA 

. 26.00 

Koolo Pad 

LEARNING COMPANY 

. 85.00 

Addition Magician 

. 20.00 

Magic Spells or Word Spinner 

. 20.00 

Number Stumper or Reader Robbit . 

MECA 

Basic Building Blocks 

. 24.00 

. 46.00 

Jim Fixx 

. 45.00 

SCARBOROUGH 

Build o Book About You 

. 15.00 

Mostertype 

SCHOLASTIC 

. 22.50 

Agent USA or Turtle Tracks 

SIMON AND SCHUSTER 

. 24.00 

Typing Tutor II 

SPINNAKER 

. 23.00 

Amazon or Dragon World 

. 24.00 

Kidwriter or Story Machine 

. 18.00 

Snooper Troops 1 or 2 

. 20.00 

Trains 

SPRINGBOARD 

18.00 

Music Moestro 

. 21.00 

Newsroom 

. 32.00 

Piece of Coke 

. 20.00 

Clip Art Vol 1 

. 17.00 

Clip Art Vol 2 

. 21.50 

Easy as ABC 

. 21.50 

GAMES 


BIUECHIP 

Baron 

. 29.50 

Millionaire 

. 29.50 

Squire 

. 29.50 

Tycoon 

. 29.50 

BRODERBUND 

Ancient Art of Wor 

. 26.00 

lode Runner 

CBS SOFTWARE 

. 21.00 

Felony 

. 15.50 

Murder By The Dozen 

DATASOFT 

15.50 

Bruce lee 

HAYDEN 

24.00 

Holy Grail 

27.50 

Sargon III 

INFOCOM 

27.50 

Cutthroats or Seostalker 

23.00 

Enchanter, Wishbringer or Witness . . 

23.00 


Hitchhiker's Guide 

. 23.00 

Sorcerei or Infidel 

. 25.00 

A Mind Forever Voyaging 

. 25.00 

Suspect 

. 25.00 

Zorkl 

. 23.00 

Zork II or III 

MICRO LEAGUE SPORTS 

. 25.00 

Micro league Baseboll 

. 23.00 

General Managers Disk 

. 23.00 

Micro league 1985 Team Disk . . . . 

. 11.50 

MICROPROSE 

F-15 Strike Eagle 

. 20.00 

Hellcat Ace 

. 20.00 

Silent Service 

. 20.00 

Spitfire Ace 

MICROSOFT 

. 20.00 

Flight Simulator (New Version) . . . . 
Backgammon 

. 28.50 

. 31.00 

Chess 7.0 

ORIGIN SYSTEMS 

. 44.00 

Ultima III 

PC SOFTWARE 

. 35.50 

Armchoir Quarterback 

. 23.00 

Championship Blackjack 

SEGA 

Super Zaxxon 

. 22.50 

. 26.00 

Topper or Spy Hunter 

SIERRA-ON-LINE 

. 26.00 

King's Quest 1 or II 

SIMON AND SCHUSTER 

. 27.50 

N.Y. Times Crosswords 

SIR-TECH 

. 11.50 

Wizardry 1 

SPECTRUM HOLOBYTE 

. 36.00 

Goto 

STRATEGIC SIMULATION 

. 21.00 

Bottle for Normandy 

. 24.00 

Tigers in the Snow 

SUBLOGIC 

. 24.00 

Night Mission Pinboll 

. 21.00 

Jet 

. 31.00 

BUSINESS 


ADDISON WESLEY 

True Bosic 

ALPHA SOFTWARE 

. 84.00 

Database Manager II 

154.00 

Electric Desk PC 

182.00 

Keyworks 

ANDERSON BELL 

. 48.00 

Abstat 

258.00 

APPLIED SOFTWARE TECHNOLOGY 

Versoform XL 

ASHTON TATE 

. 51.00 

DBase II 

259.00 

D Bose III Plus 

. . CALI 

Framework II 

348.00 

frame lock 

BPI 

. 23.00 

General Acc./AR/AP or Payroll 

283.00 

Job Costing 

283.00 

Inventory Control 

BPS 

Business Graphs 

375.00 

212.00 

Overhead Express 

BATTERIES INCLUDED 

123.00 

Electronic Checkbook 

B0URBAKI 

. 44.00 

1 Dir 

BORLAND 

. 47.00 

Reflex 

. 53.00 

Sidekick 

. 29.00 

Sidekick Non-Protected 

. 44.00 

Superkey 

. 35.50 

Turbo Pascal W/8087 

. 55.00 

Turbo Pascal W/BCD 

. 55.00 

Turbo Pascal W/8087, BCD 

. 65.50 

Turbo Pascal 

. 36.25 

Turbo Lightning 

. 54.50 

Turbo Gomeworks 

. 36.50 

Turbo Graphics Toolbox 

. 29.00 

Turbo Database Toolbox 

. 29.00 

Turbo Editor Toolbox 

. 36.50 

Turbo Tutor 

. 18.50 

BREAKTHROUGH SOFTWARE 

Timeline 

BRIGHTBILL ROBERTS 

222.00 

Graphics Partner 

BRODERBUND SOFTWARE 

. 65.00 

Bonk Street Writer 

46.50 


CBS 

Stockpok II 

COMPUSERVE 

CompuServe Starter Kit 

CONNECTICUT SOFTWARE 

Printer Boss 

Siodeline 

CONSUMER SOFTWARE 

Spreadsheet Auditor 

CONTINENTAL SOFTWARE 

Home Accountont Plus 

Tox Advantage 85 

Property Management 

Home Latologer 

DATA TRANSFORMS 

Fontix 

Fontpacks 1-11 

DELTA TECHNOLOGIES 

Direct Access 

DECISION RESOURCES 

Chartmoster 

Diogronimaster 

Signmasfer 

DIGITAL RESEARCH 

C Basic Compiler 

C language 

CPM/86 

Dr Draw 

Dr Graph 

Dr logo 

Gem Collection 

Gem Graph 

Gem Grow 

Gem Wordchart 

Gem Desktop 

Gem Draw W/Oesktop 

DOW JONES 

Investment Evaluator 

Market Analyzer 

Market Manager 

Sales & Prospect Organizer . 

Spreadsheet link 

ENERTR0NICS 

Energraphics 

Energraphics W/Plotter Action 

Enercharts 

EVERGREEN SOFTWARE 

One-Write Plus 

FOX & GELLER 

Quick Code III 

Quick Index III (Protected) . . 
Quick Report or R Graph . . . 

C/Graph III 

C/Util III 

Passkey or Keymoc 

FUNK SOFTWARE 

Sideways 

GCI 

Grophwriter Combo Pock . . . 

Free Lance 

GNP DEVELOPMENT 

CPA-t- 

Macro-f- 

Password-i- 

Recolc+ 

GREAT PLAINS 

Business Programs 

HARVARD SOFTWARE 

Total Project Managei 

HAYDEN 

The Writer 

HAYES 

Please 

H0WARDS0FT 

Real Estate Analyzer III 

IBM 

Topview 

INF0C0M 

Cornerstone 

INNOVATIVE SOFTWARE 

Smart Software System 

KENSINGTON 

Eosyline Moil Manager 

Instant Mail Manager 

KOALA 

Executive Presentation Kit ... . 
Speed Key Controller Cord . . . 
Speed Key Tablet W/Softwore . 


. 86.00 

. 19.50 

. 98.00 
. 36.00 

. 88.00 

. 77.50 
. 36.00 

275.00 
. 30.00 

. 68.50 
. 14.90 

. 33.50 

195.00 

190.00 

140.00 

330.00 

205.00 
. 56.00 

155.00 

155.00 
. 85.00 

117.00 

137.00 
137.00 
. 88.00 
. 28.75 

137.00 

. 99.00 

210.00 

140.00 

235.00 

140.00 

159.00 

200.00 

190.00 

141.00 


. 38.00 
138.00 

138.00 
. 48.50 
. 28.00 

. 35.00 

287.00 

187.00 

329.00 
. 25.00 
. 25.00 
. 52.00 

475.00 

237.00 
. 30.50 

107.00 

208.00 
.. CALL 

235.00 

405.00 

53.00 

53.00 

84.00 

30.00 

112.00 
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ANY COMPARABLE ADVERTISED PRICE BY $1 


LEADING EDGE 

Nutshell 

Word Processor 

Word Processor W/Moil Merge & SPE 

LIFEBOAT 

Lattice C Compiler 

LIFETREE SOFTWARE 

Volkswriter Deluxe 

LIGHTYEAR 

Lightyeor 

LIVING VIDEOTEXT 

Thinktonk 2.0 

LOTUS DEVELOPMENT 

123 

Symphony 

Managing Your Money 

MEDIA CYBERNETICS 

Dr. Halo II 

MICRO DATA BASE SYSTEMS 

Knowledgeman 11/2 

MICROGRAPHX 

PC Draw 

MICROPRO 

Wordstar 

Woidstor 2000 

Wordstar 2000+ 

Wordstar Professional 

MICRORIM 

Clout 2.0 

Extended Report Writer 

RBose 5000 

MICROSOFT 

Business Basic Compiler 

C Compiler 

Chart 

Cobol Compiler 

Fortran Compiler 

Macro Assembler 

Mouse (Bus or Serial) 

Multiplan 

Pascal Compiler 

Project 

Windows 

Word 

MICROSTUF 

Crosstalk 

Remote 

Transporter 

MONOGRAM 

Dollars & Sense W/Forecast 

MOUSE SYSTEMS 

PC Mouse W/Paint 

MULTIMATE INTERNATIONAL 

Multimate 

Multimate Advantage 

NANTUCKET 

Clipper 

OPEN SYSTEMS 

Accounting Software 

PAPERBACK SOFTWARE 

VP Planner 

PC SOFTWARE 

Executiv Picture Show 

PALADIN 

Flash Cole 

PEACHTREE 

Back to Basics 

POWERBASE SYSTEMS 

Powerbase 

QUARTERDECK SOFTWARE 

Desq 

REALWORLD 

Business Programs 

SAMNA 

Word III 

SCARBOROUGH 

Net Worth 

SOFTWARE GROUP 

Enable 

SOFTWARE PRODUCTS 

Open Access 

SOFTWARE PUBLISHING 

PFS: File or Graph 

PFS: Plan 

PFS: Proof or Access 

PFS: Report 

PFS: Write 


CALL 


. 48.00 
. 48.00 
135.00 

SORCIM 

Eosywriter II 

.. 187.00 

SILVER REED 

Exp 400P ... 

Exp 500P 

Exp 550P 

200.00 

Gold Quadboard W/OK 

Quadsprint 

. 345.00 
409.00 

Supercald III 

.. 185.00 

235.00 

Quodlink. . . . 

309.00 

Superproject 

... 182.00 

365.00 

Quadmeg-AT W/128K 

. 295.00 

Acct Programs 

STARBRIDGE TECHNOLOGY 

... 283.00 

Exp 770P .... 

669.00 

Quadport-AT Starter Kit 

.. 98.00 

240.00 


Exp 800P . . . . 

CALL 

Liberty AT W/64K 

. 255.00 


Starbridge DOS 

STATE OF THE ART 

... 28.00 

STAR MICRONICS 

Quadcolor 1 

. 175.00 

141.50 


SG-10 (120 cps] 

213.00 

Quodvue Monochrome Card 

. 225.00 

293.00 

Acct Programs 

STONEWARE 

... 319.00 

SG-15 120 cps 
SD-10 160 cps 

369.00 

329.00 

SIGMA 

Color 400 Card 

. 417.00 

Advanced DB Master 

... 263.00 

SD-15 160 cps 

439.00 

Maximizer W/64K 

. 168.00 

. 92.00 

THOUGHTWARE 


SR-10 200 cps 

479.00 

Maximizer W/OK 

. 145.00 


Trigger 

TIMEWORKS 

Data Bose Manager II 

TURNING POINT 

Time Is Money 

... 233.00 

SR-15 (200 cps' 

579.00 

Skjrna Expansion Chassis (9 slots) 
The Chauffeur 

. 625.00 

299.00 

299.00 

.... 76.50 

TOSHIBA 

1340 Par. or Ser 391.00 

. 233.00 

. 94.00 

.... 63.00 

341 Par. Only . 
341 Par. or Ser. 

745.00 

785.00 

EGA Plus 

Grande Byte-AT W/128K 

. 290.00 
1289.00 


WARNER 


351 Par. or Ser. 

1015.00 

Quarter Byte W/256K 

. 189.00 


322.50 Ability 


Desk Organizer 53.00 

XANARO 


257.50 


197.50 

. . . CALL 

233.00 

277.50 

233.50 

118.00 
. 75.00 

320.00 

249.50 

226.50 

165.00 

386.00 

198.00 
. 87.00 

108.50 

109.00 

174.00 

227.00 
. 60.00 

227.00 

. 92.00 
. 92.00 

143.00 

. 94.00 
... CALL 

205.00 

245.00 

334.00 
... CALL 
...CALL 

136.00 
. 58.00 

185.00 

185.00 

104.00 
. . . CALL 

232.00 
. 57.00 

330.00 

332.00 


74.50 

74.50 

50.50 

66.50 

74.50 


PRINTERS 

BROTHER 

DM 40 Par 930.00 

DM 40 Sheet Feed 137.00 

HR 15 XL 328.00 

HR 15 Troctor 95.00 

HR 25 455.00 

HR 25 Tractor 114.00 

HR 35 665.00 

HR 35 Tractor 114.00 

CITIZENS 

MSP-10 (160 cps) 240.00 

MSP-20 (200 cps) 330.00 

MSP-25 200 cps) 500.00 

DIABLO 

Advantages D-25 595.00 

DYNAX/FORTIS 

D4 -4 5 Dual Head Printer 855.00 

DX-15 375.00 

EPSON 

IX-80 CALL 

LX-90 W/Pics Card CALL 

FX 85 CALL 

JX 80 CALL 

DX 10 CALL 

DX 20 CALL 

LQ 800 CALL 

LQ 1000 CALL 

FX 286 CALL 

IBM 

QUIETWRITER II CALL 

IBM PROPRINTER CALL 

JUKI 

6000 (10 cps) 175.00 

6100 (15 cps) 332.00 

6100 Troctor 104.00 

6200 (30 cps 505.00 

6300 40 cps) 649.00 

6300 Troctor 114.00 

MANNESMAN TALLY 

MT-85 CALL 

MT-86 CALL 

NEC 

Spinwriter Elf 350 380.00 

Spinwriter 2030 or 2050 (20 <ps) 615.00 

Spinwriter 3530 or 3550 (35 cps) 955.00 

Wpinwriter 8850 (55 cps) 11270.00 

2000/3500/8800 Tractor 190.00 

P2 Pinwriter 490.00 

P3 Pinwriter 690.00 

P5 Pinwriter (Parallel) 920.00 

OKI DATA 

Microline 84 CALL 

Microline 182 CALL 

Microline 183 CALL 

Microline 192 CALL 

Microline 193 CALL 

Microline 2410P CALL 

Okimote 20 with Tractor CALL 

PANASONIC 

KXP-1091 227.00 

KXP-1092 345.00 

KXP-3151 375.00 

QUME 

All Qume Printers CALL 


BOARDS 

AST 

Six Pock Plus 64K W/Sidekick .... 216.00 
Six Pock Plus 384K W/Sidekick . . . 255.00 

AST-3270 649.00 

AST-3780 570.00 

AST-5251/11 575.00 

AST-5251/12 495.00 

AST-Advontage Boord 128K 369.00 

AST-Advontage Pack OK 109.00 

AST-Preview 235.00 

AST-Reach 325.00 

AST-Rompage for PC/XT/AT CALL 

AST- I/O Plus II 124.00 

CENTRAL POINT 

COPY II PC Option Boord 74.00 

EVEREX 

The Edge (Color Monochrome 


l Hybrid) . 

Graphics Edge Uisplay Lard 

Mini Magic Card OK (Halfcard 
to 576K) 

HERCULES 

Color Graphics Cord 

Monochrome Graphics Cord 

IMPORTS 

All Boards 

INTEL 

Above Board PC W/64K 

Above Boord AT W/128K 

Above Boord Piggyback AT 

MCI 

Speed Demon PC 

ORCHID 

PCNet Blossom 64K 

PC Turbo-186 

W/Daughterboard 256K 

PC Turbo-186 W/8087 

Daughterboard 256K 

Conquest Multifunction W/OK .... 
Eccell Multifunction AT W/OK .... 
Ramcram Memory Card W/OK .... 
PCNet Storfer Kit (2 Card 

W/Software) 

PARADISE SYSTEMS 
5-Pack Multifunction Cord W/OK . . 

Modular Grophics Cord 

Mutli Display Cord 

Color/Mono Lard 

Parallel Printer Port Module A . . . . 

Serial Port Module A 

Serial, Parallel & Clock W/OK 

Module C 

Clock W/64K RAM Module B .... 
PERSYST 

Mini Monochrome Boord 

PCI Color Boord RGB & Comp .... 
Color Combo Card OK W/Clock . . . 
Mono Combo Cord OK W/Clock . . . 
Short Port Color Grophics Card RG . 
Short Slot Memory Board W/384K 

Mega Memory Boord W/OK 

QUADRAM 

EGA+ 

Expanded Quadboord W/OK 

Expanded Quadboard W/64K 
Expanded Quadboard W/384K . . . 
Silver Quadboord W/OK 


255.01 

255.01 


Big Byte Memory Baord W/64K . . . 1 15.00 
Rio Grande Multifunction 128K .... 245.00 

Rio Plus II W/64K 167.00 

Super Rio II W/64K 249.00 

Mono Plus with Parallel Port 139.00 

Graphics Plus II 209.00 

TElMAR 

Captain Multifunction W/64K 149.00 

Captain Multifunction W/384K .... 229.00 

Maestro Multifunction W/OK 325.00 

Maestro Multifunction W/128K 345.00 

Graphics Master 430.00 

lab Master W/Options 675.00 

Wave 64 K 175.00 

TITAN 

Accelerator PC W/128K 445.00 

VIDEO 7 

Monochrome Graphics Adaptor .... 155.00 
Monochrome Graphics Adaptor-!- . . . 160.00 

BLANK MEDIA 


.. 85.00 

BASF DS/DD 

. 11.50 

Elephant DS/DD 

. 15.50 

. 138.00 

Maxell DS/DD 

. 16.25 

Maxell DS/QD (For AT) 

. 38.00 

. 283.00 

Verbatim DS/DD 

. 16.75 

... CALL 

MONITORS 


... CALL 

AMDEK 


... CALL 

Video 310A Amber 

. 142.00 

... CALL 

Color 300 Composite 

. 205.00 


Color 600 Hi-Res RGB 

. 375.00 

... CALL 

Color 710 Ultra Hi-Res RGB 

. 425.00 


Color 722 RGB Enhanced Grophics 

. 470.00 

. 525.00 

Tilt & Swivel 

.. 29.00 


IBM 


. 590.00 

IBM Monochrome Monitor 

. 210.00 


IBM Color Monitor 

. 507.00 

. 785.00 

IBM Enhanced Color Monitor 

. 637.00 

. 252.00 

NEC 


. 383.00 

MULTISYNC 


. 252.00 

PRINCETON 



HX-9 Hi-Res RGB Color 

. 384.00 

. 725.00 

HX-12 Hi-Res RGB Color 

. 409.00 


HX-12E Hi-Res RBG Color 

. 479.00 

. 165.00 

Max-12E Hi-Res Amber 

. 147.00 

. 235.00 

Sr-12 Super Hi-Res Color 

. 539.00 

. 169.00 

TAXAN 


. 125.00 

121 12" Green 

. 130.00 

.. 64.00 

121 12" Amber 

. 135.00 

.. 64.00 

610 RGB Color 510 X 200 Res . . 

. 329.00 


620 RGB Color 650 X 200 Res . . 

. 369.00 

. 185.00 

630 RGB Color 640 X 400 Res . . 

. 429.00 

. 125.00 

640 RGB Color 720 X 400 Res . 

. 479.00 

. 139.00 
. 139.00 

MODEMS 


. 264.00 



. 289.00 

ANCHOR AUTOMATION 


. 129.00 

Signalman Express 1200 

. 225.00 

. 189.00 
. 229.00 

Signalman Lightning 2400 

Volksmodem 1200 

. 340.00 
. 168.00 

AST 


. 360.00 

AST Reach Internal 1200 

. 310.00 

. 177.00 

HAYES 


. 198.00 

Smartcom II 

.. 84.00 

. 215.00 

Smartmodem 300 (External) .... 

. 127.00 

. 194.00 

Smartmodem 1200 (External) . . . 

. 350.00 


Smorfmodem 1200B (Internal) . . 

. 310.00 


Smorfmodem 1200B (Internal) 

W/Software 

Smartmodem 2400 (External) . . . 
Smartmodem 2400B (Internal . . . 

Hayes Transet 1000 

MICROCOM 

Era 2 

ERA 2 (Internal 2400 W/Software) 

NOVATION 

Access 123 1200B W/Software 
Smartcot Plus 1200 Standalone 
2400 Standalone Modem W/Softwarc 
2400 Stondolone Modem .... 
Half-Card 2400 W/Software .... 
Holf-Cord 2400 Hardware Only . 
PROMETHEUS 

Promodem 1200 

Promodem 1200B Hardware Only 
Promodem 1200B W/Software . . 

VENTEL 

2400 Holf-Cord W/Crosstolk XVI 
1200 Plus External 300/1200 . . 

PC Modem 1200 W/Crosstolk XVI 
PC Modem Half-Cord W/Crosstalk 
ZOOM TELEPHONICS 

PC 1200 W/Software 

PC 1200 Hardware Only 


329.00 

560.00 

530.00 

260.00 

308.00 

518.00 

359.00 

305.00 

527.00 

465.00 

475.00 

417.00 

265.00 

180.00 

205.00 

445.00 

315.00 

315.00 

335.00 

249.00 

222.00 


DRIVES 

ARCHIVE 

60MB Cartridge Backup (Internal) . 795.00 
60MB Cartridge Backup (External) . 995.00 
CORE INTERNATIONAL 

20MB AT Plus 1250.00 

30MB AT Plus 1550.00 

60MB Cartridge Backup (Internal) 1450.00 
EVEREX 

20MB Cassette Backup 

(Internol-Memtek) 575.00 

20MB Cassette Backup 

(Internol-TEAC) 625.00 

60MB Cartridge Bockup (Internal) . 835.00 
60MB Cartridge Bockup (External) . 995.00 
IOMEGA 

Bernoulli Box 10MB W/Cntrl 1735.00 

Bernoulli Box 10MB Plus W/Cntrl . 1865.00 
Bernoulli Box 2-10MB W/Cntrl . . . 2310.00 
Bernoulli Box 2-10MB Plus W/Cntrl 2440.00 
Bernoulli Box 2-20MB W/Cntrl . . . 3150.00 
IRWIN MAGNETICS 

10MB Cartridge Backup (Internal) . 425.00 
10MB Cartridge Backup (External) . 650.00 
20MB Cartridge Backup (Internal A) 595.00 
20MB Cartridge Bockup (External A) 805.00 

MAXTOR 

140MB Hard Drive for 

AT (Internal) 3400.00 

MOUNTAIN COMPUTER 

10MB Drivecard CALL 

20MB Drivecord CALL 

PRIAM 

40MB for XT (Internal) 1395.00 

60MB for AT Internal) 1450.00 

40MB for AT Internal) 1175.00 

60MB for AT Internal) ,. 1350.00 

RACORE 

Drive Two for PC Jr 355.00 

Expansion Boord for PC Jr. W/128K 145.00 

SEAGATE 

20MB Half Height for XT (Internal) 425.00 
20MB Full Heignt for AT (Internal) . 550.00 
30MB Full Height for AT (Internal) . 695.00 
40MB Full Height for AT Internal) . 795.00 

MPI 

360KB Full Height 90.00 

TALLGRASS 

60MB Cartridge Backup (External) 1350.00 
Interface Card for TG 20/21/22 ... 135.00 

TECMAR 

60MB Cartridge Backup for AT 

(Internal) 1160.00 

60MB Cartridge Backup for PC/XT 
(External) 1450.00 

THESIS 

Fost File (5MB RAM Disk) 18.95 

WANGTEK 

60MB Cartridge Backup (Internal) . 875.00 


GO EBB or circle 24 on the Reader Service Form. 




BOOK R EVIEW 

CXMMUNIGVnNG 

IN 

Communicating 
in Writing: 

All About Word Processing 
Software 

By One Point 

Hayden Book Co., 1985 

143 Pages, $16.95 

Reviewed by Lindsy Van Gelder 

You can’t tell it from the title, but 
Communicating in Writing is really “all” 
about word processing only for the IBM 
PC and compatibles. 

The authors review some 16 leading 
word processing programs; all of them 
run on the IBM PC and only two 
(Microsoft’s Word for the Macintosh 
and the CP/M version of WordStar) also 
run on other computers. (Even here, the 
authors — a committee of editors, writ- 
ers and researchers collectively known 
as One Point — betray their lack of famil- 
iarity with the non-IBM world, provid- 
ing the wrong system requirements for 
CP/M WordStar.) If I owned an Apple II 
and I picked this book off the shelf 
without looking between the covers, I’d 
be pretty annoyed. 

Nonetheless, if you do have an IBM 
PC and you can’t figure out which of the 
top word processing programs deserves 

WRITING 

investment. 

your hard-earned cash, this isn’t a bad 
investment. Its strongest point is that it 
breaks word processing down into a 
number of individual features and then 
lets you compare the different programs 
feature for feature. This is information 
you can’t get from ads or from store dem- 
onstrations or even from a well-written 
review of a single product. 

First, the authors describe several 
dozen features a program might have — 
everything from automatic reformatting 
and automatic backups to right justifica- 
tion, background printing, and different 
options for deletion and search/replace. 
(This is especially helpful for novice 
users who might not have known that 
certain features even existed.) From this 
information, you can decide what fea- 
tures are most important to you. You can 
then consult 12 pages of tables that tell 
you which programs do what, and you 
almost can mathematically deduce 
which one is the program of your 

dreams. 

For more subjective appraisals of the 
programs, the book provides individual 
reviews of such major contenders as 
WordPerfect, PFS:Write and Multimate 
Advantage. An appendix lists the ad- 
dresses and phone numbers of all the 
software companies whose products 
have been reviewed; a list of more than 
two dozen other programs that weren’t 
reviewed (the authors don’t say why); 
and best of all, a list of spelling checkers, 
mailing programs, proofreaders, idea 
processors and other word processing 
“add-ons,” all listed when relevant ac- 
cording to which word processing pro- 
grams they’re compatible with. There’s 
also a glossary to help combat jargonitis. 

This is a nice bundle of facts to have in 
one package, although at $16.95 I would 
have hoped for reviews of more than 16 
programs. (Among those left out are 
such well-known packages as Bank 
Street Writer and Xy-Write II — not to 
mention Apple Writer, Scripsit and oth- 
ers that fall outside the Big Blue firma- 
ment.) Still, I suspect there are plenty of 
readers who are looking for exactly the 
information that One Point is putting out. 

Lindsy Van Gelder is a New York-based free-lance 
writer and a contributing editor of Ms. magazine. 
Her CompuServe User ID number is 70007. 1416. 

The Dow Jones-lrwin 
Guide to On-Line 
Investing: 

Sources, Services and Strategies 

By Thomas A. Meyers 
Dow Jones-lrwin, 1985 
190 pages, $25 (hardcover) 

Reviewed by William J. Lynott 

Just a few years ago, stock market in- 
vestors who wanted to use their person- 
al computers to help with investment de- 
cisions were pretty much on their own. 
There was little in the way of commercial 
programs for portfolio management, and 
hooking up with one of the giant stock 
market databases was something of a 
pipe dream. 

Not anymore. 

Innovative programming plus new 
technology for communications have 
spawned a flood of programs designed 
for the individual investor. Some of the 
most sophisticated financial databases 
in existence are now available to anyone 
who can come up with the relatively 
modest subscription costs. If there is a 
problem facing the investor who wants 

to get in on the action, it is choosing from 
among the rapidly increasing 
alternatives. 

The Dow Jones-lrwin Guide to On- 
Line Investing is another of a string of 
books reaching the market lately de- 
signed to help you sort out the choices. 
It does the job quite well. 

The would-be online investor needs 
to know about two things: What com- 
mercial services offer what I need? How 
much will it cost to use them? A ton of 
information on both subjects can be 
found in this book. 

After an opening chapter on the gener- 
al hardware and software needs for 
online communication, the book gets 
right down to cases. Each of the next 1 1 
chapters is devoted to a specific online 
service: Dow Jones News/Retrieval, 
CompuServe, The Source, Warner Com- 
puter Systems, Nite-Line, Telescan, FCI- 
Invest/Net, Vickers On-Line, NewsNet, 
Fidelity Investor’s Express and Charles 
Schwab & Co. Each chapter examines 
the various services offered and pro- 
vides a listing of current connect and 
online charges. 

Some of the books of this type that 
I’ve seen are superficial in their descrip- 
tions of how the services work. The Dow 

Jones-lrwin Guide to On-Line Investing 
goes a little deeper, provides hints on 
how to move around and keep connect 
charges as low as possible. Menu trees 
and screen displays for each service will 
give readers a feel for how the service 
works and what it provides. 

Of course, all stock market quotes of- 
fered through the services discussed 
here are delayed 15 minutes or more. 
For the truly serious stock market trader 
who needs to know what’s happening 
right now, real-time quotes are essential. 
Until recently, this was a luxury well be- 
yond the means of most individual in- 
vestors. Chapter 13 explores a new FM 
radio technology that makes it possible 
to display real-time quotes on your per- 
sonal computer at a more reasonable 
cost. 

This book is a bit over-priced at $25, 
but author Meyers has done a good job 
of research. Everything has been pulled 
together in an orderly fashion without 
becoming too academic. For stock mar- 
ket investors thinking about putting 
their personal computers to work, it’s 
worth consideration. 

William J. Lynott is president of W.J. Lynott Associ- 
ates, a management consulting firm in suburban 
Philadelphia. His CompuServe User ID number is 
70007.420. 
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SHOPPER'S GUIDE 


R A T E S & / N F 0 R M A T I O /v ZEN MEDITAT,ON 

If you have hardware, software or services to offer Online 
Today's readers, let them know with a low cost Shopper’s Guide 
listing. 

For only S85, a listing will tell Online Today's growing 
readership what is available to improve efficiency, lower costs 
and increase the enjoyment of personal computing. 

Listings are classified in four categories: Software, Services, 

Consultants and Retailers. As each listing is received, it will be 
published in the next available issue of Online Today. 

Each listing costs $85. This covers the general listing 
information as well as a 40-word description of the product or 
service. Additional words are $15 for up to 15 words. Listings 
that run for three or more consecutive issues earn a 10 percent 
discount. Payment must be received with listing information. 

You may use the enclosed card when ordering your ad or mail 
your information with payment to Online Today Shopper’s 
Guide, P.O. Box 639, Columbus, Ohio 43216-0639. 


RETAILERS 

PC-HYDE™ COMPUTER 
COVERS 

Montgomery Software 
13076 Well House Court 
Germantown, MD 20874 
301/540-DISK 

PC-HYDE is now available for all 
major brands of PCs. PC-HYDE 
covers are constructed of 100% TOP- 
GRAIN LEATHER and are available 
in a variety of colors. Nature 
guarantees their resistance to static 
and we guarantee their quality for life! 
Write us today for information about 
the best protection available for your 
computer and peripherals. 


S E R VICES 

DISCOUNT TRAVEL AGENCY 
Explorers World Travel, Inc. 

34 E. Center 

Lake Bluff, IL 60044 

800/672-3274 

CompuServe 73147,2265 

EasyLink 62228990 

Get back up to half the commission we 

earn handling your travel: 5%+ on 

airline tickets, highly competitive rates 

on all cruises, tours or individually 

arranged trips. Access us for an update 

to your mailbox or call toll-free. 

HUMAN SEXUALITY (Online 
Magazine and Support Groups) 
(Howard) Get medical advice. 
(Martha) Join self-help groups. 
(Howard) GO HSX on CompuServe. 
From our Hotline: (Donna, 25) I’ve 
made good friends in the Support 
Groups on your Forums . . . (Mike, 37) 
Good information that has helped me 
make some important choices . . . 
(Kirby, 35) As a first-time viewer to 
this service, I’m really impressed with 
the quality of Letters. Everyone seems 
to be genuinely open and honest. 
That’s refreshing these days . . . 

(Mel, 48) I learned more about sex in 
two hours on your service than in my 
whole life before. You answered so 
many questions I had about sex — and 
many I didn’t know I had . . . (Danny, 
19) Hey, your Interactive program 
“Test Your Sexual Wordpower’’ was 
great fun — and who would have 
guessed that I’m a sexual genius. 


THE COMPUTER LISTING 
SERVICE INC. 

1603 Shotwell Lane 
Round Rock, TX 78664 
512/388-1105 

Get instant access to our database of 
over 5,000 computer companies 
products, services and software, by 
voice or modem. Mainframes to PCs, 
PC cards & software; DEC, HP, 
WANG, New/Used and more. We 
know who has the best p rice on what 
you want TODAY! 


Mesoglean Missions 
P.O. Box 12532 
Tallahassee, FL 32317 
904/656-1797 

A computer database is online to teach 
the essence of Zen meditation. Round- 
the-clock free access. 300 baud. 7-bit 
words. 


SOFTWARE 

LOTTO PICKER™ 

GE Ridge Services, Inc. 

170 Broadway, Suite 201-OL 
New York, NY 10038 
800/341-1950 Ext. 77 

LOTTO! PICK-4! Daily Numbers! Win 
Million Dollar Jackpots! LOTTO 
PICKER improves your odds for 
winning by eliminating bias from your 
selections. All U.S. State & Canadian 
games included. Programmable! 

Never Obsolete! IBM PC, 
compatibles, C64/128, TI99/4A. $29.95 
C.O.D. or Mail Orders. 

UNIFILE INSTANT DATABASE 

Hubbard Little, Consultant 
30539 Pine Tree Rd., Suite 225 
Cleveland, OH 44124 
216/831-1119 
CompuServe 72177,2371 


RACING HANDICAPPING 

Software Exchange 
P.O. Box 5382-OL 
W. Bloomfield, Ml 48033 
313/626-7208 
CompuServe 70215,460 
$$WIN with THOROUGHBRED, 
HARNESS, GREYHOUND 
handicapping software . . . $29.95, 
enhanced . . . $49.95. Up to 12 entries 
analyzed: track lengths, speed, times, 
post, stretch and finish positions. 
SPECIFY disk/tape and Apple 11+/ 
Ilc/IIe, Atari, IBM PC, Commodore 
64/128, TI-99/4A, TRS-80 Model III/4, 
Color, Model 100/200. Add $2 postage 
and handling. 

WILKES DATABASE 
(FOR IBM PC) 

Wilkes Software 
5231 Longwood Dr. 

Memphis, TN 38134 
Voice 901/386-4712 
CompuServe 76556,3121 
Paint screens to create/view/update/ 
delete/sort/search/print/reformat/ 
arithmetically manipulate new or 
extant files. ASCII, 16/32 bit integers, 
32/64 bit floating point data formats. 
Powerful key sort and report 
formatting. $325. Demo $40. 


Unique relational database system 
requires no setup. Uses universal 
FILE, LINEITEM and NOTE 
records adaptable to both people and 
thing files. Selected labels, file copies 
and reports provided by multiple, 
sorted indexes. $74.50 prepaid 
delivery. Check or money order. 



KEEP ONLINE 
TODAY AND 
ALWAYS 

Each issue of Online Today is 
filled with information which CompuServe sub- 
scribers benefit from having close at hand for reference. 

Use these handsome binders and slipcovers to store and protect your back and 
future editions. 

Both styles of case are handcrafted in leather-like fabric, similar to the storage 
units used by libraries to shelve and preserve their periodicals. And the spines of 
all cases are embossed with the Online Today logo for easy identification on any 
bookshelf. 

The binders open flat like a book and hold up to 12 magazines each with a stur- 
dy cable that passes through the center pages of each issue. 

The cases hold 1 2 unbound issues apiece — so that each can be removed for 
individual reference. 

Slipcases: $6.95 each 
Binders: $8.50 each 

Mail to: Jesse Jones Industries 
P.O. Box 5120, Dept. OLT 
Philadelphia, PA 19141 


Send me: 


. cases and/or . 


binders. 


Enclosed is my . 
Name 


. check or . 


. money order for $ . 


Address . 
City 


. State . 


.Zip. 


Note: Satisfaction guaranteed by Jesse Jones Box Corp. (since 1943). Allow four to six weeks for deliv- 
ery. Add $2.50 per unit for orders outside the U.S. 
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INDUSTRY WATCH 


Exclude-A-Phone 

Exclude-A-Phone from Hy-Tek and 
R.K. Burtchaell Co. is a device that pre- 
vents an extension phone from being 
able to interfere with online use of a com- 
puter. 

The product essentially isolates a mo- 
dem, so should an extension phone be 
lifted when connected to an online serv- 
ice, that phone will be dead. Retail price 
is $23.95. 

For information, contact R.K. 
Burtchaell Co., 516 SE Morrison, Suite 
201 , Portland, OR 97214; 800/342-5752 or 
503/236-5775. 

GO EBB or circle 25 on the Reader Service Form. 



Drive Plus Hard Disk 

CMS Inc. has introduced three mod- 
els of 20MB, 3.5-inch hard disk drives 
on add-in cards for the IBM PC-XT and 
compatible microcomputers. 

This CMS Drive Plus Family enables 
users to add internal hard-disk drives to 
systems that already contain a full com- 
plement of disk or tape drives. Each 
Drive Plus fits in a full-sized slot in the 
IBM PC-XT. They come formatted and 
tested and include everything needed 
for installation. 

For information, contact CMS Inc., 
401-B W. Dyer Rd., Santa Ana, CA 
92707; 714/953-0470. 

GO EBB or circle 26 on the Reader Service Form. 


A Blast for AT&T 

Blast communications software has 
been released by Communications Re- 
search Group for the AT&T Unix PC 
(Model 7300). 

Selling for $295, Blast connects the 
Unix PC with 120 computers under 25 
major operating systems, allowing the 
Unix PC to transfer files to and from any 
other computer running Blast. Features 
include full-duplex asynchronous file 
transfer, no add-on boards or interface 
hardware, use of standard RS-232 serial 
ports, support of any asynchronous mo- 
dem and more. 

For information, contact Communica- 
tions Research Group, 8939 Jefferson 
Highway, Baton Rouge, LA 70809; 
504/923-0888. 

GO EBB or circle 27 on the Reader Service Form. 



Modem Data Recovery 

Data Recovery from Case Communica- 
tions Inc. is a stand-alone unit for the 
Case 1224 modem that solves the prob- 
lem of unnoticed errors creeping into a 
data communications link. 

The unit allows error detection and 
block retransmission to occur in the mo- 
dem itself. The Case 1224 is a full- 
duplex, two-wire 2400bps modem for 
use on the direct distance dial network 
or two wire point-to-point leased cir- 
cuits. Retail price of both the modem 
and Data Recovery is $649. 

For information, contact Case Com- 
munications Inc., 2120 Industrial Park- 
way, Silver Spring, MD 20904-1999; 
301/381-2300. 

GO EBB or circle 28 on the Reader Service Form. 


Automated 

Telecommunications 

PostmatiQ from MCTel Inc. is a dedic- 
ated computer for online telecommunica- 
tion that permits automation of a wide 
range of telecommunications functions. 

It is fully programmable and provides 
concurrent serial and parallel operations 
on multiple ports. PostmatiQ automates 
and schedules unattended retrieval and 
delivery of information from'and to oth- 
er computers. It can be programmed to 
send, retrieve, transform, excerpt and 
print text and numeric information with- 
out any human intervention and is espe- 
cially useful for users of online informa- 
tion services, such as CompuServe. A 
built-in 1200/300 baud modem and 
16-bit 68000 microprocessor is included. 

For information, contact MCTel Inc., 3 
Bala Plaza E., Suite 505, Bala Cynwyd, 
PA 19004. 

GO EBB or circle 29 on the Reader Service Form. 



Commodore 

Telecommunications 

Electrosharp Telecommunications has 
introduced communications software for 
the Commodore 64 that is free of char- 
ge; those satisfied with the program are 
asked to remit $25. 

Called ElectroSharp, the package fea- 
tures menus and help screens, support of 
ASCII, XMODEM and PUNTER proto- 
cols, file conversion of BASIC listings 


into runnable programs, a 34K capture 
buffer, auto-dial and more. Paid users 
receive a registration number; 
unsatisfied users are asked to erase the 
program. 

To request a copy of the program, send 
a stamped, self-addressed disk mailer 
to ElectroSharp Telecommunications, 
P.O. Box 2831, Orcutt, CA 93455; 
805/922-4095. 

GO EBB or circle 30 on the Reader Service Form. 



Modem for the IBM PC 

Anchor Automation has introduced 
the Signalman Expressi, an intelligent, 
auto-dial, board-level modem compati- 
ble with the entire IBM PC family. Sell- 
ing for $299, the modem features 
1200/330 bps, Hayes-compatible com- 
mand structure, LYNC telecommunica- 
tion software, three modes of operation, 
password security and diagnostics. 

For information, contact Anchor Au- 
tomation Inc., 6913 Valjean Ave., Van 
Nuys, CA 91406; 818/997-7758. 

GO EBB or circle 31 on the Reader Service Form. 
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INFORMATION 


The advertisers and 
manufacturers of the products 
appearing in Online Today will 
be pleased to send additional 
information about their 
products or services — at no 
cost to you. Make your selection 
by circling the advertiser or 
product by number on the form 
below. Fill in the requested 
information and mail to: Online 
Today, Reader Service 
Management Dept., P.O. Box 
376, Dalton, MA 01227-0376. 
Online Today will see that your 
requests are forwarded 
promptly. You may get a faster 
response by using the Electronic 
Bounce Back reader service 
system. Simply enter GO EBB 
at any prompt on the 
CompuServe system and follow 
the EBB prompts. Your request 
will be forwarded. 
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READER I 


For free information on products or services in this issue of Online Today , fill in 
your name, address, zip code and phone number. Then circle the number that cor- 
responds to the number of the advertisement or article in which you are interested. 

CompuServe subscribers can request information electronically by entering GO 
EBB at any prompt. 

(Please print or type) 
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Company Name. 
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Mail to: Online Today, Reader Service Management Dept., P.O. Box 376, Dalton, MA 01227-0376. 
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ONLINE 

WITH CHARLES BOWEN 



High Noon in Micropolis 


I read a news wire dispatch the other 
day that defined a computer bulletin 
board system — just in passing, mind 
you — as an “electronic hideout” where 
computer raiders exchange stolen infor- 
mation. 

At first, I chuckled. 

Obviously, the writer was far re- 
moved from what you and I think of as 
computerized communications. It is like- 
ly that he never had used a computer to 
log on to a BBS, and had no idea that 
probably nine out of 10 of the thousands 
now operating in the country never traffic 
in stolen credit card numbers, pass- 
words, purloined programs or anything 
of the sort. 

The report was annoyingly inaccurate, 
I figured, but nothing more. It was a mi- 
nor bit of news and probably wouldn’t 
influence anyone one way or the other. 

And then it occurred to me that I was 
completely missing the point. It wasn’t 
so much that this report was going to in- 
fluence attitudes; on the contrary, it was 
reflecting an attitude that was already in 
place. 

I suspect that the majority of the non- 
computing society, if its members think 
about us at all, think that there’s at least 
something suspect about what we do 
with our modems. From what they’ve 
heard, none of us has any respect for the 
rights of private property and owner- 
ship. In addition, we all pirate programs 
left and right and, obviously, modems 
and data lines just allow our nefarious, 
amoral behavior to be carried on at 


lightning speed. 

I figure they think we’re just like the 
Old West before The Law arrived from 
Back East, a rebellious frontier where 
what may be done is what can be done, 
or “Anything you can get away with is all 
right with us, partner.” 

I suggest we have a public relations 
crisis on our hands. 

But what do we care about what 
those Luddites think? I mean, what 
they don’t know won’t hurt us, right? 

Well, lately I’m not so sure about that. 
You see, I have this recurring nightmare 
that when the cavalry gets here, it is go- 
ing to be made up of guys who still think 
phone lines are just for mouth-to-mouth 
communications. Heading up the troop 
will be a John Wayne-type, announcing, 
“1 don’t rightly know what you rene- 
gades are up to, but I want ever’ blasted 
one of you to slow down to* 1 10 baud ’til 
the new U.S. Bureau of Online Affairs 
can get this rigmarole sorted out.” 

By then, it will just be too late to ex- 
plain to the marshal that, honest to Pete, 
most of us were just using our computers 
to log on to other computers to talk about 
computers. 

You know, it is a funny thing about 
The Old West. Despite all the talk of the 
wild and wooly days when the six- 
shooter was the only arbitrator, if you 
look a little deeper, you will find it was 
more complex than that. Balancing all 
that brute force was a moral structure 
that sought to hold things together — 
for the Good People, of course — until 


The Law could take root. 

These were the emerging community 
standards, and I think if we have a pub- 
lic relations problem, it is because the 
online world is perceived as not having 
any of those. Moral standards, I mean. 
Don’t get me wrong — I’m not saying we 
don’t. It’s just that Back East these 
days, the bandits are getting all the 
press. 

In my job as senior editor for this mag- 
azine’s daily electronic edition, I moni- 
tor the major wire services — The Asso- 
ciated Press, United Press International 
and others. Every day, I watch for 
computer-related news. In a month’s 
time. I’ll usually see five to 10 stories 
about system crackings and data 
trashings for every one story that sug- 
gests that anything worthwhile ever 
came out of a modem. 

I have a newspaper background my- 
self, and I’d be the last person to cry 
“slanted reporting.” And, honestly, I 
don’t think that’s the problem. It’s just 
that this online business is a technical 
pursuit that many people don’t under- 
stand. Why, if the “me” of 1976 were 
suddenly brought forward in time, I 
might be a little suspicious of these net- 
works myself. (“Hmmmm — what do 
you figure all these people are talking 
about ? Sounds like a conspiracy to me 
. • ”) 

I think we would be wise, in this mo- 
ment in our online community’s history, 
to not let the rapid growth of our tech- 
nology inspire a “bunker mentality” 
about those who have chosen not to 
come along with us. Rather than draw- 
ing up battle lines, I think it would be- 
hoove us to set up a little old-fashioned 
consciousness-raising. 

It wouldn’t hurt, for instance, to let 
some of your local institutions — 
schools, churches, the newspaper and 
television stations — know that there are 
some more or less normal people in their 
communities using computers for all 
kinds of law-abiding things. 

I heard recently that the computer 
users group near me in Lexington, Ky., 
has offered demonstrations to civic 
groups. I’m sure other users groups do 
the same. 

You can reach out to your neighbors 
for all kinds of reasons — like community 
spirit or higher education. I’ve got a 
much more selfish reason. It seems to me 
that the townsfolk aren’t as hostile and 
suspicious of the Injuns to whom 
they’ve been properly introduced. 

Charles Bowen is a contributing editor of Online To- 
day. His CompuServe User ID number is 70007 A 1 1 . 
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Now the 



OAG ELECTRONIC EDITION 
offers Airline Re^i^aiioiiT 



Screen displays are examples only. Schedules change 
weekly and fares change daily. 


and Ticketing! 


FARES (N US DOLLARS 

seu-:o r-:o for 
If OtfS-V/AY STATUS 

mo lower Pares 
r 99.00 available 

>20.00 AVAILABLE 
3 9,50.00 AVAILABLE 

\ 250.00 AVAILABLE 

MO HIGHER FARES 
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TICK; IMG OPTIONS MENU 
OPTIOlM VARY BY AIRLINE 

1 THOMAS COOK TRAVEL USA 
WILL TT ANGE 

AT THOMAS COOK 
BRANCH LOCATION 

3 TICKET Y MAIL 

4 AIRPORT PICKUP 

5 PICK UP AT CITY TICKET OFFICE 

6 SELF-TICKETING 
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DIRECT FLIGHTS 
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If you thought that the OAG ELECTRONIC ,. 
EDITION on CompuServe made travel planning 
easy before ... wait until you see what you can do 
now! Because now you can choose the lowest fare 
on the most convenient flight ... and even book 
your own flight and arrange for ticketing right 
from your computer terminal. In minutes! 

Choose the best fare AND the best flight! 

You can compare schedules for over 2 million 
direct and connecting worldwide flights — updated 
weekly and listed by departure time, WITHOUT 
PREFERENCE TO ANY AIRLINE. Plus thousands 
of daily-updated direct and connecting North 
American fares — and weekly-updated interna- 
tional direct flight fares ... all listed from lowest to 
highest. Only the OAG ELECTRONIC EDITION 
links flights and fares together. 

NEW! Book your own flight! 

Simply let the OAG ELECTRONIC EDITION know 
your name and phone number! Never again will 


you waste time making travel arrangements. You 
can book your own flight reservation quickly and 
easily ... day or night! 

NEW! Arrange for convenient ticketing! 

Book a flight on any airline in the world ... when 
you have your tickets delivered by Thomas Cook 
Travel USA. With offices throughout the United 
States, Thomas Cook offers an easy, convenient 
way to get your tickets without additional cost to 
you. Other methods of ticketing may be available 
depending on the airline and flight you choose. 

NEW! Check out hotels and motels worldwide! 

Right from your own computer, you can now get 
information for hotels and motels throughout North 
America, Europe and the entire Pacific Area. 

The OAG ELECTRONIC EDITION On COMPUSERVE 
is Your Complete Travel Planning Source! Access 
GO OAG Today! 



official Airline Guides 

mm a company of 

MPmB ThcI>uri&"BradslrcctCorp<»ratiomt 


GO EBB or circle 32 on the Reader Service Form. 


How to get from dial tone to CTS 
with LIDS’ new 224A/D 




Here’s a new user programmable, full duplex 
2400 bps modem that can handle the entire 
auto-dial and log-on sequence with a single 
keystroke! It’s the UDS224A/D — the intelligent 
version of our 224. 

It has all the advantages of our original 224, 
including V.22bis compliance at 2400 bps and 
Bell-compatible fallback rates of 1200 and 
300 bps. In addition, it offers battery-backed 


memory storage for 10 numbers and their log 
on sequences, keyboard or automatic dialing 
(pulse or tone), call progress monitoring and 
an impressive array of built-in test functions. 

For detailed specifications, contact 
Universal Data Systems, 5000 Bradford Drive, 
Huntsville, AL 35805. 

Phone 205/837-8100; 

Telex 752602 UDS HTV. 


NEW 


UB Universal Data Systems 

(M) MOTOROLA INC. 

foformation Systems Group 

UDS modems are offered nationally by leading distributors. Call the nearest UDS office for distributor listings in your area. 

0FFICES: Atlanta * GA, 404/998-2715 • Aurora, CO, 303/368-9000 • Blue Bell, PA, 215/643-2336 • Boston, MA, 617/875-8868 • Columbus, OH, 614/895-3025 • East Brunswick NJ 
201/238-1515 • Glenview, IL, 312/998-8180 • Houston, TX, 713/988-5506 • Huntsville, AL, 205/837-8100 • Issaquah, WA, 206/392-9600 • Mesa, A Z, 602/820-6611 • Milwaukee, Wl 414/273-8743 
Minnetonka, MN, 612/938-9230 • Mountain View, CA, 415/969-3323 • Richardson, TX, 214/680-0002 • St. Louis, MO, 314/434-4919 • Silver Spring, MD, 301/942-8558 • Tampa, FL 813/684-0615 
Thousand Oaks, CA, 805/496-3777 • Tustin, CA, 714/669-8001 • Uniondale, NY, 516/222-0918 • Willowdale, Ont, Can, 416/495-0008 • Ypsilanti, Ml, 313/483-2682 

Created by Dayner/Hall, Inc., Winter Park, Florida 
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